THE BEST NEW PRODUCTS FOR DJS & KARAOKE HOSTS 


























































































































































Start a band, 
spend years 
practicing, 
then get 
discovered 
by a guy from 
a major 
record label 


in a club 
in Liverpool 
and sign a 
multi-million 
dollar contract. 



Count on Gemini CD players. 


CD-8000 


Cl >-4000 


Cl)-9000 




It's that easy. 

You see, our full line of affordably-priced CD players have the 
features you demand—major flexibility, pitch control, pitch bend, effects 
sampling, dual CL) capability, multi function FL-l ube display (track 
elapsed & remain time, disk time remain and more), instant start, nigged 
construction, self-locking transport and more. 

Which is probably why you'll find our products in virtually every 
major audio installation from clubs to studios to mobile applications. 

In short, any venue that demands the best in ultra-reliable 

sound equipment. — __ 


So if you're ready 
to reallv be a success in 

w 

the music business, 
call us todav. 
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Or just keep practicing. 


SOUND PRODUCTS WITH SOUND IDE AS 


Corporate Office: 1100 Milik Street. Carteret. NJ 07008 • 908-969-9000 • Fax: 908-969-9050 
Florida Branch: 284B J Stirling Fid., Hollywood. FL 33020 • 306-920-1400 • Fax: 305-920-4106 
Exclusive Canadian Distributor: Sounds Distribution * 416-299-0655 ■ Fax: 416-299’441G 





























PRODUCTS AND A COMPANY 

YOU CAN TRUST! 


Lig \\t Stands • Controllers 
Pin Spots • Par Cans Vv 
Beacons • Rope Light \\| 
Helicopters • Mirror Balls < 
Oscillators • Strobes \ 


Intelligent Lights • Mixers 
Speakers • Bubble Machine 
PoweKPacks • Dimmers 
Touch Panels * Neon Sticks 
Major Effects Centerpieces 


rfmew*** 


f-m 


cnofii no 


rliwrucMt 72(ts long list of Famous products includes: 

.jewel™ •Quatro™ .Orbit™ .StarTec™ .AVENGER™ .Vertigo™ *HYPEf 
MOON™ .Crystal™ .Sparkel™ .Mini-Gem™ .Diamond™ .Ninja™ 
•Zephyr™ .OMEGA™ .Pulsator™ .Starball™ • Mirage™ .SYMPHONY 1-1 " 
•Terminator™ .Krypto™ .Mega Strobe™ .Neon MagicVSticks™ 

NEW AND INNOVATIVE PRODUCTS ARE BEING INTRODUCED EVERY FEW MONTHS 


WITH SOMETHING IN EVERY APPLICATION AREA. FROM GIANT CENTERPIECES FOR 
MAJOR CLUBS, LIGHTWEIGHT PORTABLE UNITS FOR THE MOBILE DJ, TOSAND & 

STAGE APPLICATIONS AMERICAN DJ IS THERE! 

For Your Nearest 








Dealer, A 
Pin CALL TODAY! 


© 1994 AMERICAN DJ SUPPLY. INC. 


800 - 322-6337 


Se Habla Espanol. 
Catalogo disponibfe en Espasnol 











Get your MB T before 
Summer’s history! 
Turn to page 79 NOW! 


The Mixx 


Issue #21 ■ August/September 1994 


Discover the 
power of 
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and meet the D/s in 
The booths at the Beach! 
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is DJ’s 
spin-off 
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Stanton Trackinaster series of I )J cartridges 
are the best I’ve ever used for hot mixing.” 

-Johnny Medley, DANCE MUSIC AUTHORITY MAGAZINE 



DANCE MUSIC AUTHORITY MAGAZINE 


The Mixer’s Workstation. 


A LI. D.I (AKTRIIHILS ARK 

NOT alike: 


out i lie risk ot stylus damage. More record collection. fl i is cartridge brings 
over, the stylus is grounded, which out the best in vinyl, since the jock can 
The recently-introduced Stanton prevents dust buildup and its associ- now perfomi even more stellar nicks 
TVackm aster* series of dj cartridges are filed noise. while delivering a CD rivaling sound, 

the best cartridges I have ever used for The Trackinaster boasts impressive The folks at .Stanton recommend the 
hot-mixing. Compared to theShure SC35C specs, which from all indications appear AL version lor tracking abi lily, 


and the wildly popular Stanton 680EL. 
the Trackinaster is clearly the winner. 
Further, when the Stanton I rackmaster 
.AL is compared directly against the Qrtofcn 
Nightclub S version, it is sonically too 
close to call, while the Stantons win in the 


Trackmasters are not cheap, but they 
are considerably Jess than the Ortofon 
Concorde (Nightclub version w/ 
spherical stylus ); they (rack better and 
sound as good. If you are mastering to 


to be conservatively measured: 

Frequency Resp. 20Hz-20kHz 
Channel Sep. >3(JdB!! 

Tracking Force 2-5 grams 

Output Voltage 5.2 mV!! 

Since die Trackmaster s stylus is DAT, reel or high quality cassette, 
tracking department The Stantons must perfectly aligned, they are much caster thereissiinplynosuhstiiutc. 'nieSumion 
get the overall edge, however, since they () n your records than conventional car- name is synonymous with quality, high 
are signillaintly less expensive than the hidges, preventing cue bum. clicks perfoimanceand durability, so there is 
Concordes. and pops. I was pleasantly surprised to no question dial these cartridges will 

i find the sound on the Trackmasters find that 1 could confidently track at hold up over the long haul. In the final 
to be exceptionally clean and punchy, only 3.5 grams, while still being able to analysis, if tracking ability and premium 
with the best description of the sound get brutal with double copies and sound quality are* the main concerns, 
being “clear, open and in your face.” The scratching. I can also work at a faster go with the 7 rackmaster. By all means 
Trackmaslerprovides the punch and clar- pace. since the Track master \ design go with the Trackinaster if you are 
ityofaCD with the characteristic warmth allows me to find the exactgroove with mastering to DAT, because you only 
of vinyl. I also noticed that older records touch less effort. The Trackinaster is sound as good ;is your weakest link! 

honesdy one piece of gear vinyl users -Johnny Medley 

must invest in if they care about their 


sounded much punchier on the ( rack 
masters. 

Part of this sonic improvement is 
certainly due to the integrated headshell 
design of the Trackmaster; there are no 
exposed wires or cartridge terminals to 
generate unwanted noise. As the com¬ 
pany says: “You don’t need the dexterity 
of a surgeon to mount the cartridge.” It ’s 
simply screw and play. A patented canti¬ 
lever design allows forhackcueing with- 


B m 

1 


The Trackmaster features a fluorescent stylus 


cueing. 



For more information on our Trackmaster Series, 
plus the complete Stanton line of DJ cartridges, stylii, headphones and slipmats, 

call or write: 

STcLNTOI 1 MAGNETICS, INC. 

The Choice of the Professionals. iW 


101 Sunnyside Boulevard Plainview, NY 118(8 


Phone (516) 349-0235 Fax (516)349-0230 
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DJs lost at sea! 

Its right out of Unsolved Mysteries. A Gemini PMX-1000 
washes up on the tannish gray shoreline of the Beach Music 
Triangle, an infamous chunk of sand and soil located between 
Daytona Beach, Fla.,Virginia Beach,Va. and stretching inland to 
Memphis.Tenn.The mixer marks the midpoint oi the eastern leg 
of the triangle, a point known as Ocean Drive, S.C.(a.k.a. North 
Myrtle Beach). It is here that beach music got its start, and here 
that members of the Association of Beach and Shag Club DJs keep 
dance floors packed and Beach music alive. In this issue, we’ll tell 
you why the audience for Beach music is reaching beyond the 
bounds of the triangle and what you need to know when 
someone yells “Play some beach music!” 

With VCRs a standard appliance in most homes, many 
prospective clients expect us to have demonstration video tapes 
to loan or give out. Cost aside, it’s a reasonable request How 
better to get a good idea of the kind of job a DJ does. On the other 
hand,some prospects judge DJs on the production quality of their 
video. If a video is to be a good marketing tool, it has to be well 
planned and produced, Rob Alberti has considerable experience 
with videos and in this issue,offers some tips on how to get near- 
Hollywood quality at backlot prices. 

In our last issue, Henry Collins and George Mohr discussed 
how to get the buzz and hum out ofyour system.This time, Henry 
goes one step further in improving your audio with proper use 
of equalization .And to help you out tight situations, George has 
a few suggestions on what you should have in your DJ emergency 
kit 

Elsewhere in this issue, DJ Joel Miller relates his Nightmare 
from a hot and stormy night past; Jay Maxwell suggests a playlist 
for the Class of 1979;and Blaine Greenfield offers a few pointers 
for new DJs looking to capitalize on the High School and College 
marketAII in all,it’s a great time to break from your busy summer 
schedule,catch a few rays and get caught up on the latest DJ buzz! 
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Startec: The Next Generation 

American DJ Supply has swept into the intelligent lighting 
market with their Mini Startec II, the first affordable lighting 
controller with DMX 512 protocol. 

The Mini 
Startec II has full 
MIDI capabilities 
allowing real-time 
programming of 
up to eight indi¬ 
vidual heads. Ad¬ 
vanced optics for 
precision focus and 
joy stick control for easier x 
and y movement are also featured. With 
16 internal sequence programs and a built-in micro¬ 
phone controller, the Mini Startec II can serve as a "stand 
alone" fixture without an external controller 




Wireless wonders 

Shure Brother’s newly designed wireless system, The 
Vocal Artist is available in both diversity 
and single antenna ver¬ 
sions, 
provid¬ 
ing out¬ 
standing 
audio quality 
and RF per¬ 
formance. 


The Vocal 
Artist systems 
utilize handheld 

transmitters—available with either the SM58 dynamic mi¬ 
crophone element or the BetaGreen 3.0 neodymium car- 
dioid dynamic element. 



The systems include battery and power indicators and 
feature an average 18 hours of battery life. Diversity ver- 
sions also feature Shure s MARCAD intelligent circuitry for 
maximum freedom from dropouts and RF interference.Also 
included is a 2-foot cable and a 9V battery. 


The Vocal Artist and the Vocal Artist Diversity (with 
SM58 element) are approximately $440 and $560 (respec¬ 
tively). For more information call I *800*25*SHURE, or write 
Shure Brothers Inc., 222 Hartrey Ave., Evanston, III. 60202. 


Easy to set up and operate, the Mini Startec II has seven 
Dichroic colors plus white, five Gobo patterns, a strobe ef¬ 
fect, and a 150-watt, 15-volt high output 3350K halogen lamp. 

For more information contact American DJ Supply at 
800*333*0644. 

Instaneous response V 

No need to worry about dead air with Denon’s single-disc 
CD player, the DN-650F. Its instant start capability finds the 
exact beginning of the music, rather than the track start code, 
permitting music start "on the fly.” The end monitor allows 
preview of the end of a track from the standby mode, which 
can be set from five to 35 seconds, in five second steps. 


Bigger Bass 

Designed for Mobile DJs, the new CSX40B subwoofer 
from Community Professional Sound Systems fea 
tures high output capabilities and extended low frequency 
response. 


Measuring 33-1/2 inches high by 18 inches deep, the 
CSX40B weighs in at 85 pounds. Outfit¬ 
ted with handles at each end, the enclo¬ 
sure is additionally equipped with rubber 
feet and a top-mounted stand socket 
which can be used to support a pole- 
mounted CSX25 or CSX35 loudspeaker 
to create a modular full-range dance sys¬ 
tem. 




For smooth segues, the fade-in duration can be set from 
0 to 247 milliseconds.To complete this high-performance 
piece are functions like stereo/mono, frame display on/off, 
time display elapsed/remaining, and much more. Making inte¬ 
gration into existing systems easy, the DN-650F fits into a 19- 
inch rack and occupies a two-unit height of 3 I/2-inches, all 
for a suggested retail price of $750. Denon Electronics, 222 
New Rd., Parsippany, N.J. 07054; 201*575*7810. 


At the heart of the CSX40B system 
lies dual 15-inch drivers, internally 
temperature controlled.They have a 
frequency response of 40Hz-150Hz 
and power handling rated at 250 watts 
continuous and 600 watts program. 
Also featured is Community’s 
PowerSense crossover network, which 
supplies a convenient high pass output 
for feeding the full-range cabinet on 
top. 

Suggested retail is under $700. 
Community Professional Sound 
Systems, 333 E, Fifth St., Chester, 

Pa.; 610*292*1165. 
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No hands 

Electro-Voice has introduced 
the HMI headset microphone 
providing very high sound qual¬ 
ity and hands-free operation in 
a variety of vocal applications. 
Designed for use with EV’s MS- 
2000AB wireless bodypack transmit¬ 
ter, the lightweight (l.3oz) HMI has a 
miniature, noise canceling electret condenser 
element with cardioid polar pattern to at¬ 
tenuate background noise. It also comes 
with an open-pore windscreen that slips 
over the microphone element, reducing 
wind noise and P-pops and a comfortable 
behind-the-head headband and flexible 
boom arm in nonreflective black matte. Fre¬ 
quency response is similar to handheld vocal 
microphones with bass boost (proximity-ef¬ 
fect) warmth.The amount of effect can be de¬ 
creased by moving the mic away from the mouth, 
Electro-Voice, 600 Cecil Street. Buchanan. Mich. 49107; 
616*695-6831. 



Faster Anvil 

Not as quick as Unser, Andretti or Mansell, but capable of 

getting you in and out 
of gigs a few minutes 
faster is Anvil’s new 
“Speedster" case 
transformer option. 
Consisting of a tele¬ 
scoping retractable 
handle and built-in 
heavy duty wheels, 
Speedster transforms 
selected cases into 
great handling, easy 
rolling dollies making 
short work of parking 
lots and those long 
“haulways." Anvil 
Cases, 15650 Salt Lake 
Avenue, City of Indus¬ 
try, Calif. 91770; 
818*968*4100. 



I can see clearly now 

American DJ Supply just made cleaning lighting fixtures 
easier Now, with most of their lighting products, a free Ameri- 
Clean lens cleaning kit is included. 

The kit includes a 
two-ounce bottle of 
Ameri-Clean and a 
15.25-inch by 12-inch 
dust-resistent soft 
cloth. By providing this 
kit, product owners 
will, hopefully, be less 
tempted to use less 
safe methods to dean 
their lens, like water 
and paper towels. 

For more information on the product contact American DJ 
Supply at 800*333*0644. 



More power! 



New from Carlsbro Electronics, the CPX range of stereo pro¬ 
fessional power amplifiers comprises four different mod els. The 
CPX300 delivers 150 
watts p/c, the CPX600 
offers 300 WPC.the 
CPX800 delivers 400 
WPC, and the 
CPX 1200 offers 600 
WPC, all at four 
Ohms. All are capable 
of driving loads down 
to as low as two 
Ohms. 


Each model incor¬ 
porates DLS™ (Dy¬ 
namic Signal Limiting} 
that continually moni¬ 
tors peak output to 
detect any signal that 
will cause clipping, before adjusting the amp’s gain to a safe level 
and also offers power supply monitoring to control the overall 
gain and protect against clipping under low mains power supply 
conditions. 


Shared features are balanced XLR. and jack inputs, binding 
post connections for loudspeakers, soft start “power on” and a 
variable speed fan. In addition, both the CPX800 and CPX 1200 
feature “Speakon" output sockets. Other specifications are a re¬ 
cessed mono bridging switch and DSL™ defeat switch. 

For more information contact your national distributor or 
Carlsbro Electronics, Cross Drive, Kirkby In Ashfteld, NOTTS 
NG17 7LD England, telephone (0623) 753902. 


Send new product releases to: 

It's Hot, do Mobile Beat 
P.O. Box 309, E. Rochester, NY 14445 
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The CSX40B Power Box is 
very portable, very affordable 
making it the most preferred 
speaker in its class. 





* 


one of our superportable, rip¬ 
roaring, out your ears, drop 

jawwed, in your face bass 
blasting sound systems! But 
what else would you 
expect from the power of 
Community 1 ! To check out 
Community's super power 


call I -6 10-876-3400 for 


the dealer 


vou 






\\ 
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333 EAST FIFTH STREET CHESTER, PA, USA 19013-4511 


SIGNAL LOUDSPEAKERS 


610-876-3400 • FAX 610-P 

















































PARTY GOODS GIVE-A-WAYS 


TOP THE WONDERING 


PINTO NOVELTY CO. 

Keeps you smiling with great sevice, great quality and 
most of all — a full inventory at all times. 

J. {; Wholesale Distributor Specializing in 

rik 

* All Your Basic Party Give- A-Way Needs 

Special of The Month: lit pays to call!!! Any I st- I 

• Hawaiian Leis $15 (gross) Itime call from this Ad, l 

• Neon Maracas $9 doz. |SAVE an additional 20%*] 

12 doz./ca$ 0 ) ioffyouHs£order!£ _ 

24 hour answering service available! Call Tor Price List 
718-375-6148. Open Mon. - SaL, 9 A.M.- 7P.M. 

'(excluding glow-in-the-dork ilero,sombreros and speed pr . t- j jlecm) 


WEDDINGS BARMITZVAHS BIRTHDAY PARTIES 


z 

0 

< 




X 
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ASHLY was the first to release a series of professional, fan-cooled amplifiers 
featuring power MOS-FET technology . The new CFT-1800 now offers the superior 
fidelity and rugged reliability of MOS-FET output devices in a quieter, convection 
cooled package. Designed primarily for use in recording studios, post-production 
facilities, or broadcast control rooms, the (H I800 will also satisfy even the most 
demanding audiophile enthusiast. In stereo operation, the powerful CFT-1800 
delivers more than 300 watts per channel. Mono-bridged, the amplifier will put 
out a tli unde ring 600 watts RMS for those room shaking subwoofer applications. 

The user can also select various ASHLY Power-Card input options, such as a 
variable electronic crossover, an adjustable compressor-limiter, or even a very 
unique module for small mic-line mixing needs. The CFT-1800 is even covered 
under ASHLY 1 s exclusive Five Year Worry-Free Warranty program. So, when thi 



The Highest Tech DJ 
Dealers on this planet 

These dealers slock and demonstrate 
hfTX Soundcrafismen amplifiers , DJ 
mixers, speaker systems and accessories. 
Audition an MTX at * *,. * 

Aril ora 

DJ'* Rock N T ftol... ,1802127M6S4 

Cjlifwrw 

Astro bix/vj L Lighting - Glendale * „, .(818) 649-99IS 

Kuol Inc, ■ S...140814 24-4126 

L.A, OJ Center - Downtown LA.(213)626-4 701 

Muoic Power ■ S*nO«go .......... 16191 682-2600 

Pro Sound It Stage - Orange Cocnty .. (714)630-6760 
Quality Etectionc* 'Weal Hoiywood . (21 3) 666-2476 
Colorado 

Harma^Krrf .... (30314820338 

Connecticut 

Connecticut DJ Supply.*_12031 230-2449 

Delaware 

BSEWtJtimil Mjic_.(3021 697*2166 

Ronds 

EEnev’s Music Center * Orlando .... ,<4Q71 698-3166 
Disc Jockey Store * Ft. Lauderdale .. . (306) 664-3384 

DJ Factory - Logwood.... (407) 332-9003 

In the Dare - Ft Lauderdde.(306) 264-2081 

light A Sound Equipment - Miami ... .(306) 233*3737 

P anytime Production* - Orlando.1407) 249-4022 

Smith's T V A Aptliance * Orlando ,., 1407) 277-8100 

Total E/nert*rYT*n' - Hody HiU__ (904) 264 6 727 

Georgia 

SerloSdy Somd Inc-.... _..... ,1404) 9860346 

Illinois 

S^ko M juc - Chgg .. . ... (31 2) 286-6900 


, 1708) 686-0309 
(708)428-0700 
(312)929-6623 
131 2) 236-0741 
.1700)298-8866 
|31 2) 871*9044 
1706) 486-8000 


Bridgewater Ctatom ■ Harvey 
Conttry Electronic* - West Dcndee 

Clark Midwest Stereo* Chgo. 

Loop Electiorica * Chgo. 

Pro-Mi* - Des Plum. .,... 

Sound/ Audio & Lighting - Chgo . - 
Windy City Music - Glenview ,. .. 

Indiana 

Speaker world * Ft, Wayne .... 1219)746*1016 

Moore Mmc * Evansville ....... *, . £81 21479-9696 

Music Hovae * Bloomington. . (912) 332-3018 

Iowa 

Creative Entertainment .......... ..(712) 266-9767 

Kants* 

Audio Tite___13161342-3346 

Maryland 

Music...(301)231-6100 

M aeaecbusetu 

XatSVroducl’om.(BOB] 362 9190 

DJ 1 Slop..(BOB! 620-0996 


N.E.S.T. 


| 4 1 > 1 


(617)438-1766 


Pawpnnt Systems ............... (4131 733-6606 

Michigan 

Bay Ml*ic - Saginaw ..(617) 799-9443 

OJ StSJply * Clarkston.♦..1313) 673-0089 


DJ Sep ply - Troy ..(3131 689-3769 

Pro Audio - Gr and Rapids .161 Si 638-3686 

Top Ten Inc....(6171 781'7236 

Minnesota 

Metro Sotrid 6 Lighting.. 1612)647-9342 

Mitiotvi 

AlobsrT. ... (314) 647-6262 

Aria Company ................. 1314) 664-8610 

Seventh Heaven - Sedalia . ... (8161826^392 

Seventh Heaven * Kansas City ...... 1816) 361-9666 

Troutman Music .. .{816)232-8101 

Nebraska 

Midwest Sound & Lighting (402) 399-8028 

New Jersey 

8arrack al reding Poat... (908)828-0066 

OJ Distributor*_____ .(609)232-0222 

Meg Radio ..1201)642*2840 

Sam Aah Music Center* - Paramus ., . (201) B43-0119 
Sam Aah Mu*tC Center* - Edison .... (908)672-6696 
Sam Ash Music Center* * Chatty Htl .. (608) 687*6696 

&rrvO-R*na Sound.(201)790-0772 

Z Bast. Inc. ...(2011 838-1006 

New York 

Abracadabra.... ... .(61 6) 607-2300 

Audiotown ................ __(71 0) 296-01 BO 

Canal Hi R . ...... .(2121 826-6676 

Central Audio...(718)941 *2483 

Dychman Elactromca ... (212) 304*2000 

Hi R Electfomca ....<718)476*7777 

Probra Music Waahot**..(718) 626-0107 

Rieatng Electronic* ..... .* -. 1710} 668-4686 

Sam Aah Mu*c Canter - Manhattan ,, 121 2) 719*2298 
Sam Aah Music Center - Brooklyn.. . (718) 961 -3888 
Sam Ash Music Center - Huntington., (616)421-9333 
Sam Ash Music Center - VW^ite Plana , (914)949-8448 
Sam Aah Music Center * Forest HiiE ,*.(718)7 93-7 983 
Sam Aah Music Center - Carle Race .. (616)333-9700 
North Carolina 

creative acoustic* ............... 1919)828-1876 


» ■ i a * a * 


(216)398-9279 
.16131 63 1-8318 


Ohio 

AV Logic * Cleveland ..... 

Midwest Music - Cincinnati 
Pennsylvania 

Arm and Record* * Philadelphia ...... (216) 692-7 973 

Cinboli Music * Philadelphia ..... _(216) 633-2060 

For DJ’i Only -Wife** Barre_ .... (71 7) 823-6233 

Pat's Muaic - Philadelphia___ (216)743-2269 

Sound of Market Street - Phily.(216)926*3162 

Sled Crty DJ Sup^y ■ Pcttitxagh_ (412) 982*8997 

Texas 

Hermes M^ic * McAlkn...1210) 682-4341 

Her me* Muae * Laredo . ,.*.(21Q] 722-2922 

Hermes Music - San Antonio ....... (2101743-6890 

Parker Misic - Houston... (713} 920-0031 

Utah 

VSTWsgenen Music.(801)3734)630 

Virgin** 

Veneman Music ................. (703) 461-8970 

Washington 

MeTTody Muaic ................. (200) 946-3048 

Wdcont.n 

Hi I Compass Systems ........... (608)271-1100 

Central & South American Export Aoent 

Tropcd Munc it L^hUng . ,7...... 1306) 694-3909 
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The second stutter 
button lets me 
mark my 
sample. 

MTX calls it 
dual stuttering. 
Totally defl 


Crossfade cueing 
is essential 
■/ for lightning 
mixes. It’s 
all that! 


The headphone jack 
is LOUD! Twice the 
power of other 
mixers. I can finally 
hear what I'm 
cueing instead 
of what 

■ I'm play* 

ing, It 
cranks! 






/ r jv • 

If tf ,t 4 • r 
~ ' \ . 






8 seconds of 16 bit 96 kHz sampling 
time (better than any keyboard), 
means I can loop any phrase (no 

matter what the 
tempo), and no one 
can tell the differ¬ 
ence. It’s 100% 
fresh! 


The dual stuttering digital 
sample lets me sample, 
echo, delay, and loop any 
EQ'd input of the mixer, 
then separately rc-EQ it. 

A karaoke jock's 
dream! 


w 



This 
year, 

I gave 
up turn¬ 
tables and 
mostaccioli. I 
switched the 
phono inputs 
to extra line 
inputs. Very 
smart! 


YES! 


With 
individ¬ 
ual EQ’s 
on every 
channel, my 
wireless and 
hardwired mics 


MTX Soundcraftsmen mixer 
family lets you pick the gear 
that’s right for you. Four 
different sampling mixers 
means the right features 
for the DJ that you are. -r* 

Power amplifiers, speaker 
systems and accessories. Not 
for the wimpy. Definitely the hottest DJ gear on 
the planet. 

Call about our new training video, DJ Sampling 101 






“ mDCSOUNDCRAFTSMEN 

4545 E. Baseline Road • Phoenix, AZ 85044 • (602) 438-4545 * Fax: (602) 438-0600 

























































Mobile Beat welcomes your comments and 
opinions on anything of interest to 
Mobile Entertainers! 

Write Feedback, do Mobile Beat, 

P.O. Box 309, East Rochester, NY 14445-0309 
or fax 716*385*2627/ 

E-mail: MobileBeat@AOL.COM 


Preventing a family feud 

Regarding Mobile Beat’s (#19) “Top 10 alter¬ 
natives for mother/groom and father/bridc 
dances,” 1 have had requests for some of 
Maxwell’s choices but also have had requests 
for“l Am Your Child” by Barry Manilow. This 
is a great song and a real tearjerkcr. 1 agree with 
Maxwell on working with the photographer/ 
vidcographer and giving them a few minutes 
notice before cutting the cake, throwing the 
bouquet, etc. Because of this, we have devel¬ 
oped an excellent relationship with the pho¬ 
tographers we’ve worked with. We’ve even had 
photographers recommend us fbrseveral wed¬ 
dings. 

Regarding Alberti’s “Wedding Question¬ 
naire,’ I think it’s a great idea and our service 
uses something similar. One question which 1 
had is in reference to the order of the bridal 
party. I have been told that the groom's parents/ 


grand paren ts are an nounoed before the brides 
parents/grandparents. I have seen different 
questionnaires showing the order of intro¬ 
duction both ways. W hich iscorrect ordoesn’t 
matter? Also, regarding the toast and the 
blessing. We have always done the toast be¬ 
fore the blessing. 1 lowever, I have, on two 
occasions, had the priest inform me (in pri¬ 
vate) that the blessing should come before the 
toast. Again, which is correct or doesn’t it 
matter? 

J. Mark Ives, Mike Gilman Dance Show, 
Albany, N.Y. 

7 here is really no set rule as to who is introduced 
first at the reception or if the toast conies before 
or after the blessing. The decision is up to the 
bride and groom. Let them make the choice, 
then if any one questions your methods, you can 
refer them to the hosts. 


A touchy subject 

The members of CAM MO applaud the efforts 
nl Mobile Beat in creating an informative, edu¬ 
cational too! for mobile disc jockeys. Your 
support of associations, both local and na¬ 
tional, has been wonderful. Your educational 
features must surely he helping to raise die level 
of quality of M1 >js throughout the country. 
You w even mentioned CAMMO in a recent 
issue, for which we are grateful. This is why it 
came as a bit of a surprise to us that you chose 
to publish a profile of a Denver company 
without using CAMMO as a resource. While 
wc fully realize that we are in no position to 
dictate to Mobile Beat how to choose their 
feature, wouldn’t it have made sense to do a 
background ch eck on a p rofiled company where 
a local association exists? Is this company a 
member of CAMMO? If not, why? Do they 
I lave a good reputation in the market? Do they 
carry insurance? Whv arc dieir rates {$53/ 
hour) so much lower than those offered by their 
quality competitors? 

On one hand, we hesitate to send this letter. We 
do not wish to be mistaken for elitists, nor are 
wea bunch of whining babies. We are, however, 
a group of professionals who have a vested stake 
in the perception ot the Denver and Colorado 
MDJ market. In addition, we’ve worked very 
hard over the last two years to raise 1 1 iestandards 
and improve the quality of Colorado DJ com¬ 
panies, the number one goal of CAMMO, 

Colorado Association ( M Mobile Music Op¬ 
erators, Denver, Co. 

Selections for Profiles never have been based on a 
stringent set of qualifications, but moreover on a 
cross-section representation of the DJ spectrum. 
More recently. Profiles have been tied into an 
interesting or unusual tispect of the candidate 
which we found might provide entertaining read - 
hig- 

Prediction: Our recently introduced feature "hi 
Search Of... ” will soon result in the magazine 
being accused ojfeaturinga DJ who, after renting 
a rig oj equipment from a touring rock group, set 
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two CD players in the middle of a two-story 
stack of equipment and called it "l he Mag¬ 
nificent Mobile Music Machine ,' 

Getting the facts straight 

The article “ Is The Customer Really Right ? ” 
(MB 20) contains good information. How¬ 
ever, there is one statement that is erroneous: 

I fall these measures tail, you can write oft 
the unpaid amount asa business loss on your 
taxes.” This is a common misconception. 
All the expenses incurred in performing the 
service and attempri ng to collect the fees are 
deductible in full (wages paid, transporta¬ 
tion costs, etc.), but you cannot deduct the 
unpaid amount unless it was previously 
reported as income. {Mv credentials are that 
1 have worked as a tax preparer for several 
years, and am now waiting for my Enrolled 
Agent certification.) Just wanted to set the 
record straight. 

Aiyuna Monroe, Giant Productions, 
Chico, Calif. 


Some more from Mohr 

I came across something in the Junc/July 
issue feedback that 1 didn’t like at all. I am 
referring to the ’Caught In The Act letter 
from Scott Lee, Berkeley Lake, Ca. in refer- 
ence to my Tech Talk column in the Febru- 
arv/March issue. 

My column spcci ficallv stressed how to 
get the most sound coverage from a given 
power and set of speakers, in a particular 
room location. In Lee's opinion, one of my 
drawings on speaker placement is “incor¬ 
rect.’ In the diagram, I was showing DJs 
how to get the mosthom their systems. As a 
technician and sound engineer (as well as a 
mobile DJ) I try to deal with problems 
applicable to most situations. 


I also noticed that Lee dissed Henry 
Collins’ articles about Future Jock. I’m sure 
most readers realized this is a Star Trek 
approach to the future and not reality. I like 
to see that Collins’ mind is open, inventive 
and imaginative. Who knows what the fu¬ 
ture will bring? If everyone lacked imagina¬ 
tion and an open mind, we would never 
have made mobile DJ ing what it is today. 


Well that docs it for me. Check out my 
Tech Talk in this issue for more valuable info 
on creating the ultimate DJ tool box. And, 
keep an open mind! 


George Mohr, Abracadabra Lights & 
Sounds, N. Babylon, N.Y. 
















Small, lightweight, easy to move, fairly priced 
- The ELF-1 is ideal." - Jim Van Bergen, TCI 
Magazine. 


The ELF-1 performed with smoothness and 
lightness...will leave the listener in awe." - 
Al Craig, Professional Sound Magazine. 

"Results of ELF-1 are awesoine...eartli 
shattering." - Wade McGregor, EQ Magazine. 


"Lot s of punch and performance - ELF-I's a 
great system for mobiles!" - Robert Lindq 
- Mobile Beat Magazine. 

Ispea 










TTNEQTTAT.T.RT) PORTABILITY! 

Meta-Lit^ System 8500 Mobile Light Trees 

Ultra-Mobile Lighting Packaged Wit h The Hottest Effects! 

Make lew* trips to the car 
when setting up your gear 




llt-ln, 1024 
|tep Light Show 

Max Current of 
S amps won't 
pop breakers 

Multiple Modes give 
you Mood Control! 

af Ultra-mobile# 

2Q lb total 


vjf Hassle free, 2 
minute setup 

\3f 2 Footswltch 
Controls, tool 

To order, or 
fmmedJB 
Information, 

1-800-852-0037 


Use the ACE-1 Audio 
Controlled Effects unit to 
sound-sync up to 10 of 
CMCs lighting effects 

Run your own high 
energy light show, with 
hundreds of patterns, far 
more entertaining than 
lighting systems using 
simple chase controllers! 


Seeing is believing! 
Order our video for 
$12.95, refundable with 
your purchase of an 
S-8500 lighting system. 


J® 


Meta-Lite Lighting Systems 


Cantek Metatron Corp. 

10 W.WiUr SI. Canonaburg.PA 19317 
(412)745-0760 Fu (412) 745-0002 


J 
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Stanton 

Trackmaster 

Upside-down cartridge stays 


Even in this age of CD there are plenty of mobile and club jocks 
who prefer to spin vinyl and know all too well the embarrassment 
that results when the stylus won't stay in the groove. Club jocks 
and remixers who slip and slam platters on and off the tables can't 
work with a cartridge that bounces all over the record. But even 
the mel lowest wedding mobile can have their reputation smeared 
by a cartridge that suddenly slides from the outside groove right 
through to the spindle. 

Stanton's new Trackmaster series cartridge puts an end to 
these problems.This cartridge not only stays in the groove, it acts 
like it’s glued there! 

Day late and a dollar short? 

Now, you’re probably scratching your head wondering why 
now, in the digital age, Stanton would introduce a new, hi-tech 
cartridge. Simply put, Stanton is, and has always been, the most 
trusted name in cartridges and they know the market So while 
many other cartridge manufacturers have skated away from the 
DJs, Stanton recognizes that many DJs still spin vinyl and need 
durable, high performance cartridges. 


in the groove! 


Comparing the new and the old 

To find out how good a cartridge theTrackmaster really is, we 
asked DJTim Nowka of Powerhouse Pro DJ in Buffalo, N,Y„to put 
it to the test on a Technics 1200.The design of the new cartridge 
is nothing less than radical.especially when compared to Stanton’s 
680 series. 




These days, you've got to 

use Protection. 1 



12" Album Case 

Holds 95 Albums 

AC-1 






Dual 12" Album Case 

Holds 190 Albums 



AC-2 


$88 


Turntable Case 

Heavy Duty, Foam Lined 


Utility 

Store Equipment Safely 

UTL $68 

with foam $20 extra 


$83 


Cases & Racks 



45 s Cases 

SC-1 Holds 155 45’s s53 
SC-2 Holds 310 45’s $72 

SC-3 Holds 465 45'S 


$88 


We carry a complete line 
of DJ Equipment. 

•Mixers ‘Turntables 

•Lighting «Amps 

•Speakers ^Cartridges 

Order Your FREE Catalog. 


qrundocf 


•Extra Bonus* 

Free Shipping 


Free Shipping Applies to Cases Shown. 

Prices valid through September 31, 1994 

Abracadabra h 1 - 800 - 355 -SPIN 

Visit our showroom. ^ ( 7746 ) 

Abracadabra Lights & Sounds ln NYS cal1 (5161 S67 - 2300 


CD Cases 

DCT-84 Holds 84 CD's $60 

DCT-112 Holds 112 CD's $73 

DCT-168 Holds 168 CD's eQ3 



The DJ Pro Shop 


1153 Deer Park Ave 
North Babylon, NY 11703 
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DJ Tim Nowka puts the Trackmaster through the dreaded upside-down test. 


Recommended tracking force for 
the Trackmaster series is between two 
and five grams. For the test, we used 
tracking forces of three and four grams. 

Nowka started off using theTrackmaster 
to scratch-mix some of his favorite 
mixes.Evcn with exaggerated and abrupt 
back-cueing movements, the stylus 
stayed in the groove. 

Next, we found a severely warped, 
yet marginally playable 12-inch in the 
used rack and gave thataspin.While the 
cartridge and tone arm bucked up and 
down substantially, the stylus still fol¬ 
lowed the groove with no audible distortion. 

Crucial test 

As a final test — and one that we expected would be the 
Trackmaster’s downfall—was the dreaded up-side-down tracking 
test. Nowka placed a 12-inch on top of a Bic pen top set on the 
spindle. He then inverted the Trackmaster, adjusted the tracking 
force to minus three grams and set the stylus in the groove (see 
photo).Although this little trick has been done successfully with 
other cartridges, if the vertical 1 * wobble" of the record is significant, 
it simply won’t work In our test, a warped disc was placed slightly 
off-center of the spindle and the wobble was substantial, yet the 
Trackmaster stayed in the groove. 

Obviously, there is a point, depending on tracking force, when 


any cartridge will jump the groove. But even with the rather 
unconventional methods used for our test, we never reached 
the Trackmaster’s breaking-point. 

Stanton’s Trackmaster is available in four models.The EL-1 
and EL-2 use high polish elliptical Styli.theAL-l andAL-2 come 
with high polish spherical styli. All weigh 18 grams, track from 
two to five grams, have 20-20K frequency response with a high 
output voltage of 5.2mv. Channel separation is 30 dB.The EL-1 
andAL-l come with a single stylus,the EL-2 andAL-2 include a 
spare. Street prices are in the $85 to $ 100 range. 

The Trackmaster’s cartridge assembly plugs right into the 
docking collar of any standard-mount tone arm. For more 
information contact Stanton Magnetics, Inc., 101 Sunnyside 
Blvd., Plainview, N.Y. 11803; 516*349*0235, 


The EQ Made Just For BJ's! 




F urman’s Q-541 Graphic Equalizer 

is a unique new graphic EQ designed 
to solve the everyday problems laced by 
working DJs. Four stereo channels, each 
witli five EQ bands, let you customize 
the sound of each stereo source and 
hook up easily to any DJ mixer. A sixtl 
slider in each channel provides a handy 
gain adjustment to compensate for level 
differences between sources. Channels 1 
and 2 have both RIAA phono and line 

All Furman products are made in the U.S.A. 


* MM j 
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inputs, so you can connect up to six 
sources and switch-select the active ones 
Four LED meters provide a quick visual 

indication of signal levels and overloads. 

There’s more, too. Contact Furman or 
your local dealer lor the full Graphic 
Details! 



Furman Sound, Inc. 

30 Rich St. 

Greenbrae, CA 94904 USA 


Phone: (415) 927-1225 
Fax: (415) 927-4548 
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STOP RIGHTTHERE! : 

Have you sent in your company photo for 1 
the cover of a future Mobile Beat? Every- , 
one gets at least f ve minutes of stardom 1 

— now’s your chance! ! 

Send your photo to Mobile Beat, 1 
PO Box 309, E. Rochester, N.Y. 14445. 

Hurry! Time is running out! 1 


MobileBeat Online! “You can now send your feedback 
letters, Nightmare/HistoricAflairstorics,commcnt5, suggestions, and 
questions to Mobile Bear via E-Mail! Reach us directly from anywhere 
in the world via Internet at MobilcBcatfsPAOL.COM. America Online 
subscribers can reach our MobileBeat E-mail box direct. 

DJ Superhighway 

Gary Rosenthal ofThe Music Box DJ entertainment service, Staten 
Island, N.Y., is looking into establishing a national interactive DJ 
Forum on CompuServe. He says the forum could be used to exchange 
ideas on any topics of interest to mobile or club DJs and even function 
as a nationwide DJ referral service. Your ideas and thoughts on other 
ways die network could be used are welcome. Rosenthal is currently 
preparing an outline for CompuServe and your input is extremely 
important. Write ( lary Rosenthal, The Music Box, 27 Lamped Loop 
Apt. #2., Staten Island, N.Y. 10314 or he can he reached via E-Mail at 
7426U76l@COMPUSERVE.COM or RNT Doc@AOL.COM. 
The more response the better, so write now! 

Ich bin einer Diskenjockster! 

If you think all fall has to offer is Halloween, think again. Oktober Fest 
gatherings have been held in outdoor beer gardens and German clubs 
for 200 years. Typical Oktober Fest season is September 20-October 
20. While no Oktober Fest is complete without a German band and 
lots of beer, there’s no reason why DJs cant get a piece of the action. 
Find out who sponsors Oktober Fests in your area and get in touch. 
Your repertoire of polkas is probably right on par with many bands, and 
don’t forget, it was DJs who popularized The Chicken . You won’t take 
the place of an Um-pah band, but a DJ who can get the crowd going 
while sticking with the theme, would be great to fill in the breaks. 
(Credit: The Source, Promotions & More 1 -800-53-SOURCE.) 

“Free” Samples 

To encourage more DJs to discover the joys of digital sampling, M LX 
Soundcraftsmen has produced DJ Sampling 101 .The thirteen minute 
video showcases the talents of renown remixer Dr. B and MIX DJ 
liaison Bcrnic Fryman. The two explain how easy it is for DJs to add 
digital antics to their shows and demonstrate the techniques and 
benefits ofDJ digital sampling. The tape also points out the differences 
in the samplers used in four MIX mixers. Cost of the video is S10, but 
includes a coupon worth $ 10 off a new MTX mixer. If you’re getting 
into sampling, this is a good place to start. Send $ 10, plus $3.50 s/h to 
MTX Soundcraftsmen, 4545 E. Baseline Rd., Phoenix, AZ. 85044 or 
call 602*438*4545. 


Lightfest returns to Reno 

The interdisciplinary frontiers of entertainment, design and technol¬ 
ogy are the focus ofLDl ’94, coming up November 18-20 at the Rcno- 
Sparks Convention center in Reno, Nev. Over 280 international 
manufacturers of entertainment technology equipment will display at 
this years LDI show, fillingover 200,000square feet space. Exhibits will 
include the latest equipment ranging from lighting and sound equip¬ 
ment to stage machinery and design software. Manufacturers and 
distributors of I )| gear who routinely display at the annual show 
indude American DJ, Martin/Tracoman, Gem Sound, Ness, KLS, 
Meteor, Nurnark, Gemini, MTX/Soundcraftsmen, ETA and others. 
For more information on LDI ’94, call 212*229*2981. 




uest 

Bvaetinin! 


Gemini’s twin 

Whether it’s state-of-dte- 
special effect lighting or i 
latest fog machines, Gem it 
newest division LyteQuest I 
it. LyteQuest is specifics 
designed to meet the needs of todays professional Dj. I lie new Itghti 
and lighting accessories line goes hand in hand with Gemini’s linc-up 
professional sound equipment. 

With the introduction of LyteQuest comes the appointment 
Frank Luppino III as managing director. Luppino will completely over 
the new lighting division in addition to having direct involvement w 
research and development. 

LyteQuest sells to authorized dealers and professional sound a 
lighting contractors. For more information contact LyteQut 

908*969*9000. 


Best new bands 


Krystal Rose Music, Rock Postage News Mail Order and BGX 
Associates announce the release of their first CD sampler, Powerload 
Volume 1. This CD sampler contains 19 bands and artists and is over 
76 minutes in length. For an unsigned band or artist, this is a cost 
effective and quick method for national exposure. I Ians call for new 
volumes of this series to be released every two months with different 
genres that include Blues, Metal, Acoustic, Reggae, and more. Selec¬ 
tions on Powcrload Volume 1 include: Slyboyz, Requiem, lorn Zingo, 
Conehead Ruddha, Puddles Of Joy, Bolivian March and many more. 
Powerload Volume l is available for $5 plus $1.95 shipping, catalog 
#PW'l119. For more information or to submit music for consideration 
contact Krystal Rose Music at Dept. l’R, 78 Grove Ave., Wilmington, 


Mass. 01887-3721, or call 508*658*7210. 
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IN YOUR BLOOD. 

THIS WILL CLEAR YOUR ARTERIES. 


FINALLY, A CD PLAYER CAPABLE OF INDUCING PURE, UNADULTERATED LUST IN THE HEARTS OF VINYL FANATICS 
THE NEW PIONEER DJ CD PLAYER (CDJ-500G). THE FIRST CD PLAYER WITH THE FEEL AND CONTROL OF A TURNTABLE 

PUT YOUR HANDS ON THE OVERSIZE JOG SHUTTLE. YOU CAN CUE UP A SONG, SEARCHING BEAT BY BEAT, 
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WITH YOUR EYES CLOSED, 

MOVE YOUR HAND TO THE RIGHT AND IT'S ON THE 
TEMPO SLIDER, CHANGE THE BEATS PER MINUTE ±10%- 
THE EXCLUSIVE MASTER TEMPO CONTROL WILL KEEP 
THE VOCALS FROM SOUNDING LIKE CHIPMUNKS. 

AND THERE'S MORE, AUTOMATIC CUEING* SEAMLESS 
LOOPS, BUILT-IN CD+G. LARGE, BACK-LIT BUTTONS AND 
LED DISPLAYS THAT YOU CAN SEE IN THE DARK. EVEN 
THE ABILITY TO CONNECT TWO PLAYERS FOR AUTOMATIC 
INSTANT RELAY PLAY. ALL FOR ABOUT THE PRICE OF A 
GOOD TURNTABLE, IN A BOX THAT FITS IN A CONSOLE BAY, 

THE PIONEER DJ CD PLAYER. IF IT WERE ANY BETTER, 
YOU’D NEED A PRESCRIPTION 


CALL 1-800-PIONEER, EXT. 500. 


FOR THE DEALER NEAREST YOU. 


0 PIONEER 

The Art of Entertainment 


0199* PiONiltft NEW MEDIA TECHNOLOGIES. INC . E STREET I ON Q BEACH. CA 90010 
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Pioneer CDJ-500G 
Pro CD/CD+G Player 

I t was May 1980 when I encountered Pioneer’s first LaserDisc(TM) player.. .VP-1000. 
My mission at that time was to create a 12-page product brochure to sell this new 
entertainment technology to the public. Today, some 14 years later, I offer my 
impressions of their latest innovation in compact disc players — the CDJ-SOOG.Talk 
about deja vu. 


The powerful, multi-user 

Disk Jockey Management 

Software for Windows 





Perfect for Large DJ Companies 

or Those Who Want to Act Like One! 


♦ Virtually Unlimited Customers, Events & Memos 

♦ Multiuser/Network versions for LANtastic, Novell, Ect. 

♦ Sales Reports, Event Reports, Cashflow, Etc. 

♦ Track Lead Sources, Sales Trends, DJ Performance 

♦ Sort by Bridal, School, Corporate, Facility, Etc. 

♦ Automatic Recalls keep you on top of your leads 

♦ Print Labels, Contracts, Confirmations, Check-outs 



Introductory Offer 

$275.00* 

Executive Single User Version 

Reg. Price $395.00 

1 - 800 - 358-2704 

6000 Dawson Blvd., Suite A 
Norcross, GA 30093 

Offer Expires 7/31/94 


Copyright 1994 sped rum Management Systems, Inc, AH rights reserved, DJ Pro is trademark of Spectrum Management 

Systems, Inc, All brand and product names arc trademarks of their respective holders. 


Out of the box 

The CDJ-500G hasthesamefootprintas 
a turntable (14-1/2-inch by 12-1/2-inch 
by four) so it fits comfortably in the 
turntable well of most DJ coffins. The 
unit’s large, well-spaced pushbutton con¬ 
trols offers fast, fumble-free operation. 

My only concern was that the 
pushbuttons were in recessed wells, 
which can become magnets for dust, 
cigarette ashes and other debris. 

CD loading is accomplished by drop¬ 
ping a disc into the transport compart¬ 
ment and shutting the pop-up door.This 
procedure took all of two seconds. One 
clever innovation — a retracting trans¬ 
port cover— shields laser and disc drive 
components from dust and debris when¬ 
ever the loading door is open. After 
loading, the player immediately cues the I 
disc to the first music track. Pressing the 
flashing Play/Pause button instantly pro¬ 
vides program playback. Foward/Reverse 
Track and Search functions are typical of 
those found on most players today with E 
one important exception — a large 
jogwheel control. 

A jumbo jogwheel 

One of the most impressive features on 
the CDJ-500G was its large CD-sized 
jogwheel.With this control DJs can simu- ! 
late many of the same disc cueing tech¬ 
niques and pitch functions performed on 
turntables.The jogwheel’s size and rota¬ 
tional transfer ratio offers an excellent 
user interface that closely approximates 
disc handling on a turntable. 

Beat mixing with the jogwheel is 
performed in the same manner as with 
vinyl. Spinning the wheel clockwise or 
counterclockwise during play speeds up 
or slows down the disc, respectively, 
enabling you to beat synchronize two 
music selections with turntable ease. 
Removing your hand from the jogwheel 
during beat search maneuvers resumes 
disc play at the preset tempo. The 
jogwheel also greatly facilitated frame- 
by-frame and variable speed program 
search making pinpoint cueing effortless. , 

No more chipmunks 

Another exciting innovation featured on 
the CDJ-500G is the MasterTempo con¬ 
trol. When active, this feature enables 
you to increase the tempo of any music 
selection without increasing the pitch. ; 

Contd page 66 
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DEALER PRICE 
MAY VARY 


A HARD ACT 
TO FOLLOW 


This unit 

creates a multitude of 
different color beams in a variety of 
movements. All to the beat of the music. 
Uses 2 x 300 watt line voltage lamps, sound 
activated forced air cooling, lightweight! 
Comes complete with lamps and cord. 
Ready to use. 

M.S.R.P. $769. 


KLS ELECTRONICS, 27501 Schoolcraft Road, Livonia, Ml 48150, (313) 425-6620, FAX (313) 425-2103. 

•FOG MACHINES • PIN SPOTS • MIRRORED BALLS • FOG FLUID • SPECIAL EFFECTS 
















H ere on the eastern shore of Lake Erie 

we have a saying, “If you don’t like the 
weather, just wait five minutes.” The 
unpredictable weather affects many of 
my appearances because I do a lot of 
outdoor events. This, in combination with several other 
factors beyond my control, made for one of the worst 
nights of my career. 


During the 
II 980s I disc jockeyed a 
series of teen dances in 
the summer. Due to the 
changeable weather, it 
was often hard to de¬ 
cide if we should set up 
in the gym or outside. It 
was much more profit¬ 
able to hold the dances 
outside, which held a 
crowd of2,000.Indoors 
only allowed for 1,000 
people. 

One Friday, 
during that summer,the 
call was made to set up 
outside. After setup I 
returned home, leaving the equipment under the watchful 
eye of the guards. As I was preparing to return to do the 
show I got a frantic call from a tenant who was just moving 
into one of the apartments I rent out. She said the gas 
company had been there and refused to turn the service on 
because they detected a gas leak. 






I went to the apartment on my way to the job, but I 
couldn't find a leak so I left for the gig. In the meantime, 
clouds were rolling in and streaks of lightning were flashing 
through the darkening sky.As I arrived, huge drops of rain 



oel Miller 


splattered on the tarp which someone had the foresight to 
drape over my equipment 

It was only 30 minutes until showtime and the kids were 
already starting to show.Too late to cancel, the decision was 
made to move inside. My entire system had to be torn down 
in the pouring rain and set up again inside. The first 1,000 
teens were admitted, the rest were turned away. 

The show finally was ready to begin and everything 
amazingly went off without a hitch. I was even paid the higher 
outdoor fee called for in my contract, since I had actually set 
up outside first! 


But things started going back downhill after that. I 
discovered my wallet had been stolen. After reporting the 
incident II went out to my van only to find my tires slashed! 
While waiting for the automobile club to come I got a call on 
my pager. It was one of my tenants, who called to tell me the 
police were there, dragging out the new tenant who had 
reported the gas leak. I took a taxi over to the apartment 
house where the police informed me that my sweet,60-year- 
old tenant was a convicted arsonist plotting another dirty 
deed, in my building! 


Well, if I learned anything from that fateful day it is to 
always watch the weather channel and do thorough back¬ 
ground checks on prospective tenants! 


Hey! We all make mistakes and we all 
encounter unpredictable situations! 
When a great gig turns bad or 
when a bad gig turns good, let us know 


Write or Fax 


Mobile Beat- 

Nightmares & Historic Affairs 

P.O. Box 309, East Rochester, N.Y. 14445 * 

Fax: 716-385-3637 Internet: MobileBeatAOL.COM. 
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Use caution 
when 

interviewing 

applicants 



I 


i 


mn 


Tips & Topics 

For Your Small Business 



Selling or buying an entertainment business? Goodwill has always 
been a touchy subject when ii came to establishinga sale price. Theseller 
may feel after four years in the business everyone in the county knows 
his or her business name as a household word. The buyer usually puts 
some value on the company name but often its not enough, many times 
having to be convinced it’s not just easier to go out and buy their own 
equipment and start from scratch. To find the value of goodwill, deduct 
all assets from the selling price. This will give an indicator ol a realistic 
price tag. Recently, tax laws have changed to make goodwill deductible 
over a 15-year period, so buyers will be more likely to accept it as a part 
of the selling price. 

Litmus Test #6 for independent contractors: Full-time required. An 
employee may be required to work or be available full-time. One would 
assume in the entertainment field that means weekends, that if you are 
an employee of a company you generally are expected to be available to 
work, unlike independent contractors, who can work when and for 


whom they choose. I recently spoke with a DJ who, if one of his 
employees can’t work, makes the employee-DJ pay the difference 
between his pay and the amount ircost to subcontract the job. It must 
be some new form of a trickle-down profit sharing plan. 

For more sales: If you must compare yourself orally to your 
competitions price, do it th is way: When you mention the competitors 
price, alwavs follow it with the word "dollars.” When you offer your 
price, just say the numbers. For example; “Oh, they wanted four 
hundred and fifty dollars? Our price is four twenty five.” (Source: 
The Telephone Selling Report) 

Limited copies of the 1994 Mobile Bear Top 200 reprints are still 
av ailablc. Sold in sets of 25, they are a handy promotion for your 
customers, or just a quick reference guide for Djs and KJs to carry 
along with them at jobs. The cost is only fifteen dollars (plus $2 S&H) 
to: MB Top 200, PO Box 309, East Rochester NY 14445. 


MORE JOBSS 
MORE MONEYS 
MORE FUNS 


THE #1 BUSINESS-OPPORTUNITY GUIDE 



™EULT1M4TE 

T ° & PRi 
DISC JC 


H-nbc r 




impig, 



NOW JUST $19.95! 


“HIGHLY RECOMMENDED! ...Mobile Beat Magazine 


SP1NNIN' 2000 explains in detail . . . 

• PRO SOUND AND LIGHTING EQUIPMENT • MIXING TECHNIQUES* 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY • 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS • 

• MANAGING A DJ SERVICE • TRAINING OTHER DJS * CONTRACTS 

• ADVERTISING YOUR SERVICE • GETTING JOBS - AND MUCH MORE! 


Plus $3 postage / add $5 for hardcover version. 
Send check or money order with name and shipping 
Information to Spinnin’ Pro DJ, 

P.0. Box 5, East Rochester, NY 14445. 

NY Residents please include sales tax. 


Over 250 pages 
HEAVILY 
ILLUSTRATED 


Top 10 questions 

NEVER TO ASK YOUR JOB APPUCANTS: 

1 .Are you marred or just lmng together? 

(Martial status) 

2 Lndquist... Isn’t that Swedbh? (National or gin) 

3. HCW OLD ARE YOU? 

(You may ask “Are you between 18 a no 70?”) 

4. What s ot were you on in ihl Gulf War? (No 

QUESTIONS ABOUT MUTARY SERVICE IN THE ARMED FORCES 
OF ANOTHER COUNTRY) 

5.1 HATE TO BRING THIS UP. PAT, BUT ARE YOU A MAN OR A 

woman? (Sex) 

6. YOU EVER BEEN BUSTED? (YOU MAY ASK IF THE 
APPLICANT WA5 EVER CONVICTED) 

7. YOURE NOT FROM AROUND HERE, ARE YOU? (NO 
QUESTIONS RELATED TO BIRTHPLACE) 

8. We do a lot of Bar Mitzvahs-are you Jewish? 
(Religious denominations) 

9. Is TFEft ANYTHING IN YOUR EDUCATION THAT MAY HELP 
YOU IN THIS POSITION? 

10. Is IT TRUE YOU WORKED FOR OUR BIGGEST 

competitor. Woodchuck DJ’s? 

Actually, questions 9 and 10 are lecitmate to ask. 
However, some laws vary by state, and changes may 
occur at any time. If you have a written 
application, have your attorney check it over. If 

YOUR INTERVIEWS ARE VERBAL ONLY, KEEP IT SIMPLE AND TO 
THE LEGAL PONT. .W-W 


22 


Mobile Beai 














































Cowboy Boogie-Four-wall line dance 

Steps... 

I -4 Vine right (step to the right with right foot, step left foot behind 
the right, step to the right with right foot, scuff with left foot.) 

5-8 Vine left (step to the left with left foot, step right foot behind 
left, step left with left foot, scuff with right foot.) 

9-12 Step forward on right foot, scuff left foot, step forward on left 
foot, scuff right foot. 

13-16 Walk backwards right, left, right, hitch left leg. 

17-20 Stepping down on left foot, bump forward twice with left hip. 
Change weight to right foot and bump twice backward with 
right hip. 

21-24 Shifting weight to left foot, bump forward once with left hip, 
shifting weight to right foot. Bump once backward with right 
hip. Shifting weight to left foot, bump once forward with left hip. 
Make a I /4 turn to left while scuffing right foot Step out to the 
right and start over. 

Definitions of dance terms used in Cowboy Boogie 

Scuff To brush, sweep or scuff the foot against the floor. 

Hitch: To raise the leg and bend it at the knee in one count. 

Hip Bumps: To push your hip in any direction, like a wiggle. 


or DJs just get tint; started with Country dance the toughest 
questions to answer are: "What song do you play to a certain 
dance?" And, "What dance do you do to a certain song?” It’s 
typical for dancers to know the name of the dance but not a song that 
goes with it. Many people have taken up Country dance in just the 
past year and arc concentrating so hard on learning the dances, they 
don’t hear the music—just the beat. And DJs don’t always mention 
the name of the song to the dancers. 

There are several choices of songs for every dance. The only real 
work involved is compiling a list of both the dances and coordinat¬ 
ing music. 1 here are lots of patterns, but let’s talk in general terms 
about most dances. Take away the obvious: the Waltz, (iha-('ha, 
Two-step, Triple-step, Polka, etc., and you are left with line or 
circular dances chat are either choreographed to a specific song or 
have one or rwo main rhythm patterns. 

Beats per minute 

Start with any music that has the B PM (beats per minute) primed 
on the label then go through popular Country dance songs and 
calculate BPM. The best way I’ve found to do this is with a l ime 
Mach inc or Beat Meter. These work extremely well. Just tap a button 
in time with the music and the digital meter does all the work. For 
years 1 simply tapped my foot in time to the music for 30 seconds 
while counting the beats to myself. Then I would double the beats 
I counted to equal beats per one minute of time. Don’t worry about 
being perfect—close counts in Country dance! 

When you make your list of BPM, make as many classifications 
as you wish: 110,130 150, and 170 BPM will probably suffice. The 
1 in :n 130 BPM dances are slower with the body movements more- 
accentuated. As you hit 150, the movements are smaller and steps are 
usually not as large. At 170 on up, watch the dancers and you’ll see why 
I call this “twist” or “flying” music. 

Rhythm patterns 

the name of the dance is the same as the name of a song, use that song 
ifyou have it. If not, find one with close BPM and rhythm pattern. Mosr 
line dances have a 1-2-3-4-5-6-7-8-rhythm pattern and the dance can 
be done at different speeds. The Cowboy Boogie line dance was 
choreographed to three sets of eight steps. These steps will match the 
rhythm of thesong used. The Cowboy Boogie is normally danced at 110 
to 140 BPM, but at times, it has been taken up to 180 Bi *M. However, 
the body movements become very jerky and no longer match the dance 
at this beat. After you have mastered the dance, dance it to Achy Breaky 
Heart , by Billy Ray Cyrus, using the following dance calls: Right, left, 
right, scuff—Left, right, left, scuff—Step, scuff, step, scuff—Back, two, 
three, hitch one, two, three, four, five, six, seven, scum < ‘scum,” in 
Hillbilly English is scuff and turn). 


Keeping in step 

The steps match the rhythm of the song. Try it at different tempos 
(110-180 BPM) and sec the differences. Good examples to try this on 
are: (108) Swingin’by John Anderson, (130) Boot Scootin’ Boogie by 
Brooks N’ Dunn, (150) Honky Conk Bar Association by Garth Brooks, 

(158) Heavens Just A SitiAwayby Kelly Willis and (173) Chatahoochee 
by Alan Jackson. 

A quick 1 -2-3 shuffle polka pattern is the other main pattern used 
in Country dances. You can normally tell this by watching the dancers. 
They will be doing lots of shuffle steps and turns. Most of these dances 
are done at 110 to 160 B PM. For example: (112) Take If Back by Reba 
McEntire, (140) HiUbiUy Hock by Marry Stuart and (152) Queen Of 
Memphis by Confederate RR. 

Improvise 

Once you have created your list you’ll have a better idea of what 
the dancers are looking for, but what if a dancer asks you to play a song 
to a dance you never heard of? i ask over the microphone if anybody 
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knows the dance and what song to play. If that doesn’t work 1 ask 
the dancer to do the dance at the speed it's normally danced. I tap 
my loot to the steps and calculate the BPM and rhythm patterns. 
Then I can check my list for a song in that range. If in doubt, play 
a song around 150 BPM , such as Heavens Just A Sin Away or 
Hillbilly Rock at 140 BPM; they’re moderate enough to do most 
dances. 


A lot of people think there is only one song that goes with a 
dance; this is probably the greatest myth of Country dance. By 
learning what works with all the dances, the dancers will respect 
you for trying to work with them. If the song you choose turns out 
to be too slow, write it down or better yet, change the tempo with 
your pitch control next time you’ll know better! 


As you get to know some of your local dancers, ask them for 
a list of songs and dances their local dance groups use. You will find 
them very friendly and willing to help. This is what makes Country 
dance so great— a chance to promote a healthy lifestyle and make 
friends at the same rime. Keep on pickin'! 


Alobf/e Country dance DJs —Hit me with suggestions 
for some multiple line or partner Country dance 
combinations to the same song! Any good promotions 
or crowd motivaters you use? Hard songs you have 
found? Or if you are looking for something, we will 
try to help you find it! Write to: Hillbilly Rick, R 2 
Box ISO A, Haubstad t, fnd. 47639. 


Hiilbuly Roc's favorite Cowboy Boogie pos: 


BPM 
( 108 ) 
( 122 ) 
( 125 ) 
( 128 ) 
012) 
(H8) 

( 132 ) 

( 140 ) 

( 141 ) 

( 156 ) 

( 170 ) 

( 178 ) 


M■M ** 


■ It I’ll I a Hi 8 «»■ 


I I ll»lIWI141 


Title... 

Swingin'... 

Acht Breaky Heart 
Elvira ... 

L / f H I V I 1 —J I 'u ' I . ii ii i ijj i ^ - J ■ i| ail ail I ■ ■ i I -Ib il tvt fil" I- Kl 4 H -Ifl I 1 J 

Why Haven’t I Heard From You. 

Wink. 




■ -I -B in 'li I ■■ ■ I If h I a 8 81 * *•!*■ ■■8 ij ■ 8 i 4 ■■ liii 8a 8 if a 8 hi II l-iSP P M 


+ 4 §*■■• h-m«i e n mm §+§ »■ i ■* imi ■* 


HonkyTonk Sde_ 

Lifestyles OfThe Not So Rjch And Famous .. 


Artist 

John Anderson 
Buy Ray Cyrus 
Oak Ridge Bcys 
Ronnie McDowell 
Reba McEntire 
Neal McCoy 
Randy Travis 
Tracy Lawrence 


High Tech Redneck............. George Jones 


Renegades, Rebels and Rogues .. 


Lcve&jg 


■ milt PPlHlHiM Hit 8i.ii.ii... pHIU I <1 P I 4 - + J ■ ■■ 8 t.4.8 ) | ■ || liiillhltH 8 88 i I i a 8a h . a 88.8 


Tracy Lawrence 
George Strait 


Set BP Chickens Free (For A Chatahoochee).Mefle Haggard 


Profit from "Hillbilly” Rick Meyer’s experience. A member of the National Teachers 
Association of Country Dancers, Meyer shares his expertise with The Guide To 
Country Dance In The ’90s which looks at 

• Why people Country dance • How to get started in country dance 

• How to promote yourself • How to pick your mus e to the dances 

• How to start your own Country dance classes 

A set of beginner and intermediate dances are included for a 20-week class; com¬ 
plete with a list of music. A Dj can either teach or split the class with an instructor 
Also included is a list of great Country dance songs with a dear definitive beat 

Write to Country Dance in the 90s, PO, Box 6770, Ithaca, N Y 14851 -6770 
for more information on how to obtain the guide. 


ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case shown on 
our Rack Stand. Easy as 1 *2*31 


M-2R 



Any Size 

/Imp 

Racks 

Available. 

Call for 

pricing 



Oepth 1 T 9 
13 Spaces lor Amp 
10 paces for Mixer 

Cansofe Cases available 
in many styles . 


Albums Available in 
Any Case Style 



18' 

14 n 

Double How 

Holds 135 

Holds 100 

Holds 200 


Heavy Duty Polyethylene 
Travel Cases 

CD Case 
Holds 80 



Album 
Casf 1 

1 Raw Holds 120 

Any Case Above $24 

Cassette Cases Available in Any Case Style 


45 s Cases Available 
In Any Style 



CD Cases Available 
In Any Style 



Deluxe Console/SB 


Single Turntable & Mixer Cases 


Double Row 1 

Triple Row 

Triple Row 

Five Row 

Holds 375 1 

Holds 550 

Holds too 

Holds 165 



Oeptn 16' * B Spaces for Amp 
10 Spaces for Botlom Mixer 
6 Spaces tor Top Mixer 



Med urn Duty flight Cases Rec or Surface Hcavly Only 
Hardware Carpel or Vinyl Laminate Flight Case 




Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call lor pricing. 


1121*1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 


OUTSIDE NEW YORK CALL 1-800-343-1433 SEND $3.00 FOR COMPLETE CATALOG 



VISA 
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Sharona’s back 
for I Sth reunion 


By Jay Maxwell 



T akings cue from the Little River Band, lets eavesdrop on a little 
Reminiseingftom a member of the class of 1979: High school 

_ was finally over. After an eternity of boring classes (except that 

day in biology when wc explored the inner workings of a bullfrog) we 
finally received our diplomas. Now the world was our oyster, lhe 
glorious ’80s were just around the corner. Wc cruised around all summer 
with the windows down and the radio Hasting gieat tunes like The 
Knack’s My Shawna. Thank God, something other than 1 )isco. 

If there was a year when Disco was king it was 1979. The New York 
based Disco group Chic was on the charts continuously. Donna 
Summer became the ultimate Disco queen—having six top-ten hits, 
three of which reached No. 1 on the national charts and stayed No. 1 
on the Billboard charts for 11 > weeks. What is amazing is many of these 
songs that were popular 15 years ago have resurfaced. Even middle 
school-aged students are asking for Y.M.C.A. and Bet (lees hits like 
Stayin' Alive. 



As with am reunion, you’ll want to play background musk while 
guests arc arriving and during the meal. Good background tunes 
include What a Fool Believes 
(Doobie Brothers), Fire( Pointer 
Sisters), Chuck F sin lord Rickie 
Lee Jones), How Much 1 Fee/( Am¬ 
brosia), Suit am of Swing ( Dire 
Straits), and for catching up on old 
times Reminiscingi Little River Band). 

Even though you should serve up 
helping of songs from 19 9 through 
out the evening, spice up the menu 
with requests and selections from 
today for variety. When its time to 

* m 

pick things up (usually after the 
group photo) start the dance 





Call 1-800-248-4848 




tkeboxes, 

Mobile . Club, and Radio DJ's only by 
MCA Records, Inc. Special Products 


3;\LUfO f J5f A 
t\m Ot 0U;< L M'jf MLSj 

Call 1-800-248-4848 
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phase with a big greeting, "Wel¬ 
come to the class of 1979 re¬ 
union, I’m (your name) from 
(your company’s name) and to¬ 
night %ve re here to celebrate the 
15th reunion of I name of 
school).” Then kick off the night 
by leading them in cither 
Y.M. C.A. or Old Time Rod’ and 
Roll. (>f course if you want to 
ease them into the night, no¬ 
body from 1979 can resist the 
sticky-sweet ballad by Peaches 
and Herb, Reunited. 

At many reunions the per¬ 
son in charge will want to bor¬ 
row the microphone to give 
awards to those class members 
who traveled the farthest, those 
who have changed the most or 
least, or have been married the 
longest (or most). 


Great memories for the Class of ’79 


Village People.—Y.M.CA_126 

2. Bne Segep- Old Time Rock & Roi_126 

1 Sister Sledge.We Are Family ...118 

4. Peaoes & Herb ... Reunited ___$ 

5. foe Clapton-Wonderful Tonght_S 

6. Commodores _Tmree Times A Lady _S 

7. Donna Summer ..Bo Girls.... 121 

* Chc-— .GoodYimes —............... 112 

9. The Knack-My Sharona ___148 

10. Donna Summer..—Hot Stuff ___121 

11. Bee Seger__We've Got Tonght 

12. Rolung Stones ....... M ss You 

< B r 1 c F^vAk- 

■* * ^ rl ■■ I UKii , rii i ■ i ■■ ■ ha j ■ |I ~V fKFs, 


' ■ + ■ 4 rn*inp pi ppp ph i ■■ i p j r-p - i*> i-f # i 


14. Ami Stewart.Knock On Wood 


■fiBil I ■ ■ l> ■ aai ■ ail ■ ■ j ■■ i ii i ■■ m u 


,.114 
.. 122 
.. 142 


15. Rod Stewart......DdYaThnk I'm Sexy? ....... I i 3 

16. D» Hoo<.. SharmgTk Night Togheti-o.. S 

12. Meatuqaf.... Paradise By The Dashboard Lott ... S 

1 3. Commodores Sal On ...... S 

19. Rollng Stones.. Beast Of Burden...102 

20 SiTI I c 

fcd/>vJ P l l L_J ■ MPMP‘MI>M-t>f<4# -jj I I - H l-iM-PMPP^+P-i-^ri^iiPira rpiasMvIiriapitaifBi i n|*p lap I«p inii ffa mj 


2 1. Blondc ilRIKPMPMflHIII I PM S» PM Heart Of ( 

22. Michael Jaocsoj_DonY Stop Tiil You Get Enough „ 120 

23. Donna Summer. MacArxhur Par<___ S 

24. Earth Wind & Fire .... After The Love H as Gone .... S 

25. Anita Ward.... Ring Mr Bell ......126 

26. Blues Brothers.Soul Man_____116 

'I.Ul.I.lIU S 


•WIHVWH' IfiM-HPI 


27, SlTX irW»Nn i»i ii mp m ElAB£ .h<i i ii i«H H«I44P4IM> 

2'0+ G® «P > + iTrl* ,1 p ,s IIP 1 I|| pan ■■■ pH ■■ i hfc ■ kfc i HHI'ItH -p ( ■■ |ae-| mm. 

29. Exii PR P<I<1RI44I1<H pH KbsYou All Ovat ____ S 

30. Kool & The Gang .... Ladies Nght ..... S 

31. Eagles ...................... ^terT-eThrii Is Gorf................ S 

31 Kenny Rogers __You Decorated My Life ..S 

33. Rc6ERt Palmer...Bad Case Of Loving You.148 

34. StREISANO/ D[AMOKJO. YOU DONT BRING Me FiOATPS_S 

35. Gloria Gaynor..IWil Sukwe........ S 

36. Anne Murray .You Needed Me.... S 

125 

"R|J«PHi-WB4-RHg§H ■ * ■ * 


37. AT as it Of Honey ... Booqe Ocgie Ooge. 

38. Frank e Valli • Hi 4 iI<ii irt kari fc Grease Mil 1*M«MPMPHPP1'»PI*M ■PI>P l<M<<1 HP I Mi I ■■ Ipi |<pi ...... s 

39. Noe Gkxer . Ho - Giiid In The Get...S 

40. Gwo Vanneli ..._ I Just Wanna Stop .....S 


A great way to get the crowd 
involved is to make a copy of the 

accompanying song list with your company name or logo on the page 
and place a copy on every rablc. You’ll be pleasantly surprised how 
many people will come up and request songs from this list. Just make 
sure you've got all the songs on the list. Also, many people will take 


home the song list containing your company name and phone 
number and will know who to call the next time they need high 
quality DJ entertainment. 


























































If you like using trivia to 
help break the ice and get 
people involved—here are 
a couple of trivia questions 
for the class of *79. 

Q.What was Donna 

Summer’s first No. 1 song? 

A. Mac Arthur Park 

Q.What was the most 
successful motion picture 
musical of all time? 

A. Grease 

Q.What was the first coin- 
operated video game in¬ 
troduced in *79? 

A. Space fn voders 

Q.What movie won the 
academy award for best 
picture in 1979? 

A. Kramer vs. Kramer 



Jay Maxwell owns and operates Jay 
Maxwell's Music by Request Charleston, 
South Carolina’s "most requested Dj ser¬ 
vice" He is also a member of the Busi¬ 
ness and Economics faculty at Charleston 
Southern University. 
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1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment including; 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems * Lighting * Special Effects * And more 

Full service music store featuring: Guitars ★ Amplifiers 
Drums ★ Keyboards ★ Recording Equipment ★ And More 


Heavy duty carpet covered cases 


u| 


Single turntable 


case: 


Album Cases 


For 95 12" 


.20 


$ 63.00 For 19 012" 

To order call 
1 - 800 - 845-1947 

In New Jersey Call 908-687-2250 

Shipping & handling: 5% of order total, minimum of $5.00. 
Offer subject to sales tax in NY & NJ. Offer limited to 
continental US, Prices subject to change after 10/31/94. 


CD Cases: 

For 84 CD's 

,oo 

For 112 CD's 

$ 61.74 

For 168 CD’s 

$ 81.90 











































































Life in the eighties 


was more 
than Disco 



By Fred Sebastian 


Still Going Strong 

The series. Dance Classics The 1 lies (Unidisc 
Music/Canada) is now up to 16 volumes. The 
(’l) series, comprised mostly of 12-inch ex¬ 
tended versions from the late 70s and '80s, 
includes several tracks on volumes 15 and 16 
from the ’90s. Could this be a sign of things to 
come? Perhaps. In any case this series should 
continue to be very popular with these four 
newest volumes to compliment it. Top DCTH 
#13 tracks are: I Wanna Be Rich - Calloway 
Freak-A-Zoid - Midnight Star, Rock Steady - 
Whispers. The Second Time Around - Shalamar, 
Do Me Right- 1 )y nasty, From 9:001 Jntil- Lakeside, 
And The Beat Coes On - Whispers. DC 1 H #14 
features Its A Lor e Thing- Whispers, No Parking 
(On The Dance Floor) - Midnight: Star, A Night To 
Remember- Shalamar, hi Not What You Got (hi 
How You Use ft)-( lame Lucas, Fantastic Voy age - 
lakeside. Electricity - Midnight Star, Make That 
Move - Shalamar. DCTH #15 includes: Respect 
(Club Remix) - Adeva, Searching To Find The One 
(Remix) - Unlimited Touch, Holiday Rap - MC 
Miker G & DJ Sven , Everybody Get Up & Boogie 
Freddie James, Atmosphere Strut - Cloud One 
and more. And topping the track list on D( M 
# 16 are: High Energy - Evelyn Thomas, Where h 
My Man - Martha Kitt, Midnight Love Affitir - 
Carol Douglas, Come To Me (Classy Disco Remix) 
(1993)- Fran cej oli. Shoot Your Shot- Divine and 
Danger - Flirts. 

Also new from Unidisc is A Decade of 
Dance 1983-1993, a compilation of arrisrs and 
grooves from Easy Street Records. Though ir 
puzzles the mind as to how anyone can fit a 
decade of anything onto a single CD, this com¬ 
pilation does it witli 12 mostly slam min* club 
tracks (one for each year and two for '93) all are 
12-inch extended versions. Tracks arc: Go Deh 
Yaka - Monyaka, IHckin Up Promises - Jocelyn 
Brown, You Dont Knou>~ Serious Intentions, A la 
Foam Bey - Cultural Vibe, Do You Wanna Dance 


- Rad Boy Orchestra, Check This Out - Hard house. 
In & Out Of My Life - Avcda, Out Of The Jungle - 
Afrikali, How Do You See Me Now- Extortion, Cant 
Get Enough Of Your Love - Leon Neal, Saturdays - 
Alexander! lope, and Respect - Avcda. 

Be warned! Staying Alive Volumes 1 and 2 arc 
slated for obscurity. The word from label execs is 

J 

they will not be repressed. Borh volumes are favor- 
itesamong Djs and feature mostly 12-inch versions 
including Do You Wanna Funk (12-inch versions) - 
Anita Ward, Come To Me - Trance Joli, So Many 
Men, So Little Time- Miquel Brown, Lets All Chant 

- Michael Zaeger Band and Shake Shake Shake Your 
Body among others. For info on remaining copies 
see tag at the end ol this article. 

Hot Dance Tracks 

Expected to be a hot product is Club U.S.A, with 
dance tracks to please both mobile and dub jocks. 
Spotlighting 12-inch versions, this cwo-CDcompi¬ 
lation keeps the beat with new and recent tracks that 
are definite crowd pleasers. Feature tracks are: Yolanda 

- Reality, Love & Happiness River Ocean, Rejoice - 
L)J Shon with India, Fm Caught Up - Colonel 
Abrams, The New Anthem -Reel to Reel, Look Good 
-Johnny R, and You dr Me- Wirh Ir Guys: 

Power Dance 3 has gor the power ro make 
them dance. A combination of 12-inch and short 
versions, it features the great da nee remake of <Celine 
Dions The Power Of Lore by Beverly as well as the 
dance covers of 4 Non Blondes, Whats Up by DJ 
Miko and Mead oafs Td Do Anything For Love by 
Laura Summer, Fifteen tracks in all. 

Dance Mix U.S.A. VoL 2 stands a good 
chance of achieving the same success as with Dance 
mix '93 (alsosold on TV), If you don’t play contem¬ 
porary dance, you want this. If you do, you may 
want to have all these tracks on one CD. Like 
Volume 1, Volume 2 is loaded with huge hits (most 
radio versions). Tracks are: More & More- Captain 
Hollywood Project, Happy- Legacyo( Sound, Show 


Ale Love- Robin S, Whoompl There It Is- Tag Team, 
Fm Gonna Get You - Bizarre Inc., Informer -Snow, 
Finally- Ce Ce Penniston, Give It Up- Goodmcn, 
Supermodel - Rupaul , Ditty - Paper Boy, Shoop 
Salt N Pepa, No limit- 2 Unlimited, The Key The 
Secret - Urban Cookie Collective, Talk in Bout Love 

- BKS, Take Me In Your Arms- Li’l Suzy, This hit 

- Danii Minogue, Forget Me Nots - Ava Cherry. 

There Was Life After All 

Many believe the "80s was a very forgettable de¬ 
cade. You’d never know i r by the continuing release 
of 80 s compilations. Many are very good. From 
the makers of the largest collection of 80s compi¬ 
lations including Rock of the '80s (15 volumes) 
and '80s Greatest Rock (9 Volumes) comes the 
Best ol 80's Rock Volumes 1 & 2, Proof positive 
that there were many a great tune in the 80s. 
Volume 1 includes: Sowing The Seeds Of Love - 
Tears for Fears, Some Like It Hot - Power Station, 
jeopardy - Greg Kihn, Break My Stride - Matthew 
Wilder, Switch in To Glide- I he Kings, Angel Say 
No - Tommy Tutone* Volume 2 features: Our 
House- Madness, Lets Go! Wang Chung, Our Lips 
Are Sealed - Fun Boy Three, Miss Me Blind - 
Culture Club, Smallt&um Boy - Rronski Bear and 
more. 

Sedated In The Eighties VoL 2 serves up a 
fair mix of hot and not-so-hots from the past. This 
mid priced CD with 16 tracks features: White 
Wedding - Billy Idol, Because The Night - Patti 
Smith Group, Love IsTheLaw- The Suburbs, Fight 
Like A Brave- Red Hot Chili Peppers, Ashes to Ashe* 

- David Bowie. Planet Earth 1988-A he Ramones 
and more, 

Dont Touch My 45s features one-hit won¬ 
ders of the eighties that still have a life and would 
do well in any rock venue. Classic trucks are; Break 
My Stride- Matthew Wilder, China- Red Rockers, 
The Honeythicf - Hips way. Feel /he Heat - Jean 
Beauvoir, Angel Say No - Tommy Tutone, Jungle 
Boy- John Eddie and Goodbye To You - Scandal. If 
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you done recognize these titles you won’t be disappointed* its good rock. 

Punky But Chic should please New Wave enthusiasts* Uni ike other New 
\Xave compilations that biend well with todays Alternative sound this 
compilation may sound dated, though there are several good tracks and classics 
such as: Never Say Never - Romeo Void, / Know What The Boys Like - T he 
Waitresses, Good (drls Don't- I he Knack, When / Look In Your Eyes * The 
Romantics, and Get Tm Outta 73ira-The Laughing Dogs. 

A great mix of New Wave dance hits is found on This Ain't No Disco, 
No doubt named lor the “anti-John Travoltaphobia” sentiment that fueled a 
good parr of the eighties, 1 hough most of the better tracks on this CD have 
been released on other compilations, many of these tracks have proven to be 
timeless, for example: Der Kommmar - After 1 he Fire, Favourite Shirts (Hoy 
Alerts Girl) - Haircut 100, 99 L ufi balloons - Mena, Goody Tu >o Shoes - Ad a m Ant, 
You Spin Me Round (Like A Record) - Dead or Alive, A Girl In Trouble (Is A 
Temporary Thing) - Romeo Void, / Melt With You - Modern English, Party At 
Ground Zero - Fishbone. A should have for DJs. 

On A Different Note 

Academy Award Winners is a compilation of timeless Pop hits of way back and 
includes Buttons And Bows - Dinah Shore, On The Acheson, Topeka , & The 
Santa Fe - Rosemary Clooney, Secret Love - Doris Day Baby Its Cold Outside 
* Dinah Shore & Buddy Clark, YoullNever Know- Johnny Mathis, Days Of 
Wine & Roses - Andy Williams, 3 Coins In The Fountain - Jerry Vale, Whatever 
Will Be Will Be (Que Sera Sera) - Doris Day and others by Fred Astaire, Frankie 
Lane and Vic Damone. 

12-inch Rock On CD !? 

Yes! From Oglio Records the first to release the long version Tainted Love/Where 
Did Our Love Go by Suit Cell on CD compilation (Vul. 3) comes Richard 
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Denon DN2000F 

Dual CD Player 
foe the Pro DJ 

Features include, 
•Instant start and cueing 

* Pilch bend effect 

* Proven reliability 



>- 

u 

O 







in 


< 

u 


Intelligent Lighting System 

Features include hiih quality 
engineer tng, 

precision optics ond optional 
confrdleri* 


£19?-1'?£-008-X 


Ctnwta. CD, COG 
DJ Mixen Samplea 
Eltfctron-c Proems twifW 
Wireleis Syiiwn 
Pow AmpJrfiin 

Specucn....„..* 

Turntable* Acce«*n« 

Mbv Lamp* . . 

Controller*. Dimmer* 

Lighting Eft*d*..... 

Cighiing Effects . ___ 

Firtvrti (U^ctt, Port. Pinip Stand i| 13 

fog Mat hint*, FW» 1 4 

Specie Effect^ 15 

(StaocMH, &ubbWt, Minot %dk, 
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THE AZDEN 



PERFORMANCE SERIES 


HNICKOIIT SPECS 


SHPERSTAR 


PERFORMANCE AT MODERATE PRICES. 

For over 40 years you’ve been buying Azden mic products 
under many famous brand names, Now, for the first time, you 
can get the same Azden quality, under our own name. 

For our full line literature, and the name of your Azden dealer, 
call 516-328-7500, or write to us at the address below. 


X] AZDEN 


/£ 

147 New Hyde Park Road, Franklin Square, New York 11010 
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CALL FOR YOUR ’94 CORE STORE CATALOG! 



















































NU MUSIC TRAXX 
COMPACT DISCS 

are produced by DJ's for professional mobile DJ’s & 
nightclubs. Each CD comes packed with the 

Hottest / Just Released Pop Dance, Rock, 

& Country Music plus one Classic Hit. 

Update your music with 
24 CD's per year - only $29.50 each 
It's that easy. 

That's less than $2.00 per track!!! 


AI tracks Fully bonce*) b? AVIA 
Available onfy in Can Jflic 
For lease only, del for sde„ 


KNOCKOUT PARTY HITS 

Compact Discs 

are a complete 40 CD Digital Music Library which contains 
752 Classic Hits including many Haid-to-find Tracks. 

THESE ARE THE SONGS THAT GET THEM ON THEIR FEET! 
Available individually or as Knockout Box Set Vol. 1 -40 
The Box Set includes a Top Quality CD Binder & a complete 
easy to use cross reference manual. 

Only $39.95 per CD 


TOLL-FREE ORDER PHONE 1-800-465-0779 Fax 1 - 800 - 753-3547 

PHONE (905) 270-7474 FAX (905) 615-8160 

Entertainment Resources Group Unit #1, 2320 Tedlo St., Mississauga, ON L5A 4A2 


Blades Flashback Favorites VoL 4. Great New Wave dance tracks on this CD 
include: Chant #1 (ExtendedMix) - Spandau Ballet, Oh Yeah (12-inch mix) - 
Yello, Come On Killeen - Dexys Midnight Runners, Lies (Extended Version) - 
Thompson I Wins, rumingJaptmese-Thc Vapors, as well as 12-inch or extended 
versions by Tears For Fears, When In Rome, and Plus One among others. 

Rockin’ Imports 

III association with Kerrang! the Europe Rock magazine comes Kerrang! he 
Album, originally expected to arrive in the United States in June, as of press time 
the word is It s on ics way.** Chock full of monster rock hits, this two-CD set 
should prove a valuable find for those that didn't want to buy the artists album. 
Here s a Taste: Smoke On The water - Deep Purple, Bat Out Of Hell - Meatloaf, 
Limn On A l*rayer- Bon Jovi, Animal- Def Leopard, Freebird- Lynyrd Skynyrd, 
Paranoid- Black Sabbath, Livin On The Edge - Aerosmith, Enter Sandman - 
Mctalltca, Tm Easy- Fairh No More, as well as tracks by Alice In Chains, 
Soundgarden, Red Hot Chili Peppers, Nine Inch Nails, Motorhead, Rainbow, 
Judas Priest, Iron Maiden, Skid Row* and others, 

Kerrang! Metal Klassix is full of some of the biggest names new told in 
Rock and Metal and includes the likes of: Whitesnake, Anthrax, Pantera, 
Accept, Motley Cruc, Steppenwolf, Ugly Kid Joe, Biohazard, Alice Cooper, 
Helmet, Motorhead, Judas Priest, and more. 

Another welcome addition from overseas is the arrival of 100% Rap Hits 
which is by far the best compilation of rap to date. With an abundance of names 
attempting to jump on the Rap bandwagon this collection has the biggest hits 

Am ong the 21 tracks aye Come Baby Come] 
j Jump Around, Boom Shake The Room, People Everyday Let's Talk About Sex , U 
/ Cant Touch This, White Lines, Hip Hop Hooray, Boom Sbak-A-Lak Walk This 


and more. Bear in mind oilier greats in this series are 100% 1 >ance Vol. 4 
which includes the killer dance version of LongTrain Runninghy The Doobie 
Brothers, and 100% Raggae a great collection of contemporary and classic 
Raggae, 

Tomorrow’s Hits? 

DJ 1 .in Plus Vol. 13 is hot and these great dance tracks arc also on DJ Club 
Mix Vol. 4 in their shorter mixed versions (nonstop or tradeable). DJ Line 
Plus Vol. 13 features 12-inch extended versions with BPMs included, many 
of which could easily be chart toppers. Tracks include: Gel-A - Way - Maxx, 
Take Control - DJ. Bobo, Touch Me If Time Remix - S. Moore, Breakdown 
- Netzwerk, Do It One More Time - Sext, Take My Heart - Randy Bush, and 
if you ever wanted the perfect track to mix with the Grease Mcdly, Coming 
by Schwarzkopf starts with the same intro. 

An outstanding collection of the biggest names in dance are compiled 
on the two-CD set Dance Hits 94 Vol. 2. I here are some extended versions 
but most are radio cuts. Heres a sample of the impressive line-up: D:Rcam, 
Alex Party, Moby* Red 2 Reel, East 17* K-Klass, 2 Unlimited, Cappdla, R. 
Kelly, Juliet Roberts, M People, Jody Watley, and many other potenti, H 
breaking hitmakers. 

U.K. Seduction Vol. 4 is another compilation of potential hitmakers. 
With 27 tracks (Radio edits) this < )D has mostly unfamiliar artists, although 
ifenough DJshear this compilation that will likely change. A great coUection 
of contemporary dance. 

likely to break the next hits for already successful artists is Dance Max 
13 which offers radio and 12-inch versions of new grooves on two CDs by 


t 


Way Funky Cold Medina, Now That Wcve Found Love, Set Adrift On Memory Bliss UuJturc “* Urban 

___ _ ^2Girls, and Jam & Spoon. 


Culture Beat, Urban Cax)kie Collective, Enigma, Stevie V, I he Weath 
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Medley Mania 

The popularity of Medley compilations among mobiles continues. Among the 
best (as mentioned in the last issue) are Jive Bunny-“The Albino 1 ' <Sr' 11 \ P.irty 
Time’ 1 (which really does exist* though availability is spotty), Part)" Mix, 
Hooked On A Beatles Tribute, Stars On 45* and Tribute I \irty Mix VoLs I 
& 2. Now there is another release from the makers of the Stars on 45 on CD 
which will surely please medley fans and crowds, Back To The 60s consists of 
three medleys of all-time classics you can dance and sing to. Ifyou liked the Back 
To The 60$ medley by l ight Fit on the Party Mix CD its here in full-length 
version* A fill! 32 minutes of one of the best ’60s medleys ever* The two other 
medleys are The Four Seasons Medley and Sum on 45 - The Lost Mix. These 
consist ot popular tracks made famous by other artists* What distinguishes the 
best medleys is iheir likeness to the originals, and 
though there are usually passages on medleys that 
reveal they arc not the originals, all the medleys 
mentioned above are dose* 


Future, Best Ol l unk [ *%cntiaU Yol. 2, Brilliant VoT 3* Motown Sing* The 
Beatles, Just Can't Get Enough * NewWave Hits Of The 80s, Just Say Roc, 
BMP Productions VoT 7 - The Complete Classic Party CD, Pll have 
impressions on these and many more in the next edition ol Mobile Real s Music 
News! 



Fred Sebastian is a Alt/s/c Distributor who specializes in supplying 
the DJ industry. AH compilations mentioned are chosen for usability 
as measured by response and so/es to DJs across the country. For 
more Information on tracks or aval/abi/ty of any of the CDs men¬ 
tioned in this column contact AM.C. at 201-731-5290 or write 68 
Llewelyn Ave n W. Orange 9 N.J. 07052. 


Another sure crowd pleaser is Carnival Hits 
’94 (JW Productions) which specializes in Soca 
music (a*ka. that Island sound), which combines 
Latin and Raggac to create excellent Island parr)' 
musk. This CD by I csron Paul is truly a carnival 
treat The first cur is a mix of great contemporary 
tracks. Th is medley is well worth the price of 
admission and is sure to cum any party into a beach 
party even if its landlocked. Other great releases 
from this label include Gilypsoca 11its ’94 and 
Raggasoca I Hts ’94, both offer a great taste of the 
Islands and a sampling of strong contemporary 
artists. 

Breaking Tradition 

If'you vc ever telr playing the Ifokey Pokey or the 
Chicken Dance owe more rime would blow a fuse 
in the right half of your brain, you l! be pleased 
with ail the new contemporary mixes released on 
(strangely titled) Traditional Party Music* The 
tracks arc refreshingly redone, picking up the pace 
a bit and adding good rhythms to create a more 
enjoyable contemporary sound that is true to the 
origin ah Tracks are: Daddys l attic (nrL Umbo 
Dance , Bride Cuts The Cake t Happy Birthday Hokey 
Pokey Happy Anniversary Mexican Hat Dance, 
Hands Up, Electric Slide, and Chicken Dance * 1 his 
is one great addition for the mobiles* 

Songs For 1 our Wedding Vol. 2 follows the 
success of VoL 1 with contemporary wedding 
songs per formed by theSmrsound Orchestra* Not 
available for review at press time, this CD includes 
Trumpet Voluntary Here Comes l he Bride, / Will 
Always Love You, (Everything I Do) I Do It For You , 
Don't Know Much, You re The Inspiration, Truly Eli 
Still Be Loving you , Quit Help Falling In Love t Here 
And Now, EUAlways Lave You , AveMaria, and The 
Wedding March/Bridal Chorus* 

Coming Up 

Here are more promising titles due out by the time 
you receive this publication: Billboard s Top 11 its 
I960 64, Club Epic Vol. 3, Welcome To The 


OLD SMOKING HABITS 
ARE HARD TO BREAK!!! 


INTRODUCING... 
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JEM’s most compact Smoke 
Machine, the J1 is ideal for 
Mobile DJ’s, Nightclubs & 
Bands. Power and reliability 
at an affordable price. 

• High Output. 

• Variable Output. 

• Remote Control. 

• Fast Heating Chamber. 

• Compartment for 1 liter bottle 

• Portable (wt. 14 lbs 




Group One Ltd 


YEAR LIMITED WARRANTY* 

80 Sea Lane 
Farmingdale, 

New York, 11735 
Tel 516-249-3662 
Fax 516-753-1020 
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E ach month I receive numerous questions from Mobile and 
( Hub I )fs looking ro improve their shows. I’m very fortunate 
to be constantly in touch with the best country club jocks on 
a weekly basis, so if you have a question 1 can’t personally answer, I 
can consult with someone who can. The following are some fre¬ 
quently asked questions: 


Q. How much should l make as a country DJ ? 

A. [ his depends on a lot of different factors. Country jocks are pos¬ 
sibly the most underpaid DJs in the club business. However, die pay 
scale is starting to come up. At one end of the scale are DJs who 
make $35—$50 a night plus drinks. Ac the other end are those 
jocks who make $250—$300 a night. 

Q. Should I call the dances? 

A. If that’s what your customers are used to, you cant just stop. Just 
because a dance was created for a song doesn’t mean it’s the only 
dance that can be done to that cut. A good dance instructor wall 
teach their dance class to listen to the beat of the music and teach a 
dance using several different songs. The bottom line is, if your danc¬ 
ers are used to you calling a dance it will take some rime, hut be¬ 
tween you and the club’s dance instructor, you can wean them ol f. 



Q. Is it OK to play rock in a Country chib? 

A. 1 do it all the time but, it you’ve never tried it, don’t just put 
Who amp, There It Is on and expeer the floor to fill up. Make a list 
of all rhe rock requests you get. Also, remember that people in 
most country clubs are behind on knowing what is popular right 
now. They may request songs that w r ere hot six months ago. I 
w'ork between band sets and I always play two or three rock or 
dance mixes when the band leaves the stage. 

Before you try any rock or rap, look out and see the age 
group rhat’s in the club. It you have an older crowd, stay with the 
standards like Many Matty or Old Time Rock And Roll until they 
get used to the change in format. If you have a young crowd and 
it’s late, go ahead and have at it. 

Q. How important is mixing by BPMs? 

A. It’s good to know what tempo you’re at, but of all the jocks I 
speak with no one does a real beat mix like they do in the dance 
clubs. Most good Country jocks just blend their songs into a good 
mix. 

I’ll give you a run down on some of the show'cases at Fan Fair 
’94 in Nashville in the next issue of Mobile Beat. Until next issue, 
Keep It Country! 

Send your questions to Ron Burr, 1255 Canton Rd., Suite 
525, Marietta, Ga. 30066. 



The Pleasure i )f More Hits. 


Wolfram’s Hot Video’'' gives you 
two jumping one-hour reels of music 
videos every month packed with more 
top-40 hits than you can get anywhere 
else. The ones everybody wants to see. 
No waste. No deserted 
dance floors. All of 
them sizzling hot. Oh, 
the pleasure. Oh, the 
phone. Call toll-free, 

800-433-1652 
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All the LATEST^MlfflnllV|UJi^||lJ^MPrtMPACT 

EVERY TVVO^^ BHBCTI^g ^GKEAT PRICE! 

WANT TO SAVE $32.50 ? 

ASK ABOUT THE COTTON-EYED JOE SPECIAL!!! 
CDX • P.O.Box 125 • Nashville, TN 37202 
(615)321-0800 Fax(615)321-0872 
AMERICA’S DANCING TO COUNTRY HITS ON CDX! 
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Overboard 

over the limit io afford 

to give her things he knew she wanted 


Cause without her where would he be 
you see it’s not for him 
she is his only need... 


AT LONG LAST. CD+G SOFTWARE WORTH GETTING 

* 

EXCITED ABOUT. THE NEW PIONEER PROFESSIONAL SERI 
CD-G KARAOKE SOFTWARE. 

IT'S EASIER TO SING ALONG WITH. DJs. KJs. AND THEIR 


CUSTOMERS HELPED US WITH 
A SPLIT SCREEN DESIGN THAT 
HELPS SINGERS KEEP I HEIR 
PLACE BETTER. 

IT'S MORE CONVENIENT 
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FOR DJs. WE PUT 18 SONGS ON EACH DISC. MOST OTHERS 


HAVE FEWER SONGS AND USUALLY MIX TYPES. NOT US 


SO IF YOU ONLY WANT COUNTRY. YOU DON’T HAVE TO BUY OLDIES. 


IF ALL THIS SOUNDS TOO GOOD TO BE TRUE. WAIT 'TIL YOU SEE THE PRICE. AT JUST $29 95 
SRP. PROFESSIONAL SERIES DISCS HAVE ABOUT THE LOWEST COST PER SONG AVAILABLE. AND 


EVERY MONTH, WE'RE RELEASING NEW CDs OF EVERYTHING FROM STAN¬ 
DARDS TO THE LATEST HITS, ALL PROFESSIONALLY MASTERED FOR CD+G. 

MORE SONGS. BETTER QUALITY. LESS MONEY. SET UP A DATE AND 
SEE FOR YOURSELF. CALL 1-800-421-1624 FOR THE DEALER NEAREST YOU 
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OiD PIONEER 

The Art of Entertainment 


5 1994 PIONEER NE W MEDIA TECHNOLOGIES, INC 2265 L 220THSTHLI f LONG LILAC H LA 90610 
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LIGHTING 
CONTROLLERS 

t Starting »1 y 

*199 A 
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LIGHTING SYSTEMS 
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NOW AVAILABLE 

Great Cruisin’ Favorites ot the 
50’S, 60's, Golden Age of 
Rock’n’Roll, 20 years of 
Metal, Rock Revival, Biker 
Rock. Totally 80's. Classic 
Rock Box, Best Disco in 
Town, 100 Dance Hits of the 
70’s, Superstar Country, 
Award Winning Country!, 
Reggae Pops. Stars on 45, 
Super Ladies of the 90 s, 
Dance Classics. Vol. 1-12, 
Digital DJ Tools, Vol M0. 

J Promo Only. Viva Italiano 
I 20 Jukebox Party Dances, 
Hitsville USA, Jive Bunny and 
t Mastermixes, many more 


I//SA 


23year Anniversary Grand Opening during the Nightclub & Bar Show 
in Chicago. Door Prizes, Special Anniversary Pricing. 


CALL FOR QUALITY! 


PRICES REFLECT CASH DISCOUNT ALL PRICES SUBJECT TO CHANGE 
MOST PRODUCTS IN STOCK AND CAN BE SHIPPED OUT WITHIN 24 HOURS. 
SPECIAL CUSTOM ORDERS MAY TAKE 3 TO 4 WEEKS. 

FREE SHIPPING!... Call for details. 

24 HOUR MESSAGE CENTER (708)-537-8211 


798-1029 


3711 N. ASHLAND AVE., CHICAGO, IL 60613 

SHOWROOM (312)-871-9044 • FAX (312J-871-7979 
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With the heat still upon us, we’ve got new 
mixes, special releases and a new spur of 
services to take care of your last half of 
summer bookings. 

DiscoTech #27 is the latest offering from 
DiscoTech. Beginning with Look Who's To/k¬ 
ing by Dr.Alban, those who have used the 
import 12-inch know it’s next to impos¬ 
sible to utilize properly in a mix. DiscoTech 
has taken care of that by addinga dean, easy 
to enter intro.smoothed out the beats and 
added Beavis & Butthead samples in the 
background which will make this track a 
strong peak-hour floor jammer. 

/ 00 % True Love by Crystal 
Waters has been edited down to 
a tight seven minutes.Samples of 
Yaz and Makin’ Happy have been 
added to the beginning of the 
track saving the vocal drop for 
later in the editThe energy level 
stays high throughout the track, 
all the way to the final 32-beat 
exit 

Other imports on the issue 
include Rhythm of the Night by 
Corona which is a great trance- 
club “hi-nrg" track with strong 
vocals and a hook that keeps the 
floor moving, Together by Lalene— 
which can be programmed to a 
hi-nrg house crowd and has great 
piano work-— and Groove Ale by 
Fun Factory. This is the fastest 
track (138 BPM) on the issue, 
and will remind you of Don’t You 
Want Me by Felix but still retains 
its own sound. 

Also on the issue is Good Time by 
Sound Factory. Remixer John Dickson has 
taken the repetitive boring original and 
added bits from UnderstondThis Groove and 
other Sound Factory hits including James 
Brown samples,making this far more ener¬ 
getic and exciting than the original. Movin' 


On Up by M People is also on the issue with 
a new clean intro, easy to use breaks and a 
smooth outtro. 

The classic tracks on DiscoTech #27 
are Vou'reThe One For Ale by DTraln which has 
a new house bass line attached to keep your 
crowd moving.Complete remakes have been 
made to Disco Nights (Rock Freak) by GQ 
with a new strong bass line,a massive sample 
filled and beat kickin’ intro to fill the floor 
along with several breaks for a quick escape. 
And finally, September by Earth Wind & Fire. 
This track is complete with 32-beat win¬ 


dows, the bottom is knocked out to make 
way for some floor shakin’ beats entered 
right into the “meat” of the song, immedi¬ 
ately exciting your crowd. After the middle 
break we segue into Let’s Groove and then 
slam back into September until the final 


break. Overall, DiscoTech has done some 
serious production work to every track on 
this three-record, one-CD release to keep 
your floor moving and always full. 

New Spin-offs 

Factor 3 Records has introduced two 
new spur services off their label.The first is 
Bullet Proof Issue #I.Thi$ "vinyl only" 
service is primarily for those that need to 
program Top 40 Rap and urban Hip-Hop 
tracks. Each issue is one record and con¬ 
tains double wide cue lines between the 
tracks as well as break lines where needed. 

_ The mixes are constructed and 

mastered digitally to astound the 
ear and rattle the walls.The first 
track, Sweet Potato Pie by Domino 
has been heavily edited to make it 
more of a movin' rather than a 
sway n track.The intro uses major 
stutter effects and a heavy bass 
line before entering the song which 
was mixed directly from the a 
capella. Fantastic Voyage by Coolio 
— again with heavy production 
work — was mixed from the a 
capella to keep the vocals high, 
clear, and not interfere with the 
bass line. Other tracks on the 
premiere issue are Something To 
Ride To by Conscious Daughters 
and E/ectric Refaxation by A Tribe 
Called Quest. As seen on previ¬ 
ous Factor 3 issues, this service 
loves adding samples to their is¬ 
sues 11 C-07 had Ren & Stimpy, 
FC-10 had Beavis & Butthead) and 
this issue is no different Samples 
from the movie "Menace To Society" have 
been added complete with breaks for easy 
sampler loading or live mixing. 

The second spur service from Factor 
3 is Eurodisque.This is a new important 
service with tracks being remixed by vari¬ 
ous European remixers and pressings avail- 


DJ Buddy 

Normally the Remix Warehouse never endorses any product 
which has not been remixed. However, we had to make an 
exception. The DJ BUDDY is a three-CL) set which contains 
Original Public Domain tracks for any radio, dub or mobile 
jock. Now this is not to he confused with other Dj Cl )’s that 
contain songs like The Bunny Hop done by some house band 
somewhere and end up sounding like you and your Friends 
recorded it in your basement. We wouldn’t endorse something 
like that. These are original tracks by original artists. 1 his 
package has taken several years of collecting, mastering and 
remastering to ensure thequality of the track. I nclmlcd are: The 
Chicken Dunce {vwo versions), Auld Lung Syne (three versions), 
Alley Cat (two versions), Mickey Mouse Club, David Letterman 
Theme, Tonight Show Theme , Mission Impossible, Hokey Pokiy 
(two versions), Mack The Knife (two versions), Monster Mash, 
Stripper, Daddy's Little GW (two versions) and tons more! The 
complete three-disc listing appears in the Remix Warehouse 
catalog with play times and track information. This is truly a 
CD compilation set that will astound and amaze your crowd 
every time you use it. This issue is not available on vinyl. 
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able domesticall/.This is also a one-record 
set service (vinyl only) and contains past 
and present alternative and Top 40 cross¬ 
over dub classics.Those familiar with Eu¬ 
ropean mixing know the amount of pro¬ 
duction work that goes into much of the 
imported work,and this issue is no excep¬ 
tion, Beginning with Human by Human 
League, this issue is really a work of aruAn 
easy 32-beat intro and non-stop heavy 
vocals with even heavier beats, along with 
samples from various Human League tracks 
and breakdowns using vocal a capellas,will 
work with any 18-34 crowd. Keeping the 
flow, the second track is Original Sin by 
INXS — try and find this on vinyl! Once 
again, serious production work remakes 
this track into something to play as often as 
you can. Both Human and Original Sin keep 
the original flavor of the song to guarantee 
your crowd knows the cut immediately 
and motivates them to the floor. Other 
tracks on the issue include Dreams by 
Gabrielle and Wishful Thinking by China 
Crisis. 

Hot Tracks 

HotTracks#! 3-4 is the latest offer¬ 
ing from Hot Tracks available on three 
records or one CD. / Want To Thank You by 


Robin S, while a little on the gospel side, had 
been reworked with Robin S samples as well 
as other tracks off her LR Loser by Beck is a 
track that has to be heard to be believed. Easy 
32-beat intros as well as a cleaner sound than 
the original 12-inch and the combi nation of a 
very sad Bobby Brady sample from the Brady 
Bunch keeps this track flowing. Other tracks 
on the issue include / Be/ieve by Sounds of 
Blackness.A//1 Do by Jane Chi Id, Bounce byThe 
Movement, Catch Ale Now by Laura Enea, Take 
It Like A Man by No Man.and Someday We’// Be 
Together by Diana Ross.This cut was taken off 
the remixer compilation disc which was 
originally mixed by the famed remixer Frankie 
Knuckles. Hot Tracks took Frankie’s nine- 
plus minute opus and gave it the restructur¬ 
ing only the remixers at Hot Tracks could 
accomplish.The overall result is a new time¬ 
less piece that will outlive you and your 
1200s. Lastly, Fire ’94 by the Ohio Players 
appears on the issue, completely reworked 
and remade for '94. HotTracks took the 
original funk classic, sped it up and edited 
every single beat of the track to keep the 
BPM constant (this technique is described in 
past issues of Mobile Beat). Once the beats 
were replaced with the original-but-constant 
beats, a new deep house rhythm track and 
bass line, as well as many new music tracks. 


were added and topped off with samples 
and effects to make the final cut a true 
1994 remake. 

More to come 

At time of pressing: Several new issues 
were going to press at the same time this 
issue of Mobile Beat was being printed. 
For a complete list, the Remix Ware¬ 
house catalog (version 4.0) contains over 
39 new issues along with hundreds of 
back issues and special issues. See the 
information which follows for you to 
receive your own complete catalog as 
well as a free subscription for future 
catalogs. 


To stay completely up-to-date on the 
most recent remix releases, The Remix 
Warehouse releases its complete current, 
special and back issue catalog free about 
every 5-6 weeks.To get on the mailing 
list call 24 hours a day, toll free 1-800- 
241-MIXX or (404) 446-0747 for inter¬ 
national customers. For questions or 
comments on Mobile Beat’s Remix Rave, 
you can contact me directly by FAX at 
(404! 446-0747 or through /nternet e- 
mail at remixwhs@AOL.COM **Note: 
New Internet Address** 


THE REMIX WAREHOUSE 


THE GREATEST REMIXES AT WAREHOUSE PRICES 





CALL ANYTIME FOR YOUR FREE CATALOGJ 



24 HOUR TOLL-FREE ORDER LINES 

1-800-241-1V1IXX 

INTERNATIONAL & GA CUSTOMERS CALL ANYTIME (404) 446-5046 

24 HOUR FAX LINE (404) 446-0747 


OR WRITE: THE REMIX WAREHOUSE, INC. 3100 MEDLOCK BRIDGE RD, SUITE 130, NORCROSS, GA, 30071-1429 


PfRS&KAL 

CHICflS 

Acctmo 


VISA 


WE SH i P EVERYWHERE 
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68-Page Sound & Lighting Catalog 

Large Selection Of Name Brand Gear, Guaranteed Discount Prices 


Our new 68-page 
catalog has a large 
selection of name 
brand equipment and 
hard-to-find acces¬ 
sories, all at the 
guaranteed lowest 
prices. The call is 

free so call today: 

1 - 800 - 945-9300 

Phone Hours: 

Mon-Fri 7AM - 7PM 

Saturday 

9AM - 5PM 

(California Pacific Time) 

•30-Day Trial Exchange 

• 30-Day Price Protection 

• Same day order 
processing 

•Our 18th Year! 


DJ Mixers 



NEW MTX mx-600 pro 
mixer with digital sampling 

More Mixers from only 
$89." 

BIAMP SCM-7600 Pro Mixer 
GEMINI PMX7,12,15, 
PMX1000. 2000, 3000, 
PDM-1008, 3008, 6008 
MTX-MX50, MX150, MX250 
MTX-MX30O, MX400, MX500 
STANTON PMC-610 Mixer 


Wireless Systems 


Electro Vbice 


SAMSON 


Amplifiers 



Powerful AB-Systems amp 
with 840 watts power #600A 
List $829“ 

$ Mmmoc 

Your Cost 


477 


Pro wireless 
systems from only: 


S 



oo 


Over 


Amp Racks, Effect Racks, Mixer 
Cases, DJ System Cases, LP & 
CD Cases, Stands, 1200 Cases, 
PA System Cases & More. 


More Power Amps 

AB Systems 400A, 900A, 110OA 
Crown: PB-1 &2, PT1 &2, 
Macro-Tech & Micro-Tech 
Electro-Voice: 7300,7600 
QSC EX: 800,1250, 1500, 2000, 
MX-700,1000,1500, 2000 
SAMSON: Servo 150, Servo 240 


Pro CD Players 





Speakers 


9 Cerw in-Wq a! 

V-12B 12" 2-Way 
List $375“ 

Your Cost 


227 



NEW Compact 
1*1800 Sub-Woof e 





Huge Selection 
of Speakers 
In- Stock 

C-VEGA, V-12B, V-15B, V-30D, 
V37D, V35D, B36, L36 
ELECTRO-VOICE S-152 
PAS T-1200, T-1500 & T-1800 
RAMSA. WSA80, A200, A240, 
SOUNDTECH B-2 
Raw Frame Wooleis and other pahs 




DN-2700F Dual CD Player & 
Controller with sampling 

Also In-Stock: 

DENON 1000F, 2000F, 2200F 
GEMINI-8000 Expandable Single 
TECHNICS PG-340. PG-947 


Cassette Decks 


DENON 



DENON-770R Pro dual cas¬ 
sette, w/duat outputs, music 
search, pitch control, dbx & more 
More Cassette Decks: 
DENON 720, w/pitch & search, 
JVC. 308 & 709 w/pilch, 
TASCAM 112, 122,202 


Turntables 


Technics 



TECHNICS SL-1200, SL-1210 
TECHNICS MK2 
GEMINI XL-BD10. XL-DD50 
LINEARTECH DD-1700 
Scralch Pads 
DJ Cartridges 
STANTON Trackmaster 




Great Starter DJ System 

Complete “Scratchmastef DJ 
System with two GEMINI 
Turntables, a GEMINI PMX-12 
“ScratchmasteT Mixer, and a 
Genesis Pro DJ Case (case cover 
also is included). Easily plugs into 
your home sound system. 

Optional TECHNICS 1200's also 
available. 


In Southern California Visit Our 

SUPERSTORE 

13110 Magnolia SI. 
Garden Grove, CA 92644 
(Close to Disneyland) 

1-Mile north of #22 Freeway on 
Maqnclia 



Cables & Plugs II Effects Lighting 


Snakes, cables, plugs, jacks, 
direct boxes all at up to 5G\- OFF 


Stage Lighting 



Follow Spots, Spotlights, 

Par Lights, Truss, Coni rollers, 
Dimmers, Lamps & Bulbs, All at 
the guaranteed lowest price! 


Hard ware/Access. 



m 

M t 



Dual CD System 





Complete with 2*SoundTech B-2 
speakers, 2-Techmcs PG340 CD 
players, 1-Samson 150 Amp, 1- 
Gemini DJ Mixer. Mic, Cables, 
Patch Cords,and special DJ 
Case. 



Sc Habla 
Esparto l 


DINERS m “ 


PRO SOUND 
& STAGE 
LIGHTING 

Our 18th year! 

■«*, 1 - 800 - 945-9300 




OMEGA 




EL-1400 


$ 


299 


3-Effects ln-1! 


Intelligent Lighting 



MARTIN-PRO-218 
LIGHTWAVE-TRACKSPOT 
Call for price 


Lighting Demo Video 


All NEW! Lighting Video Now 
Available 1 Over 50 Lighting 11 
Effects In-Acltonl 
Call and order your s for only 

$^,95 


(« 


maomwam 

no 


Karaoke Systems 



Players and CD s From JVC, 
Denonet, Denon & More. 
Call (or our Catalog, 


System Design 

id 

u . vtvvfi 

' ,Mau ^jdLiu VL-flh'.T' 




Large, medium or small ■ 
Lei us help you design your 
sound and/or lighting sys¬ 
tem. Clubs, Mobile’s, 
Bands, Churches and 
Schools. Let our experi¬ 
ence help you! 
































































































































Discover the power of 








It ain’t the Beach Boys! 

There is more than just 3,000 miles di f ferencc between Beach Music and West 
Coast Surf Music. Surf Music, which includes the Beach Boys, Jan and Dean 
and guitarists with hot rod instrumentals, reached its peak hack in the sixties. 
Beach Music, however, is a living, breathing “lifestyle” that continues to grow, 
even though it was born a decade prior to Surf Music. 


The definition of Beach Music is important. You will realize just how 
i mportan t when you spin for a wedding reception and someone from the West 
Coast and someone from the hast Coast both request Beach Music but neither 
define it the same way. 


Also fitting into the definition is a onc-timc Caucasian term called “Race 
Music. ” Prior to its debut, Race Music was considered sinful black music” and 
was banned from most “white dominated radio stations. I lowever, the great 
high energy and rhythmic tunes couldn’t be kept down for long. By the time 
the ’50s rolled along great Beach artists includedHie Drifters, The Midnighters, 
Amos Milhum, Ruth Brown,The Clovers, I he Five Royales. The ! )ominoes, 
and Joe Turner. 


1 )uring the 60s, Motown released some of the best Beach Music by The 
Impressions, Major Lance, The Drifters, The Platters with Sonny Turner, and 
The Tams. Seventies Beach was hit or miss. The Chairmen OfThe Board were 
on top along with The O’ Jays, the Spinners, the Cornelius Brothers, and Lou 
Rawls. With the 80s came Gene ('handler, Bobby Bland, The Four lops, 
Little Milton, The Temptations, O.C. Smith, and B.B, King. 


Here we are, almost half way through the 90s! More classic soul artists 
mixed with the Blues are the mainstays of Beach Music and include The 
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What it is 

Interviews with the older Beach Diggers who were there when it all started 
(combined with other research) show the “Beach Music Sound” can be pinned 
down to the 1947-1949 era. Music includes Stick McGhee’s Dunkin' Wine 
Spo-De- 01 ire, Joe Liggins' The Honeydripper, Big jay McNeely’s The Deacons 
Hop, Wynonie Harris’ Alt She Wants To Do Is Rock, Louis Jordan’s Cole Slaw, 
and others like Lavender Coffin and The Hucklebuck 


In the 


booths at 


the beach 


The “Beach Music Triangle” is a huge hunk of sand, so 
and sea oats that stretches from Daytona Beach, Fla., u 
coast to Virginia Beach, Va. and inland to Memphis,Ter 

Myrtle Beach, S.C., and its northern neighbor, C 
Drive, are midway along the eastern leg of the Beach I 
triangle. Here inlanders from throughout the Carolina 
neighboring states have been establishing a summer b 
head since the 19-40’s.Along with those seeking a swirr 
a tan, come those looking for work as lifeguards, bi 
flippers, ice cream-scoopers, bartenders and every t 
type of employment under the sun. 

The Myrtle Beach area has grown phenomenally i 
past four decades. It’s no longer just the beach that c 
tourists.There are theme and water parks, Grand Ole 1 
style theaters and hundreds of golf courses. But off the b 
path, Ocean Drive (now known as North Myrtle B 
keeps one foot planted firmly in the '50s. 

To DJs in this seven state area, a 
soulfully rhythmic and infectiously danceable 
form of R&B called Beach Music is part of 
most every event played. The closer you 
get to North Myrtle Beach (recognized as 
the “Birthplace of Beach"), the more obvi¬ 
ous it becomes that Beach Music is the 
music of lifestyle and a culture onto itself. 

At Ducks, Fat Harolds,The Pad, Spanish 
Galleon and other North Myrtle Beach 
clubs. Beach Music lives. 


r 


SOS: The Beach Music 
Preservation Society 

Helping to keep Beach Music alive is SOS 
(Society Of Stranders),a reference to the 
35-mile stretch of Carolina beach known 
as the Grand Strand.Twice each year,those 
whose finest moments were under the Carolina sut 
moon return for the SOS Spring Safari and Fall Migratio 
only prerequisite to membership in SOS is knowing whe 
tide goes out,and where to go for agood time when it c 
back in. It’s also important, but not essential, that you * 
how to Shag. 

Shaggers are particular about the music they dam 
So much so that one of the largest and best organic 
associations in North America has grown out of shaj 
demands for the right music. 
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For these DJs, life is a beach 

Seldom is there a major Beach or Shag Music event that doesn't involve the Association 
of Beach and Shag Club DJs, or a representative member.With over 200 members, 
the A.B.S.C.D.J.s have developed a reputation as the organization to contact when a 
DJ is needed for a major Beach or Shag event. President Mike Lewis says that during 
the 10-day SOS events,the association schedules 50 or more member DJs to spin, in 
shifts averaging five hours, in the seven main North Myrtle Beach clubs. Other 
members cover the dancefloors in over 25 other area clubs. 

To maintain their credibility as the top source for beach and shag DJs, the 

association is cautious when considering new mem¬ 
bers.The membership is not a group of snobs, but 
a clean reputation.good technical ability and better 
than average knowledge of Beach and Shag music 
are required. Aside from its serious mission of 
monitoring the quality of Beach DJs, the benefits 
are primarily social. During the first weekend in 
March, the A.B.S.C.D.J. holds their Mid-Winter 
“Throwdown" at Duck’s, the group s official NMB 
home.The event is open to the public and show¬ 
cases 60 member DJs playing in one or two hour 
shifts through the weekend. 

While their specialty is Beach and Shag events, 
most association members rely on typical mobile 
jobs, weddings and private parties, for their bread 
and butter. A.B.S.C.D.J.S members frequently use 
the membership roster for referrals or when an 
emergency back-up is needed. 

The difference is in the mix 

Beach and Shag music are unique in that many all-time favorites are tunes that 
somehow passed unnoticed by many of us.Songs like / Love Beach Music by the Embers, 
Myrtle Beach Days by the Fantastic Shakers,Summertimes Calling Me by the Catalinas, 
and Carolina Girls by General Johnson and the Chairmen of the Board are the kind of 
songs that have turned a two-week summer vacation at the shore into a lifestyle. 
People come for the sun and leave humming the music of the Showmen, Drifters, 
Gloria Hardiman.and hundreds of other artists who continue to produce Beach Music 
hits. 

While the majority of Beach Music has survived five, ten,twenty and even thirty 
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Clovers, The Fabulous Thunderbirds, Delbert 
McClinton, Magic Sam, The Chairmen Of The 
Board, Aaron Neville, and Tyrone Davis, 

Just an oldies thing? 

Beach music is more than just dancers and memo¬ 
rabilia collectors. With a heritage over 40 years. 
Beach Music is still growing with much of the cred it 
going to Beach I )Js, “Shag” dancers and new fans. 
The Shag and Beach music go hand in hand. The 
Shag dance has even been recognized with tributes 
such as the movie Shag set in the summer of ’63) 
released in 1989 by a British film company. There 
have even been Hall OH amcorgan izacions formed 
for Shag “Hall Of Famers” and DJs. 

Where it’s going 

1 oday, DJs a re constantly looking for new blues an d 
classic R&B to play at clubs. There are a number of 
full-time Beach Music-oriented radio stations with 
the first, WRDX, in Salisbury, N.C. Over 25 Beach 
Music Radio Shows exist in four states and on 
WBLS-FM, New York it was the No. 1 nighttime 
show in September 1989, Rolling Stone did an 
article “Shag Dancing and Top PoppinV Billboard 
Magazine did an article “ I ide ofF.nthusiasm Swell¬ 
ing Behind Beach Music.” Other mentions and 
articles appear from time to time in national publi¬ 
cations. Articles and album liner notes will often 
read “ I Artist) still enjoys success on the Beach Music 

Circuit* 

F.ven before the movie “Shag," people in Fat- 
gland, Japan, Australia, Germany, France and China 
were buying Beach Music to spread this cultural 
style even further. The interest in Beach is fast 
becoming world wide and the Shag could very well 
be the next dance craze in many foreign countries. 

However you discovered Beach Music, the 
Embers said it best in their tribute classic / Love 
Beach Music. 

“...There ain’t no other kind of music in the 
world that gives me quite the thrill...I love Beach 
Music, 1 always have and 1 always will." 


Christopher Beachley (AKA Dr. Beachley) is the 
owner of The Wax Museum Inc. in Charlotte, 
N.C., a collectable record shop with 45 s, al¬ 
bums, cassettes, CDs and even 78 RPM records . 
He’s also been a Mobf/e and Club DJ for over 
18 years, having produced over fifteen 45 RPM 
records. His most recent releases, “Booze & 
Boogie - Volumes / & 2”(CD and Cassette) are 
in production with worldwide distribution . He 
has a/so edited and produced "It Will Stand,’' 
Beach Music's first and longest running journai 
documenting its history. 
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Pes. Title l It Itttl M M mtttfl M • M p*4tti i 4 Artist ttttM • 11 Mltf I« • 4 Mi*ttttl • label .. Yr 

I. Happy Ever Alter .. — . -. Boc Gees .» .. >.... Werner Bros. 976530-2,,.,.* 1991 

Oh Whol A Thrill..Rockpile...Columbia 36886..1980 

Zoom + l tt ■ ar t-fr-fc-fl tittt *■ B tri ri r*llt • + ■§ It Iflltl Fat Larry's Band . Collectibles 3842 . 1986 

J.C. ..... Oave Weld & Imperial Flames Wax Museum 4621 .1991 

Would I lie To You.Charles & Eddie.Capitol F7-57986-A..1992 

A Donut & A Dream.Mills Brothers..Paramount 0181. 1972 

Wake Up Mama...Alvin let..Ye Old Clock Shoppe 33934 3 992 

Tanqueray...Johnnie Johnson.Elektra Nonesuch 951149-2 1991 

loving By The Pound.Otis Redding.Star 8572-2 .1967 

10. Con You Stand It....Johnnie Johnson.Elecktro Nonesuch 961149-21991 

II. Brand New Me...Boys Town Gong.. Rom's Norn 5096.19B4 

12. Unchained Melody ... Clem Curtis....RCA PC 5175.1979 


15. Gain' Home. 

16. Con't Stop Rockin'. 


B ■¥ I W« I-il »■- ■ 9 


19. Don't Take Away My Heaven 


■ ■ ** M * a+» *M 


51. In The Still Of The Night. 
22. I'm The Mon You Heed 




■ ■ • ■ ■ ■ 


Womack & Womack. 

.Milan 35608-2 . 

.1991 

George Benson.. 

.Warner Bros. 25475 . 

.1986 

Official Blues Band. 

.Arista 101 (English)._ 

.1980 

Fabulous Thunderbirds. 

.Epic 47878. 

.1991 

Shakin Stevens. 


.1983 

Alexander O'Neal. 

......Tabu 31454 9501 2 . 

.1993 

Aaron Neville. 

._A&M 314580312 7 . 

.1993 

Delbert McClinton. 

.Curb 4KM-76901. 

.1992 

Neville Brothers. 

.Chrysalis F2 21799 . 

.1990 

Theodis roly ... 

.1 chiton y 2*26 /. 

..1992 

Supreme; & Originals. 

.Motor City 4502 . 

.1991 


MIS-., hri + B* 


1986 

1992 

1993 

1992 

1993 


24. Integrity.Aretha Franklin (w/ Gillespie).Arista 9528 . 

25. Rock Me Slow & Easy..Luther Johnson 8 Friends..Evidence 26005-2 ... 

26. Got To Be Funky.Maurice John Vaughn..Alligator 4813.... 

27. Start It Up..Robben ford & the Blue line..Stretch 1102. 

28. little Brown Eyes..... Theodis Ealey.Ichiban 93-280... 

29. You're My Ludcy Number.Ronnie McNeir.Motor City 11. 1989 

30. Honky Tonky..... Drifters......Atlantic 81927-1 .... 1956 

31. Something's Mighty Wrong.Tyione Davis.Wild Dog/ Ichiban 9104-2.. 1993 

32. Way She Shokes That Thing... Eorl Thomas..Topflight 108.1991 

33. Dreamlover..Moriah Carey.. Columbia 38-77080.1993 

34. I'm Good.„..Bonnie Lee.Wolf 120.853.1987 

35. Do Yo a ■. m ■ a- ■ v-i ■ * ■ fr-a-a-v ■ a- i ■ + ■ ■ i »*#■--« a + ■ w* a-t a a--a ii mli Mi a a a ■ ■ a- Dorothy Moore . Moloco 7466 . 1992 

36. People will Soy We're in Love.Platters.Mercury 20782.1963 

37. Can't get Enough of Your Love.Taylor Dayne..Arista 12582..1993 

38. Release This Love.Edwin Slurr..Motor City CD 70 . 1991 

39. Down For the Third Time.PJ....Motor City 36 .1990 

40. The Dummy a-* ■ + ■ »* a * a a-* a * a **«-+ ■ a- 1 - MliiAVa a- a a--a a a« *t ■ a> a +«« Art Neville p + - *14 *•* *4 ft*#*# *4 44 r+4 *>« i v ■ ta a wm vm Specialty 2165 . 1957 

41. Bring The Magic Bock...Legendary Dukes..Forevermore 1000.1993 

42. It's Your Last lime.Earring George Moyweather.Tone-Cool 1147 ... 1992 

43. Just You and Me.Delberl McClinton.Curb 02-77600 .1993 

44. Dreomin'....Ronnie Williams.Ripete 1038.1974 

45. V/hen Loving You.Normo Lewis..£RC 106.1983 

46. Arkansas.„.Jimmy McCrocklin.. Bullseye Blues 9508.1991 

47. I'm In Love Again.Timepiece...Pyramid 920518.1992 

48. After All is Said and Done..O.C. Smith..Triune 4144.1993 

49. Canadian Sunset...Hank Crawford....Milestone 9182..1990 

50. Gonna Win You Back...Contours..Motor City 4503.1991 
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Building Your Beach Music Library 

Beach and Shag Music compilations from several specialty labels are available either over the record store counter or 
through mail order. In building the essentia! Beach Music collection.first you must establish your niche. 

1. Collector/ Dj 

Record collectors who become Mobile DJs. Already have a lot of the standard Beach hits. 

2. DJ/ Collector 

Usually radio DJs chat build a collection based on personal likes and add stuff to play on the road. 

3. DJ/ Entrepreneur 

These DJs either play cassettes only or buy a piece of music only when they need it for an upcoming party. 

Here are some CD packages good for Beach Music or Shag Dancing (they are numbered as to the groups defined}. 

• The best package for the beginner (group 1 or 3) is the Beoch Music Anthology put out by Ripete Records This 4 
CD collection features 90 great Beach. Shag and R&B classics. Lots of 1960's classics mixed with local favorites. Retails 
for about 550. Here's a sampling of the tracks You're More Than A Number In My Little Red Book; The Drifters / Build 
Me Up Buttercup; The Foundations / 39-21 -46: The Showmen / Hold Back The Night: The Tranimps / Stay: M ounce Williams 
/When A Man Loves A Woman: Percy Sledge / With This Ring: The Plotters / Lonely Teardrop sjockie Wilson / Carolina 
Girls: General Johnson / Backfield In Motion: Mel and Tim / Everlasting Love:Robert Knight / Shoop Shoop (It's in His Kiss): 
Betty Everett I Ms. Grace: The Toms / Barefootin': Robert Porker / Kansas City: Wifbert Harrison / Girlwaicher: OXoysions / 
Summertime; B'ily Stewart / Myrtle Beach Days: Fantastic Shakers / Stagger lee: Lloyd Price 

Here are several others for your Beach Music library ranging in price from $1 S-$I7: 

• Beach Classics Volumes l-S - Ripete Records (3.2). 



• Shag Party - Ripete Records (I) 

* Shagger's Delight * Ripete Records (1,2) 

■ Blooze and Boogie Volumes l and 2 - Wax Museum.) 1,2) 

For More Information Contact; 

Ripete Records, 111 South Main Street, Elliott SC. 29046 
Shag Archive Record. RO. Box 2312, Woodstock, GA. 


• Ocean Drive Volume 2 - Ripete Records (3,2 1 

■ Boogie Time - Ripete Records (I' 

■ Saturday Night at Ducks - Shag Archive Records 11 )i 

• Fraternity Row: Jukebox Classics - Forevermore (2.3) 


28204 


The Wax Museum. 1505 Elizabeth Avenue, Charlotte, N.C. 
Forevermore Music & Records. RO. Box 162, Henrietta, N.Y. 14467 
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Exclusive, 
isiant Random- 
Access keypad 
for Direct Track 
Search. 

Nine-track 


programming 

on-the-fly. 

+/-10% Dance- 
Tempo Faders 
with Beat 
Alignment. 

Streamlined 
■ "Cue-marking 
and access. 

Frame-by-frame 
advance and 
review for razor- 
sharp manual 
cueing. 

Dual-Well 
Repeat Play. 

Linear-Flow 

Signal-Path 

Circuitry 

Much more. 
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or more years, it con¬ 
tinues to support new 
releases. Many new hits 
cross the line from Top 
40 and Country charts. 
Reid Ayer operates Ye 
Olde Clock Shoppe in 
Concord,N.C,and spe¬ 
cializes in, along with an¬ 
tique clocks. Beach Mu¬ 
sic on 45s, LPs, CDs and 
cassettes. According to 
Reid, at the SOS spring 
safari, the most re¬ 
quested new release was 
Daryl Hall’s Stop Loving 
Ale-Stop Loving Him fol¬ 
lowed closely by Your Place or Mine by John Ellison, Johnnie Taylors Rea/ Love, Foolin'Around 
by H Bomb Furgeson and Footprints OnFhe Ceiling by Ruby Andrews. All five are late 1993 
or 1994 releases, and enjoy their greatest popularity among the Beach Music crowd. 

DJTerry Bumgarner (who is also the association’s Secretary) says the best Shag songs 
are in the 120 BPM range but very few DJs run their music flat. A pitch control is essential. 
DJ Steve Baker, adds that as the evening wears on, he gradually increases the tempo to 
maintain the dancefloor. 


Duck's owner and member of the Shogger's Hall 
of Fame, Norfleet Jones (L) with DJ Steve Baker. 


DJs who play major Beach and Shag events 



Butch Metcoff, Charter member of the 
ABSCD/s fi/fs the floor during SOS 


Harolds which is a stones throw 
from the Spanish Galleon and other 
clubs.Dancefloorsare packed from 
1 2 noon to 4 a.m.While Beach and 
Shag music are each DJs specialty, 
each has a mix with its own flavor. 
Some lean toward the bop and 
swing side, while some play a blend 
that’s more "bluesy.” Others hold 
that R&B is the only real music for 
Shag. 


are obsessed with music.Their challenge 

is to keep the mix fresh, but 
familiar. A complete library 
of popular beach tunes along 
with a few rare, esoteric 
titles is essential. Several 
members of the association 
are avidl collectors. Others 
such as Reid Ayer, Judy 
Collins, Butch Metcalf, Gene 
Petty and Chris Beach ley, 
operate full-time record/ 
tape/CD stores that spot¬ 
light Beach and Shag music. 

At SOS it’s easy to 
sample the styles of several 
DJs in one evening. Ducks is 
across the street from Fat 



Joanne Johnson in the booth at the 
Spanish Galleon . 




The Shag is the state dance of South Caro¬ 
lina. There arc 86 Shag clubs (dance groups) 
with over 13,000 members in the seven state 
“Beach Music Triangle." In addition to 
dancing and promoting the Shag, these 
groups raise and distribute over $ 172,000 
annually to various charities. 

Experienced shaggers keep die tradition 
going by passing the dance on to their kids 
and others which has created a “junior Shag 
network with contests, meetings, etc. People 
can take Shag Lessons in clubs, armories, and 
lodges or even through videotapes. 

For mobile entertainers who take the 
interactive approach, why not include Shag 
lessons? Seasoned shaggers Sonny and Judy 
Carver of Mount Holly, N.C. have pro¬ 
duced a three video set entitled “Learn to 
shag the Carolina way.” Volume One covers 
the basic shag shuffle plus more than 
enough moves to introduce shagging at your 
next beach party. 

Obviously, before you can teach the 
dance, you have to be competent yourself. 
These folksy leam-to-shag tapes keep it 
simple. Steps are explained and repeated 
numerous rimes with hill and close-up 
views of feet action in slo-mo, so you don’t 
have to keep rewinding. Production quality 
is on par with most videos of this type. 
There are a few rough spots near the begin¬ 
ning but they don’t interfere with the actual 
lessons. 

In addition to the shag videos, the 
Carvers also offer a two volume set entitled 
Line Up and Line Dance which teach popu¬ 
lar dances including The Electric Slide, Tush 
Push, Achy Breaky, Bar Room Boogie and 
others. 

The videos are available at Cainelot 
Music Stores, Blockbuster Video or by send¬ 
ing $19.95 for each tape (plus $4 shipping 
per order) to Carver Productions, Inc. 1601 
Stanley Hwy, Mount Holly, N.C. 28120. 
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1-800-833-493 8 


EVERYTHING FOR THE MOBILE D1... SOLD TO YOU BY DIs! 


KARAOKE 


We've got the latest CD+G Karaoke 
Discs in stock from all the top names 
including DK, Nikkodo, NuTech and 
more, Plus DK and Ninja Players! 



POWER AMPS 


Feel the power from 
CROWN POWERBASE 
Amps. We offer all Crown 
& AB International too! 







\0 


,o|o 


OFF 



Our exceptionally 
low MTX prices! 
We also carry : 

FURMAN 
RANE & GEMINI! 

Call for great deals! 


F 



OVERNIGHT SHIPPING 


On Any CD Order Over $250. 

CHOOSE FROM: 

HOT HITS, SONG FOR MY SON, DJ TOOLS, 
BOBBY MORGANSTEIN AND X-MIX! 



CASSETTE DECKS 


Denon DN-770R 
Denon Dual Cassette 
With Pitch Control 
and Dual Outs! 


CD PLAYERS 


WE CARRY ALL 
DENON & 
GEMINI CD 
PLAYERS! 







Get HOT SUMMER deals 
on all the top brands of 
speakers : 

Electro-Voice 

MTX 

Community 

Great Sound At 
Great Prices! 



No Strings (Utachodl 


We*ve Got 

Samson, Telex 
and Gemini 

Wireless Systems 


WE TREAT YOU RIGHT 

Along with the lowest prices we offer a 30 day ex¬ 
change plan, no lemon policy, no extra charges for 
credit cards and free tech support. 

Hi-7 ECH PRO PRODUCTS 

298 Worcester Road Framingham, MA 01701 


800 



WE ACCEPT MASTERCARD, VISA, DISCOVER AND AMEX 

For a free Product Guide write to the above address 


OKE STOP SHOPPING FOR THE PRCfESSIONAL DISC JOCKEY 

AUDIO EQUIPMENT - LIGHTS - MUSIC 


































































































I c reads like a rough draft for a Hollywood movie script. In 
fact, this is exactly how Chris Bidder's career has progressed 
since graduating from LeMoyne College in Syracuse, N.Y. 
We’ll go back to the beginning and trace Riehler’s footsteps 
from past to present. 

The Disco craze was at its peak in 1978 but his college pub was 
looking for a DJ to play an alternative to Disco. Biehler had a large 
collection of music including the Beach Boys, Soul music and the 
usual assort ment of classic oldies and got the gig. As he remembers, 
the pay was outstanding for a college student—$10 a night and all 
the draft he could drink. 

Upon graduation in 1980, he was recruited to play semi-pro 
basketball. Meanwhile, all of his college buddies were getting desk 
jobs. Bielhcr recalls, “The dilemma I had was that the Boston Celtics 
already had enough slow white guys so 1 wasn’t going to t>e a 
professional basketball player 1 only had $200 in my checking 
account so 1 packed up and moved to Myrtle Beach, S.C. and started 
a two year stint .is a lifeguard. During his tenure as a lifeguard, 
Bielher was asked to DJ a party at a local nightclub which was part 
id' a chain of dubs. This fortuitous event set the stage for what was 
to follow, “My first night put me in front of’2,000 people. I had the 
crowd going crazy. The club was so impressed they hired me and 
eventually i was training all the 1 >Js that worked at the clubs around 
the country.’’ Bielher has a real knack for reading a crowd and 
playing the right music. His credo is “When in doubt, play 
Motown." 

In 1982. Biehler moved back home to Rochester, N.Y. He and 
his brother started a DJ service—Beals Rock l n’ Roll Revue. 
Remembering how they got their start. Bidder says they would 
contact dubs and act as a booking agent for DJs. “We would find 
jocks that had the same knowledge and love of music. After about 
six months we discovered who our main competition was and 
eventually bought out their New York state franchise. Currently we 
have over 300 systems operating in numerous markets.’ The 
approach that Biehler took was unlike most DJ companies, fhc 



mistake that most DJs make is they don’t look at 1 )J ing as a business. We 
went to dubs and consulted with them to determine what their target 
market was and developed a music format to fit that market. We designed 
the sound system, selected the music and supplied the DJs. I his approach 
did away with the constant setup and breakdown of equipment night after 
night.” 

Biehler developed a national reputation as a dub consultant and 
continues to develop this segment of his business (Upstate Music and 


“The mistake that most DJs make is they 
don’t look at DJ’ing as a business.We went to 
clubs and consulted with them to determine 
what their target market was and developed 
a music format to fit that market” 

Promotion) in conjunction with his DJ service. But the story doesn’t end 
here. Unhappy with the equipment that was available, Biehler began to 
develop, design and build his own speaker systems. .After 10 years of refining 
the design, he decided to market them. What followed was the creation of 
another company, Beals Brothers Acoustic Design, a full-fledged, dy¬ 
namic, sound system company whose line of speakers are distributed all 
over the country (see Mobile Beat issue April/May for a review on Beals 
Brothers speakers). I 

Perhaps the greatest achievement for Biehler has been the establish- j 
ment of Forevermore Music & Records. The creation of this company was 
in part due to an amazing amount of good fortune. In 1988, a long-time 
local Rochester band, Wilmer & The Dukes, had a reunion concert. The 
band had gained some national exposure with the song “Give Me One 
More Chance” in the late ’60s. Biehler recalls, “There were about 1,000 
people just screaming. 1 had never seen a band with such charisma and 
rhythm. This hand was different from every other band I had ever seen, 
better than the Rolling Stories. I got involved with the band, to the point 
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where ! even took saxophone lessons so tlvai 1 cou Id pi ay with them. 
From that collaboration came a recording session with the band that 
resulted in two songs. 1 hese songs were included on a compilation disc 
thatwasbeingproduced by a music distributor, Marion Carter of Ripete 
Records in South Carolina. 

“Pretty soon I chough t, 

‘Wait a minute here. I could 
be doing this on mv own. So 
I started to write songs. Then, 
one day I was listening to a 
song which contained a sample 
of a Wilmer & The Dukes 
song. I couldn’t believe it. I’m 
reading the liner notes and 
noticed that die licensing in¬ 
formation didn’t seem to be 
true. 1 contacted the guy who 
use to own the record label 
that Wilmer & The Dukes 
recorded on. It turned out he 
was living near my brother in 
Los Angeles. What ensued was 
a lawsuit against the record 
company who had illegally 
sampled the Wilmer & ; he 
Dukes sting.’’ The courts rul¬ 
ing resulted in a rather large monetary settlement which provided the 
cash basis lor forming his record company. Bidder said. 


He later took on a partner, Steve Brodie, who is a virtual legend 
in the record business. Hie two of them acquired the rights to several 
record label catalogs including Swan, Sahara, Lawn andThundcrhird, 
.is well as the rights to 2.000 other masters. Now tliev are ill the pro*, css 

ol ie-issitine some fantastic mu 

v 

sic on tiie nevvlv formed Forever 

w 

more label. The releases are na¬ 
tionally distributed and can also 
be ordered through MMS Dis¬ 
tributors in McClean, Vu. 

So what’s left h>r Bidder since 
he seems to have accomplished 
more at the age of .55 than most 
people do in a lifetime? With no 
reservations Bidder admits he 
wants to continue with \\ hat lie is 
doing, only better. ”1 want to 
polish my song writing abilities. 
I'd like to bring Forevermore 
Records to the ford rout of the 
industry and be known as the 
premier quality reissue ( d Kom 

innovative in 
Nodoubt it 



Contributing Editor Michael Erb also operates Michael’E' Mobile 
Sound in fthaca, NX 



DJ, Saxophonist, Songwriter and now record company 
Entrepreneur Chris Bieh/er 


p.uiv that is also 
creating new artists. 
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FAX EXPRESS (602) 060-6665 


1001 

American oj 

PL-1000 

PAR 36 PINSP0T 

18.00 

6001 

TARVER 

PM 300 

300W 80HM BRIDGE D/I, 1 '.UNO AMP 

S4000 

1002 

AMERICAN 0) 

PL-4435 

PAR 46PINSP0T 

24.00 

6002 

CARVER 

PM 600 

700W 80HM BRIDGED/MONO AMP 

61900 

1003 

AMERICAN DJ 

JEWL 

SOUND ACT MQONFLOWER 

139.00 

6003 

CARVER 

PM-900 

900W80HM BRIDGED/MONO AMP 

756 00 

1004 

AMERICAN DJ 

RL-11 

12'ROPE LIGHT 

16.00 

7001 

SONIC 

SM 15 

2/WAY HOW 10101 SPEAKER 

19300 

1005 

AMERICAN DJ 

RL-1 

ROPE LIGHT CONTROLLER 

18.00 

7002 

SONIC 

T8102Q0 

4/WAY 300W1040B CONCERT SPEAKER 

46900 

1006 

AMERICAN DJ 

CC-3000 

4(H CHASE COHT W/SOUND ROW. 

10100 

7003 

SONIC 

218SUB 

7/18*400W SUB SPEAKER 

497 00 

1007 

AMERICAN DJ 

OS-404! 

4 HEAD HELICOPTER W/IENSES 

U9.00 

8001 

GEMINI 

PMX7 

TRICKMASTER MIXER 

7400 

1000 

AMERICAN DJ 

F-150 

700W FOG MACHINE W/REMOTE 

213.00 

8002 

GEMINI 

PMXIOOO 

MIXER W/2 PH. 4/LINE I/MIC. 

15400 

1009 

AMERICAN DJ 

M-l 00 

MINI STARTECH 

599.00 

8003 

GEMINI 

PDM3008 

MIXER W/8SEC SAMP./41/2PH/2MIL 

793.00 

2001 

LASER VISION 

LVA-3.0 

3.0MW LASER WAQUND ACTIY. 

594.00 

8904 

GEMINI 

CD9000 

DUAL CD PLAYER 19" RACK MOUNT 

796.00 

2002 

LASER VISION 

LVA 5.0 

5.0MW LASER W/SOUND ACHY. 

834.00 

9001 

50UNDCRAFTSMEN T1QQ1P 

19' RACK MOUNI AMAM TUNER 

311.00 

3001 

INTER. EXP. WELD 

SO 1106 

6FT ALUM TRIANGULAR TRUSS 

146.00 

9D02 

50UNDCRAFTSMEN E44QPR0 21 BAND 19' R M EQUALIZER 

39SOO 

3002 

INTER. EXP WELD 

SO 1112 

12FT ALUM TRIANGULAR TRUSS 

257.00 

1101 

SHURE 

58BSLDC 

DYNAMIC MIC HIGH/LOW ON/OFF SWITCH 

54.00 

3003 

INTER. EXP WELD 

SID 

OR STEEL TRIPOD STAND 

89 00 

1102 

5HURE 

SM58LC 

CARDIOID DYNAMIC MIC 

15000 

3004 

INTER. EXP WELD 

CS-12 

I2FT HEAVY DUTY CRANK STAND 

30600 

1201 

SAMPSON 

VL-P 

WIRELESS AUDIO TEC MIC £ RECEIVER 

240.00 

4001 

ULTIMATE SPORT 

CT-33BT 

LIGHTING STAND/BIACK/W BAG 

186.00 

1202 

SAMPSON 

SWSSHP 

WIRELESS AUDIO TEC MIC £ RECEIVER 

312.00 

5001 

HIGH END SYSTEMS 

1610002 

TRACKSP0T FIXTURE W/LAMP 

1114.00 

1301 

ATLAS 

MS 10C 

MIC STAND 35' 63' 

7? 00 

5002 

HIGH END SYSTEMS 1602001 

TRAEKSPOT ANALOG CONTROLLER 

275.00 

1302 

ATLAS 

IL34BIE 

MIC STAND 31' 63' FOLD W/BOOM 

5800 

5003 

HIGH END SYSTEMS I51CDQ2 

MOO SMOKE GENERATOR 

617.00 

1401 

RAPC0 

SI-10 

I0n XLR MIC CABLE 

900 

5004 

▲ HIGH END SYSTEMS 1510003 ATMOSPHERE 2.08G SMOKE FLUID 

61.00 

1402 

RAPCO 

Z18-25 

25FI1/4TBG SPEAKER CABLE 

600 



ELECTRONICS U.S., INC 

1 - 800 - 327-2233 


BOTTOM UNE PRICING SINCE 


[Ge f-FRH-Pro ducHn forma tion -Instantly-Via -Fax! 

Fax Express is oar 24-hour fox-back system. To use Fax Express coll 
from your fax machine, & follow the simple voice instructions. 

MX EXPRESS.. .Call Now 16021968-6665 



UPS 

COLLECT ONI 
DELIVERY 
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uuaiify tv mic comes 
with carrying case and 
20' mic cable. 


If you find it for less* cull as! 
We will beet any advertised pries 

on new. In stock merchandise from a 
manufacturer's authorized dealer. 
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Ramsa 441212x4 PA mixer $1499.00 
Ramsa 4416 16x4 PA mixer 1849.00 
Ramsa 4424 24x4 PA mixer CALL 

EV 8K-832 &-channel PA mixer 649.00 

Aphex Aural Exciter w/big bottom 219.00 
DBX120XP subharmonic synth 229.00 

Lexicon Jam Man Sampler/Delay 350.00 
Rapco DB-100 direct box 22.00 

Furman 0-5414-channef EQ CALL 


ess 


MTX S860C w/case 300WPC $399.00 

Stewart PA-1000- 325WPC CALL 

Stewart PA-1400- 500WPC CALL 

Stewart PA-1800- 700WPC CALL 

Sonelic SA-185- 185WPC CALL 

Sonelic SA-425- 425WPC CALL 

Sonelic SA-650- 650WPC CALL 

QSC MX-1500A- 500WPC 799.00 

QSC MX-2000- 650WPC CALL 

QSC EX-2500- 750WPC CALL 

QSC EX-4000- 1100WPC CALL 

AudioProAP-3000- 550WPC CALL 

Carver PM-300-150W PC CALL 

Carver PM-600- 300WPC CALL 

Carver PM-900- 450WPC CALL 


NEW! ADJ Quartet 
Martin Pro218 Roboscan 
Martin Pro218A Roboscan 
Martin 605 Roboscan 
Martin RoboColor Mobile 
Par 36 Pin spot w/lamp 
Unipar PAR 38 can 
12" Mirror ball 
16' Mirror ball 

3 RPM mirror ball motor 

4 Lamp pro helicopter 
6 Lamp pro helicopter 
8 Lamp pro helicopter 
10 Lamp pro helicopter 
15W Strobe light 
35W Strobe light 

5oW Strobe light 125.00 

LSS M-460 4-channel chaser 129.00 

ADJ SC-F 8-channel controller 149.00 

Steel pipe clamp 4.00 

21* x 24* gel sheet 5.00 


5199,00 

CALL 

CALL 

CALL 

1299.00 

18.95 
CALL 

29.95 

59.95 
18.99 

137.00 

195.00 

239.00 


mi 
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X-Mv 

* ■ • ■ ■. ' 
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Technics SL-1200 mk2 turntable 
Denon DN-770R dual tape deck 
Genisis DJ cases 
Stanton Trackm aster cartridge 
Stanton 680EL carl ridge 
CD laser lens cleaner 
Black gaffer's tape 
Turntable slip mats, pair 


IF YOU DON'T SEE IT 
HERE, 6AU US! 
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EVEN MORE SPECIALS 


Don't pay the "pro"price - Sound Ideas has if for less! 


tv.'. 

Ki*.v 


Anvil 1200 case 

Anvil foam lined flight 
cose holds a turntable 
or Stanton CD-11. 

*127 


96-Disc CD Case 

Carpet covered case 
with removable lid has 
case logic disc holders. 


MTX MX-300 

MX-300 sampling 
mixer has 3 phono, 5 
line, and 2 mic inputs. 


Spyra E ffect 

Multiple beams move 
and change color to 
the beat of the music! 


.................................... ...... .. . ... .. . ..... 

.'-'. J .'-V_'V. J .' .<,'A”.'. , . , .‘. .. 

- V.‘. .-. . •.•. . . • • 


— 


i m i ).*hwit, . i > . . . . . . . 


. . 


Zenith ProflBlX 
Sharpvision XV-H30U 
Karaoke monitor stand 
Ceiling TV mount 
Panasonic VCR's 
JVC VCR s 


$2597.00 

CALL 

169.00 

14900 

CALL 

CALL 


Sony video equipment CALL 

PROJECTORS FROM 

*2597.00 
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EVMC-100 with cable! $49.00 

Sh jre SM-57LC 89.00 

Shure SM-58LC 99.00 

EV N/D 257B 99.00 

EV N/D 757B CALL 

Gemini VH-180 Wireless 169.00 

EV MS-2000 Pro Wireless CALL 

Audio-Technica Wireless 199.00 

SOME PRICES ARE 
TOO LOW TO PRINT! 
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AD J Avenger 
ADJ Vertigo 
ADJ Sapphire-2 
ADJ Sparkle 
ADJ Aggressor 
ADJ Jewel-2 
Martin Starflash Dichro 
Martin Sweeper 
Martin Rainbow-2 
Meteor Spyra 
MeteorTwister 


$197.00 

197.00 

167.00 

107.00 

389.00 

137.00 

197.00 

369.00 

349.00 

399.00 

549.00 
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SOUND-ACTIVATED 
EFFECTS FROM 

*127.00 
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Gemini PMX-2500 
Gemini PMX-3008 
Gemini PMX-12 
MTX MX-300 
MTX MX-350 
MTX MX-500 
MTX MX-600 
NumarkDM-1080 


$225.00 

275.00 

87.99 

349.00 

599.99 
939.00 
995.00 

169.99 


STUtmt AT JUST 

169 . 00 ! 
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Pioneer CDJ-500G 
Denon DN-1000 
Denon DN-2000 
Denon DN-2200 
Denon DN-2700 
Stanton CD-i 1 
Stanton CD-33 
Gemini CD-9000 
Gemini CD-6000 
Gemini CD-4000 
Hosa CD-30 


$IN STOCK! 
447 00 
CALL 
CALL 
CALL 
84999 
CALL 
749.00 
375.00 
329.00 
CALL 
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□UND ID 




Call for your copy of the Sound Ideas summer 1994 catalog 
we have everything for the mobile DJ and nightclub! 


-543-6434 


Showroom ; (614) 263-3720 We ship UPS COD or prepaid! 

VISA • MASTERCARD - DISCOVER 

Hours 2 M-F 10am-7pm< Sal 11am - 6pm ESr 

3671 Karl Rd. Columbus, OH 43224 FAX * (614) 263-1823 























































































By Henry Collins 


I’d rather be fired from a cannon into an 
oncoming train than pay cash money to have 
a I )J pummel me with enough bass and treble 
ro shatter my pelvis and liquefy my brain. 

Clearly, equalizers were created for be¬ 
nevolent applications. Yet a DJ s use of an 
equalizer can often be comparable to driving a 
bulldozer on a crowded highway blindfolded 
and drunk. Even if you think you have your 
program under control, if you're not sweeping 
vour listening area with "pink noise and using 
a RTA (real-time analyzer) to measure room 
acoustics, then its time vou took oft the 
blindfold and pulled your bulldozer over to 
the emergency lane. However, if you would 
like to make more meaningful use of EQ, 
check out the following information. 

Program vs. room EQ 

Nearly all l )J mixers today feature some form 
of program HQ. Among the most popular 
type today is five-band graphic EQ such as 
that featured on Stantons PMC-610 and Cem 
Sound s DS9500with adual five-band graphic 
equalizer. Program equalization allows users 
to tailor the music’s tonal content to their 
personal listening preferences. Room equal¬ 
ization, on the other hand, is designed to 


system using single channel EQ. 

compensate for changes in a sound systems 
frequency response due to a room’s acoustical 
characteristics. 


One-third-octave band 
equalizers 

To properly tunc a sound system to the acous¬ 
tics ofa particular room requi res the use of a l / 
3-octave band equalizer. This equalizer takes 
the audio spectrum (20 Hz to 20 kHz) and 
divides it into 31 frequency bands in 1/3- 
octave increments. An octave is doubling or 
halving of a given frequency. So a 1/3-octave 
range from 20 Hz to 40 Hz would be 20,26.6, 
33.2, and 39.8—20, 25, 31.5 and 40 Hz arc 
the ISO (International Standards 
Organization) preferred frequen¬ 
cies most widely used today. These 
narrowly-spaced frequency bands 
provide fine tuning of the audio 
spectrum, enabling users to com¬ 
pensate for the effect that room 
acoustics can have on a sound 
system s frequency response. 

By using an equalizer to boost 
or cut select frequency' bands, users can adjust 
for dips and peaks in i requency response caused 
by room acoustics and speakers placement. 
1 lowever, calibrating an equalizer to correcdy 
compensate for these frequency variations re¬ 
quires the use of a pink noise generator and 
real-time audio spectrum analyzer (more on 
this later). An equalizer with 12 dB of boost 
and cut, such a Gem Sound's single-channel 


ST31EQ which retails for $299, is adequate 
for most applications. For more demanding 
acoustical challenges, such as open-air concerts 


and large ballrooms, ART (Applied Research 
& Technology) offers their HD-31 with 15 
dB of boost and cut, and high- and low-pass 
filters for $435. Another popular model is 
Ashly Audio’s GQX-3102 priced at $999. 
Ashly also offers a dual-channel. 15-band 
equalizer, the GQX-1502 for $499. 

Pink noise 

Accurate measurement of a sound system’s 
frequency response requires the use ofa cali¬ 
brated reference signal commonly referred to 
as pink noise. Pink noise is a composite audio 
signal containing all frequencies from 20 1 Iz 
to 20 kH z. Each frequency in the range has the 
same amplitude or signal level within ± 1 dB. 
This calibrate signal provides a baseline refer¬ 
ence for measuring frequency’ response. By 
playing pink noise through a sound system 
and measuring the result with a real-time 
spectrum analyzer, you can determine which 
frequency bands are dippingbelowor peaking 
above the baseline reference. 

Real-time analyzers 

Real-time analyzers designed for audio spec- 
mint measurement provide a graphic display 
of frequency amplitude in 1/3-octave hand 


increments.These readings, which correspond 
with the same frequency bands on a 1/3- 
octaveequalizer, make it possible to accurately 
adjust equalizer settings to match a specific 
room acoustic. 

F igure 1 is a graphical representation of a 
frequency response curve (40-4,0001 Iz range 
shown) for a sound system in a typical room 
environment. The RTA used here is Gold 
Line’s LM-27P5 which features a built-in 
pink noise generator, 27-band LED display 
and calibrated microphone.This rack-mount 
unit retails for $599. Most sound contractors 
and acousticians on the other hand prefer 
handheld units such as Ivies IE-30A which 
make it convenient to take readings at differ¬ 
ent locations throughout the room for just 
under $5,000.1 lorthe budget conscious. Gold 
Line also offers their handheld DSP-30 at 
$ 1,500 and 10-band M-10 with built-in pink 
noise generator for just $299.95. 
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Example of corrective equalization for a mono sound 



Partial display of a pink noise sweep 
of a 1,500 square foot listening area. 
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Playing it by ear 

With just a little common sense, a decent program equalizer and the 
two directional microphones you have on your head (ears), you can 
improve the sound of your system. But first, lets cover a few audio 
basics: 

Audio Basics I: Room acoustics change with the number of 
people present. 

Bass performance rolls off in a room packed with people. Adding 
moderate boost (3 dB-6 dB) to your bottom end and placing your 
speakers along a wall or in a corner will improve bass performance 
without exhausting your amplifier. 

Audio Basics 2: High frequencies are punishing at high vol¬ 
ume levels. 

Audio frequencies in the 5,000 Hz range can be extremely damaging 
at high sound pressure levels*. For this reason, it is recommended 
that you roll off high frequencies. Start with about 4 dB-6 dB of cut 


at 5,000 Hz with decreasing amounts as you approach 15,000 Hz. 
Positioning your high-frequency drivers at car level (six feet) will 
also improve coverage and clarity. 

Audio Basics 3: Equalization will not make up inadequate 
speaker coverage. 

Pumping up the bass and treble to make up for lack of speaker cov¬ 
erage is courting disaster.There are limits to the amount of bass 
you can squeeze out of a pair of bookshelf speakers, no matter 
how much EQ you apply. Many 12-inch woofers have died trying to 
sound like an 18-inch. Whenever possible, place speakers at all four 
sides of the intended listening area for maximum coverage. 

*OSHA {Occupational Safety and HealtI} Association) hearing conserve 
bon standards require that ear protection be worn when exposed to 
noise levels above 90 dB. 


Sweeping a room 

Sweeping a room with pink noise doesn't 
require a Ph.D, in physics or a major time 
commitment. With practice, you should be 
able to sweep a 1,500 square-foot listening 
area (30 x 50 feet)’ in under an hour using the 
following steps. For the sake of simplicity, 
Gem Sound’s S131 EQ 1 /3-octave equalizer 
and Gold I-ine’s LM-27P5 are used to illus¬ 
trate the procedure. 

1. Set up your sound system in the intended 
listening/dance area. 

2. Place the analyzers calibrated micon a stand 
at chest height in the center of die main 
listening area. Make certain that the mic is 
positioned in irontof the speakers and that the 
balance control on the mixer is in the center 
position. The level settings on the amplifier 
must also he balanced. 

3. Add the pink noise source to one of the 
mixers input channels and turn up the gain 
about 50 percent or until a moderate listening 
level is achieved. Make sure all tone controls or 
equalizer settings on your mixer are off or in 
the Hat (0 dU) position. 

4. Set the analyzer’s input sensitivity for a 
course resolution or one offering the widest 
display range. Increase the pink noise level 
until the majority of the frequency bands on 
the display are at the 0 dB reference. 

5. Use the equalizer settings to trim all fre¬ 
quency bands above 0 dB. Increase the pink 
noise level again to bring the majority of the 
remaining frequency bands up to 0 dB refer¬ 
ence. Return to the equalizer and trim all 
frequency bands above 0 dB until they are all 
at the 0 dB scale on the analyzer’s display. For 
this level of fine tuning, set the analyzers 
sensitivity to a higher resolution of ± 3 dB. 

6. Repeat steps 4 and 5 until the best compro¬ 
mise is achieved across the entire frequency 


'We work hard to save DJ‘s money. Put us to work for you." 



Chech. Out The Awesome Nev. 
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STAR TEC 



Intelligent Lighting at 
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Cool Lights 
From $29°° 





All The Favorite Brands You Trust 


AMERICAN DJ * CSC * DENON * CEMINI * CARVER * ROLLS 
TECHNICS * SONIC * SOU N DC RAFTSMAN * STANTON 



Great Prices on CD 425 VVATT5/ch 

Players Amps - $499 



Wired And Wireless 
Mies On Sale !l! 
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range. Add boost only as a last resort to those frequencies still below 0 dB. 
Remember rhat changing the location and placement of the speakers, 
especially their proximity to an adjacent wall, can help improve flat response 
in low frequency range. 

7. To further optimize the system, move the mic to different locations 
throughout the room (a long mic cable or handheld analyzer will facilitate this 
step) and note any large deviations in frequency response. Once again, 
adjusting speaker placement can often resolve some shifts in frequency 
response. 

8. When you are satisfied that the system has been properly tuned to the 
room’s acoustics, you may want to add some slight roll off at high end. This 
will create a warmer and less “tinny sounding room. When you are done, 
make a note of all the equalizer settings for later reference. This information 
will come is handy during your performance and in the unlikely event that 
some of the equalizers settings have hcen altered by some well-meaning jerk. 



Gold Line LM-27P5 27-ban 113 octave EQ 




Gem Sound ST3/ 31-band 113-octave EQ 


Last minute program EQ 

No matter how well you tune your system, it is always necessary to add some 
program EQ to compensate for the dampening effects that people and their 
clothing will have on frequency response. Wider band bass and treble controls 
are the best way to adjust for last minute changes in room acoustics without 
sacrificing the system’s overall output performance. It is also suggested that 
you crank up the system, add some bass and treble boost with your program 
EQ and then walk arou rid in the listening area. If you did your homework, 
the system should sound LOUD,. .but well balanced- 


In the next issue of Mobile Beatwe will explore the advantages of multi- 
amplificr bi-amp and tri-amp systems. Make sure you're here when we cue up 
the music. 



Henry Collins is a Nashville- 
based writer specializing in 
professional and consumer 
electronics and high-tech 
products. His ortic/es have 
appeared in a number of 
well-known publications. 


For further information on the products featured in this article 
contact: 

Ashly Audio (716) 544-5191 

Applied Research & Technology, Inc. (716) 426-2720 

Gem Sound (718) 292-5972 

Gold Line (203) 938-2588 

Stanton Electronics (516; 349-0235 

Ivie Technologies (801) 224-1800 





Ultimate 

DJ Tool 


Box 


Don’t leave home 
without it 



It’s usually the little things that cause the biggest problems. 
But, with several essential DJ accessories, you can get 
through most mishaps and failures. There are several items 
that make up, what I call, the Ultimate DJ fool Box. 

First oft, the box itself should be large enough to 
house all your extra supplies, yet not as big as a Ccrwin 
Vega L36P. Secondly, don’t overpack it. 1 recommend a 
deep-bottom box to bouse extra cables, and one or two 
trays for smaller items. Fishing tackle boxes are OK but, 
most have many small compartments without room for 
larger tools. Tool boxes come in many sizes and are usually 
most adaptable. The trays should have several compart¬ 
ments. It you cannot find a box with trays, get a good size 
hollow box with room to fit a couple of small conipart- 
menced organizers, the kind you put screws or electrical 
wire nuts into. These usually have lids to prevent the items 
from falling out if the box is jostled. 

Accessorize 

Now lets figure out what to put in this baby. You must 
have at least one spare cable for each piece of equipment. 
And don’t forget your lights! Many times the fuse blows 
when a bulb is taken out. Have one spare for each different 
lamp in your system. Labeling the compartment you put 
them in will speed up your search. I always believe in be¬ 
ing prepared for weird situations, thus 1 also recommend 
packing a variety of adapters or "sex changers." 

Here are a few other suggestions for the small 
compartments: 

1. One-fourth-inch to XLR transformer: This is good if 
you plug into a house system and you only use 1/4-inch 
mic cords. 

2. Barrel plug (female to female RCA): This is one of my 
favorite sex changers. It allows you to extend your RCA ro 
RCA parch cords. 

3. A variety of RCA to 1/4-inch and 1/4-inch to RCA 


< 
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Should get you out of a tough jam if you 
don’t have the right cords on hand. 

4. Stereo L/R RCA female to 1 /8-inch 
male stereo cable: A must lor when you 
don’t have a tape deck, but your client 
would like you to play a tape and is even 
kind enough to provide a boom box. Just 
whip out the cable and jack the boom 
box. portable Walkman or din man into 
an available line in the jack. 

5. Dual RCA or l/4-inch plugs to single 
RCA or 1/4-inch socket: Great for quick 
mono conversions. Carry a couple of 
these. 

Ifanyol you can add to the list, 
please write me. 

Tools of the trade 

Now for the tools one must carrv. In the 
larger compartments: 

1. Screwdriver set: Large and miniature 
(for banana plugs and neutric speakons). 

2. Nut driver set: Ever replace a fuse in a 
Crown without one? 

3. Wire cutter, pliers and strippers: For 
temporary' speaker repairs or ground 
jumps. 

4 . Electrical tape 

5. Small multi-tester: Good, but not es¬ 
sential . 

6. Electrical outlet tester: You better 
make sure that outlet is wired correctly 
or poof! 

7. A good set of alligator clip (jumper) 
cables: No! not the kind for your car 
battery. 

In case of emergency 

Should you have a break down: 

1. Always carry' a spare amp. Amps al¬ 
ways cause the most problems. If you 
can t get a full blown professional model, 
you can limp through with a home ste¬ 
reo, but never crank it or use 4 ohms. 

2. A walk/discman is a great backup for 
your main tape/ disc player. 3. 1 found 
the Gemini PMX-7 a great backup 
mixer and you can probably fit it next to 
your back up portable tape/disc player in 
the tool box. 

4. Always carry a good spare wired mic 
in case your wireless fails. 

If I missed anything just let me 
know! Write me c/o Abracadabra. The 
DJ Pro Shop, 1153 Deer Park Ave, N. 
Babylon, N.Y. 11703; or call 516-667- 

2300. A 



CUSTOMER 

IS .... # 


CAUSE WE HAVE THE 


• BEST SERVICE 

* LOWEST PRICE 




( 800 ) 400-0207 
( 213 ) 721-0207 


Pro Audio & Club Lighting J09 w. Whittier Btvd. • Montebello 


COMPARE PRICE • COMPARE SELECTION 
COMPARE SERVICE 

DENON 2700 F & 770 F 

ALL DENON ITEMS IN STOCK! 


"lid 

V ■*> I 


« • 


r i I 
m ■ n 

m tt n 


"CZD 


• - 


2700F: DUAL CD/ W/ 6 SEC. SAMPLER, 
SEAMLESS LOOP. JOG WHEEL CONTROL 

770F: DUAL TAPE DECK W/ PITCH 
TWO OUTPUTS. DOLBY B & C 


DENON 2000F 


. DUAL CD V// PITCH 
. PITCH BEND 



. INSTANT START* MORE 

GEMINI CDJ 9000 


. DUAL CD W/ PITCH 
. EFFECT REPEAT & MORE 


CALL FOR 
GREAT PRICE 


GEMINI CDJ 8000 


. SINGLE CD W/ PITCH 
. BUY ONE * ADD ONE LATER 


ONLY 

$399“ 


Gemini turntable & mixers 

STARTING FROM $89.00 


1 


TECHNICS 



SL-1200 MK 


CAU 

FOR 

BEST 

PRICE! 




ALSO AVAILABLE 

THE 

SL 1210 MK II 

PLUS a VARIETY OT CARTRIDGES AVAILABLE 

ST500AL $19.95 
ST680 $64,95 


CROWN POWER AMPS 

croiun 

CSL 800 



320 WTS AT 8 OH Ml 
400 WTS AT 4 OHM. 
965 WTS BRIDGED 



m2jm 


WE CARRY CSl 
EXCLUSIVE. 
POWER- TECH, 
MICRO-TECH 
MACRO-TECH SERIES 
AMPS 



u 


MX, SERIES ONE, EX 
POWER AMPS 


CAU FORPRICESII 


SPEAKERS 


CERWIN VEGA 
SONIC • EV 
BAD END * TOA 



802 SPEAKERS 
302 BASS BOTTOM 


CALL FOR YOUR 
LOW PRICE 


KARAOKE SYSTEMS 

FROM $449.00 

INCLUDES: KEY CHANGER. 
VOICE CHANGER. DIGITAL 
ECHO. 2 MIC INPUT AND E-Z 
HOOK-UP 


GENISIS 

PRO-CASES 

STI9A - $299 • ST17A $329 



FULL LINE AVAILABLE 
COFFINS • AMP RACK 
CD* LP CASES . ETC. 


VARIETY OF 
PROCESSORS 
AVAILABLE 




FURMAN Si RM§ 

ETA • BBE 


VISIT SO. CAL s LARGEST 
LIGHTING SHOWROOM 

A FEATURING * 

ADJ LIGHTING • NESS 
METEOR - AVENGER 
VERTIGO • ORBIT 
CRYSTALS ■ PRO-BEAM 
HYPERHOON II • SPARKLES 
SPYRA . REVENGER 
DIAMOND * STAGE 
LIGHTING • LIGHT STANDS 
REPLACEMENT BULBS 

ADJ MINI STARTEC 

INTELLIGENT LIGHTING 

FOR A GREAT LOW PRICE 

CALL NOW 
a FOR YOUR 

LIGHTING 

CATALOG 



WIRELESS MICS 


shvre* samson' NADY gemini 


So. California's Pro-Audio Professionals ■ 


ORDER TOLL FREE 

( 800 ) 400-0207 

(213) 721-0207 
FAX (213) 722-1947 


Pro-Audio & Club Lighting 
CREDIT CARDS WELCOME * UPS C.O.D. * FAST SERVICE 


MONDAY - FRIDAY 10 A.M. - 7 P.M. • SATURDAY 10 A.M. - 6 PM 


CALL FOR YOUR FREE CATALOG!! 


Mobile Beat 


51 

























































































killed the radio 

star... 

but now it’s 
helping DJs 


■■by Rob Alberti 


A few years ago, 1 booked most ol my events simply by distributing 
business cards. Now, potential cliems want color brochures, retei 
ences, music listings and even promotional videos. Customers expect 
you to have a video for them to view. Competition in the disc jockey 
field is pushing the boundaries, lie companies who will survive and 
flourish are those who keep on the cuttingcdgc. < )ne sure way to do 
this is to use a professionally produced promotional video. 

The price you pay 



* « * 


* a 


Customers 
expect you to 
have a video for 
them to view. 


A professional quality promotional video will cost between $300 
and $1,000 per finished minute of tape. Your video should be 
between lour and 10 minutes long which means you could spend 
anywhere from $1,200 up to $10,000, A less expensive alternative 
is to work with u good wedding videographer in your area. Many of 
them can be hired to do an on location shoot of you at a job, and 
present you with a good quality master video for under $300. It may 

not have all the flips and 
lades the pros use, but 
can certainly be a good 
sales tool just the same. 

The difference is 
the resolution, amount 
of scene changes, digital 
effects and quality of ed¬ 
iting tlic final product. 
This can be the differ¬ 
ence between something 
that looks like your 
uncles videotape footage 
of the family picnic and 
a well engineered beer 
commercial. In other 
words, you get what you pay for. 1 f you can't Lifford to do it right, don’t 
do it. A poorly funded promotional video nil! do you more harm 
than good. Your finished product must be presentable and compa¬ 
rable uh better than) your competition’s video. If it isn’t, you won’t 
compare with other DJs to potential clients. 


Getting your production into 
the hands of potential clients 

• Make ample copies of your tape. 

• Personally drop off a copy with pro¬ 
motional materials to each banquet 
facility in your area. 

• Keep a stock on hand to mail to clients. 

• Have a master copy and purchase two 
VCRs to make your own dubs or find a 
video tape copying service near you to 
create your copies for you. 


Steps in creating the perfect 
promotional video 

1. t let copies of at least three competitors videos and critique them, 
l ake notes on what you like and don’t like about them. Ask non-DJ 
friends to view the rapes and make comments. 

2. Make a list of questions that potential customers always ask you. 
(i.e. Do you take requests? Do you have back up equipment? What 
typeofmusiedoyou have? How big ofa crowd can you perform for?) 

3. Make a list of things that make you different than your competi¬ 
tion. (i.e. Laser lighting, 20 years of professional DJ experience, 
competitive rates, wacky games, etc.) 


4. Visit at leasi hree videographers or commercial studios and review 
their work, rates and services. View two or three pieces of their work 
that closely resembles vour type of business and let them know the 
“feel” you want with your promotional video. Decide which will 
provide the best service that meets your budget. 


Lights, camera and action! 

Once you have decided which company will be shooting your video, I 
meetwith them rodecidewhat typeof footage will be required. Come 
up with a basic outline of what needs to be said in your video (this is 
where vour list of likes and dislikes comes in handy). You might want 
to gather video footage from past weddings and parties. Many 
videographers will sell or even give you copies of footage taken at 
events. 
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Show each oi your DJs, possibly while 
thev are at work or in a more relaxed atmo- 
sphere—letting them talk about themselves 
and their background. By showing each DJ, 
the customer can more easily choose whom 
they want for their event. 

Use fbotageofyour equipment and light¬ 
ing show in the video. Keep it simple though, 
don’t try to dazzle them with brand names 
and facts they don’t know or care anything 
about. Describe your equipment as being 
professional quality with adjectives like Tug- 
ged and reliable, not expensive or loud. 

Include testimonials from past custom¬ 
ers in either letter format or ask them to sav a 
lew words in from of the video camera. The 
object of vour video is to answer common 
questions. Present yourself in a truthful man¬ 
ner. Show the benefits of your company over 
the competition and put your customers at 
ease. 

When the video has been edited, make 
copies for distribution. Do not let all your 
effort go down the tubes by putting cheesy 
labels on your video. Have them profession¬ 
ally printed for the spine and front of the 
VI IS cartridge. For an extra touch, have a 
special box made to store or mail them in. 
Make sure that you list your company name, 
address and phone number on the label, and 
i nclude a line such as “Please return this video 
tape when finished viewing. Thank you.’’ 
Everj' one you get back is one less copy to 
order, 

Mass distribution 

When I did my video, I did it on a fairly large 
scale. Production costs were around S3,000 
which I made back in less than six months 
with increased hookings. The first step was 
distributing nearly fv1 copies to key banquet 
facilities. I send copies with every quotation 
and we get hack over 50 percent of them. 
Approximately the same percentage end up 
booking with me. One thing to note is to 
insert the date or put a revision letter on the 
video label. 1 made some editing changes to 
my video aftersome customer comments and 
was able to remove old copies simply by 
looking at the label. 

rhink big.Think increased market share. 
Think video! 


Veteran Dj Rob Alberti operates After 
Hours Disc jockey Service and After Hours 
DJ Supply in Westfield, Mass. He can be 
reached at 800-782-3033. 



DISCOUNT PROFESSIONAL SOUND AND UGHTING 
SALES • SERVICE • RENTALS • INSTALLATION 

AMERICAN DJ. • E.V. • CARVER • ULTIMATE SUPPORT • NADY 
AB • HOSA > HORIZON • BULLFROG • SHURE • NSI • SENNHEISER 

GEMINI • AND MANY MORE!! 


• A.D.J. M50 Fog Machine with Remote 

• Fog Juice (gallon, sccnted/unscented} 

• A.DJ. H2004L 4 Head Helicopter 

• 12" Mirror ball with Pinspot and Motor 

• A.DJ. PL1001 Ul Pinspoti 

• A.DJ. Agreisor 

• A.DJ. Mini Gem 

• A.DJ. Jewell II 

• A.DJ. Crystal 

• A.D.J. Diamond 

• A.D.J. Vertigo 

• A.D.J. Mini Starter MSP-ISO An affordable intelligent light with 

8 <olors/5gobas. Use with or without optional controller. 

Aluminum Par 56 and 64 rant with relertor 600W bulb and rord 
HSI NCM 508 8(h. foot operated lighting controller 
HSI 708 8th. lighting controller 
HSI 716 16(h. lighting tontroller 
HSI 4600 4<h. 600 watts/ch. dimmer parks 
HSI 5000 4ih. 1200 watts/th. dimmer packs 
Ultimate Support TS-30H tripod SPUR. Stands 
Ultimate Support CT-22P tripod lighting trees 
Technics SL-1200MK2 turntable 


$229.00 

$24.99 

$151.00 

$69.00 

$24.95 

$369.00 

$124.99 

$139.95 

$69,95 

$189.00 

$269.00 

$679.00 

$79.95 

$299.00 

$299.00 

$399.00 

$299.00 

$399.00 

$94.00 

$104.95 

99.00 
Slock 


CALL 

$349.00 

$289.00 

$289.00 

CALL 

CALL 


HUGE 

SELECTION 

IN-HOUSE 

SERVICE 

DEPT. 

FAST 

RELIABLE 

MOST ORDERS 
SHIPPED 
WITHIN 
24HRS. 


ORDER TOLL FREE 
1 - 800 - 230-5007 

OR CALL 

614-338-8135 FAX 614-231-5099 
FOR QUESTIONS & INFO 
MON-FRI 11:00 A.M. - 6:00 P.M. 
SAT NOON • 5:00 P.M. (E.S.T.) 


FREE DP CATALOG 

SEND NAME, ADDRESS AND ZIP CODE TO: 

D.P. Sound and Lighting 659 N. James Rd. Col. Oh. 43219 


AM F-150 



III! 


A.DJ. AGRESSOR 


A.DJ. MINI GEM 


A DJ JEWEL 


Carver and AB amps all models to (boose from 
AB 231 dual 31 band rack mount IQ 
AB 131 single 31 band rack mount EQ 
AB 215 dual 15 bond raik mount EQ 
Shore and Nady wireless mid. (Huge selection) 

IV MTL-4 and MTH-4 Concert Series PA cabinets in stock 
Bullfrog B215 and B15 Sub Cabinets. 15" Subwoofer trap systems are 
designed to emphasize low end response for added kick to your system 

B15 $209.95 

IB215 $369,00 

* Bullfrog PR 1510 3-way trap enclosure PA cafaneti w/15 r, f 10 ,# and horn, 

$429,00 

• Bullfrog PR 15 2-way trap enclosure PA cabnet w/1 5 w spkr and horn, 

[stand mounts included) $309.00 


AM MINI S1ARIEC 


TECHNICKS 

SL-I200MK2 


BUll FROG B21S&B15 


BULUROG PR151Q 


BULLFROG PR 15 


sm 
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Show off 
your 

marketing 

skills 



*hc last high school dance I attended was in 
1974 at South River High School in South 
River, N.J. i was teaching there and was required 
to chaperone dances if asked. One in particular I’ll never 
forget. This was before I became knowledgeable of the DJ 
business. 


Marketing 

by Blaine S. Greenfield 



to donate your services 
to the group sponsor¬ 
ing the dance. The key is to 
get in. Once you are, they will be 
familiar with you and probably keep ask¬ 
ing you back. 

Another approach 1 have seen work is to play for 
some percentage of the ticket sales. I Tiac way, the school can’t 
possibly lose any money and if you are becoming good at 
marketing (as a result ol reading this column) you could 
help the school make some money by booking you. 


I was nor particularly interested in what music was being played, 
or how it was being played. All I remember was that the music was loud 
md that whenever it got excessively loud, 1 joined my fellow teachers for 
coffee in the teacher’s lounge. I thought the evening went well, in fact, 

1 was even planning to volunteer my services at future dances. That was 
until I arrived in school Monday morning. My first period class asked 
me what I thought of the dance. I replied that 1 thought itwas fine. Then 
I was asked what! thought of the pornographic films that were shown, 
“What? I said. It turned out that whenever the teachers left the cafeteria 
“dance hall,” the person operating the light show put “smokers’ into the 
old projector he was operating. When the teachers came back, he would 
shut it off. 

Naturally, this created quite a scandal in South River (a very 
conservative town). I had to go to court and testify that I had seen 
nothing. The best part about the whole story—I remember getting $2 
to cover my mileage. 

I was recently reminded of this story when my wife was surprised 
to hear that I had stopped by to chat with the I )J at a junior high school 
dance that my 14-year-old daughter attended. She had thought 1 vowed 
never to attend another school dance. I did. But times change. The fact 
that they do got me thinking that school dances could be a great market 

for a DJ. 

Enterprising ideas 

Think about it. Hcrcs a market that includes elementary schools, junior 
highs, high schools, and colleges. Almost all have dances ranging 
anywhere from once a week to once a semester. In many cases, if you get 
to be the DJ at one, and you’re good, there’s a probability you will 
become a regular. Still another benefit, you get to lie known by those 
who will want somebody for their Sweet 16, Bar Mitzvah, graduation 
party, pool part)', wedding...need I say more? 


I) all else tails you can playoff the fact thatyou’rean alumnus (if you 
are); or have your supporters circulate a friendly petition around the 
school, indicaring their wish to have you hired. 

Blaines Bullet 

You’ll be noticedtoo, if you enter my First Annual Contest for 
Great Marketing Ideas.Tell me what you’re doing, in terms of 
getting new business (schools or otherwise). If your idea is 
chosen it will be mentioned in an upcoming column. Prizes will 
be announced in the next issue. 

To get you thinking, here’s an idea you might want to 
consider (but can't send in for the contest). For schools, run lots 
of contests and give out prizes.The more winners there are at 
each function, the happier everybody is. However, rather than 
pay for the prizes out of your pocket, get in touch with local 
businesses and ask them to contribute the prizes. This really 
I works, honest. 

All you have to do to enter is submit your typed tdea(s), 
along with your name,address and phone number, on a sheet of 
paper and send them to the below address. All entries must be 
received before March 1, 1995.Winners will be selected based 
on originality and practicality. Get to work and send your most 
original marketing idea. Send your entries to: Blaine Greenfield, 
do Mobile Beat Magazine, P.O. Box 309, East Rochester, N.Y. 
14445. 


Follow up for the future 

Always try to get your name and photograph in die local paper whenever 
you appear ataschool dance. Almost every “local” publication welcomes 
such news, particularly if you are helping to raise funds for an organiza¬ 
tion. 


How to get started 

I .et’s consider some of the things you might do, beginning with the very 
basic technique of visiting schools you attended. Talk with the people 
responsible for booki ng the DJ for the da nces—usually faculty or a class 
advisor. Offer your services at any upcoming dances, even it you have 
to offer a discounted price—for the first time. You may even be willing 
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Never stop trying to get into a particular school, even if turned 
down a few times. Committee members change each year and that gives 
you a chance to make a whole new impression. Keep in touch with 
contacts by calling and letters. That way they know you arc still 
interested. Sometimes a DJ will lock-up a school for a year or two, but 
then decide to move on. By making your name known to them and being 
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at die right place at the right time, you have a 
better shot at the job than every other DJ. 

I do something different everytime) com¬ 
municate with a school. For instance, one 
mailing might include testimonial letters from 
satisfied clients; then I might call—offering a 
great fundraising idea that 1 could help pull oil. 

Be creative 

Rather than just using advertising or direct 
mail like everybody else, why not tty some¬ 
thing different? Consider the approach of one 
l)[ who spent most ofhisadvertising dollars on 
a very visible billboard located a block away 
from his high school. Even more outrageous 
was the DJ who shaved her head and put an 
advertisement for her firm on it, then walked 
outside schools and malls! Well, hopefully you 
wont have to go to such great lengths. 


Bfo/ne S. Greenfield is head of B/oine 
Greenfield Associates, and a profes¬ 
sor at Bucks County Community Col¬ 
lege. He will answer alt requests for 
information addressed to 283 Bolton 
Road, East Windsor, NJ 08520. He is 
available as a consultant, trainer and 
speoker; coll 609-443-3781 or fax 609 - 
426-0246 for further information. 



Freeport, New York 


WHY NOT CO WITH THE PARTY LEADER? 

Customer Service Hours: 9 AM - 5:30 PM EST 

(800)645-6513, Ext. 3025 or 3033 ■ FAX (516) 546-7496 


IS YOUR FLOOR BORED? 


DS2 

190 Watts RMS 


n 


Maybe your speaker system doesn't 
have what it takes to put the crowd 
in motion. The new SoundTech 
Dance™ Series enclosures are what 
you need. High end sizzle from a 40 
Watt, dual axis, radial tweeter and 
plenty of thump from a 12’ (DS2) or 
15" (DS5C), long excursion woofer. 

Check it out. SoundTech delivers 
the highest performance for the best 
price, t ,et the most from your mix 
and put your next party on the floor 
with a pair of SoundTech Dance 
Series enclosures! 

It’s Simple, We Sound Better. 

SoundTtech 


PROFESSIONAL AUDIO 

SoundTech 255 Corporate Woods Parkway Vernon Hills, IL 60061-3109 (708) 913-5511 USA 



a (i if i g 1 


1 1 111 


jyntiTXYiYyy 

UUlAXX 

X i It ■ ■ iVW/j 






DS5C 

340 Walts RMS 
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in search o* 


by David 


the best 


sound & hghhfljj 


stems on Earth 


A s Mobile Beat continues searching 
the globe for the hottest sound and 
lighting systems on the planet we 
journey to New England to check out the 
sound and lighting system of State of the 
Art Music in Plymouth, Mass., and to 
speak with owner Wayne Dickson. 

Dickson was working sound and fight- 
ingfor bands in the 70s,when in 1987,after 
seeing Mobile DJs perform at parties, he 
decided to give it a try. He spent a year 
investigating the business and then took the 
plunge purchasing $8,000 worth of equip¬ 
ment and records. 


His first system was fairly basic, con¬ 
sisting of a coffin containing two Technics 
turntables,a cassette deck,a mixing board, 
and two Sony single-play CD players.AII he 
needed was some gigs! Dickson knew a DJ 
who sent some work his way and State of 
the Art Music has been growing in success 
ever since. 


Dickson worked alone until 1991, 
when he hired Rick Lawrence.Lawrences 
passion for the DJ business rekindled the 
spark Dickson felt was diminishing. He 
decided to upgrade to a super system, 


It’s Not A Contest! 

You Won't Win Anything! 

But if you have a mobile system 
you think ranks among the 
best ON LARI H- contact 
Mobile Beat Magazine, 

BO. Box 309, 

East Rochester, NY 14445 
or tax "16-385-3637. 


Wayne Dickson and Rick Lawrence of State Of The Art Music 
put a big emphasis on lighting 


spending thousands of dollars on new elec¬ 
tronics, lighting and a library of CDs. 

I met with Dickson at his home to talk 
about his state-of-the-art sound and lighting 
system... 

MB: Tell us about the audio end of your 
supersystem. 

WD: I house all my signal processing com¬ 
ponents in a SKB 12 rack case, and I use 
every inch of it I divide the power up with a 
Furman power source controller. My mixing 
console is a Furman DJ8. I like the DJ8 
because it’s confined to three rack spaces, 


where other units take up five. The best 
features on the DJ8 are the long throw 
faders that allow me better volume control 
and the easy-to-use cue system. My music 
library is completely CD, so I use a Numark 
6020 rack-mountable CDFThe microphone 
system is completely wireless, and I use a 
TOA-870 diversity receiver to protect the 
signal from indirect reflections, which cause 
the signal to drop out, I use a Countryman 
headset microphone because I find it more 
efficient to have both hands free while mix¬ 
ing. My amp is a Stewart 1000 that takes one 
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rack space and weighs only 11 pounds. As 
speakers. I use a combination of EAW 3-ways, 

Peavey International series speakers with a pair 
2-way, 15-inch speakers from Colorado Sound 
and Light, which I use to bring the system down 
to four ohms. 

MB:Tell us about your lighting system. 

WD: I use the ACL-24 system and truss 
lighting customized by Colorado Sound and 
Light.When I began looking for a new lighting 
system, I wanted something easy to assemble 
and disassemble. My system consists of two 
tree stands and a truss. The difficulty in 
assembling many lighting systems is the sea 
wires that needs to be run outWith the ACL-24, each component 
has only one cable,making the assembly process much easier,The truly unique part 
of this system is the truss lighting.Unlike other lighting systems that use par lights, which 
are obtrusive to the eyes, the ACL-24 uses highly directional aircraft landing lights which 
possess a more focused beam. DJs who use par lighting are frequently asked by 
customers to turn them off because people are blinded by them.With theACL-24,1 have 
never had any complaints, only compliments. One operator can set up this system in 
about 60 minutes and that includes unloading the equipment,aiming the lighting effects, 
and doing a sound check. I run a two-man system, so it takes Lawrence and I about 35 
minutes. 



MB: How do your customers react to this sight and sound experience? 

WD: They enjoy the lighting and comment on the fact that the lights are not 
overwhelmingAs for the sound, when you have a good processing system you don't have 
to crank the volume up to get a clear sound.That’s important because most customers 
don't want loud music.The other great asset I have is that 1 run a two-man system. It 
enables me to mingle with the crowd,so I get to see how the people are reacting to the 
volume and the music we’re playing. Making the customer happy is the No. I priority 
for me. 


MB: Do you also offer karaoke? 

WD: Yes, I use the 
JVC XL-GM800. 
Karaoke adds a new 
dimension to mobile 
entertaining and gives 
me another tool with 
which to entertain the 
crowd. It's a great 
chance for the people 
to get involved in the 
evenings entertain¬ 
ment. I have a talent 
for getting people to 
participate and the rea¬ 
son is I can't carry a tune in a bucket.After 1 publicly humiliate myself, the people don't 
feel as frightened about getting up and singing. 

MBiWhat is your advice for those who desire to build a super system? 

WD: First, talk to other DJs and find out what works for them. Go out and see the 
equipment in action. When shopping for equipment, take what the salesman tells you 
with a grain of salt; instead,use trade magazines like Mobile Beat, who objectively review 
equipment. Once you've purchased the equipment you have to live with it, and it may 
be a long time before you have the money to reinvest Buy equipment that is going to 
help you please the customer and help you make money. 
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GREAT PROMOTIONAL TOOL! 


Mobile 


TOP 


1hel994 Mobile Beat TOP 200 song 
list is now available as a high quality 2- 
color reprint! A handy reference for 
your DJs and a valuable hand-out to 
potential customers! Sold in sets of 25 
for just $15 plus $2 s/h (NYS residents 
add 8% tax). Order Today * Quantities 
are limited!! 

Send name, address, & payment to: 

Mobile Beat, PO Box 309, 

E. Rochester, NY 14445 



"Since 1973 


wcolorado 

SOUND N' LIGHT 

7301 N. Broadway - Denver, CO 80721 

CAU FDR DISCOUNT PR/CFS 

(303) 429-0413 









































































Frogs are back 


A familiar name from the 70s has returned 
in full force to the pro audio industry. Bull¬ 
frog was first established in 1975 by Bob 
Bloss when he saw a potential niche in the 
marketplace for inexpensive, yet high-qual¬ 
ity loudspeakers. For a time, the Bullfrog 
name was owned by another company but 
Bloss has been able to reclaim the name 
and Bullfrog has come back kicking. 


Bullfrog’s new DT speaker cabinets, 
the DTI 12, DTI 15 and DT2l5,offer mo¬ 
biles the perfect balance of terrific sound 
and a manageable, roadworthy box.These 
“deep-tuned’ enclosures have been de¬ 
signed with optimum cabinet depth and 
matched port/component specifications 
to provide excellent stand-alone bass re¬ 
sponse without a subwoofer. 
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Get More Gigs! 


■«: 


Do more shows and make more money. Acquire 
this marketing manual and use it to increase 
your business. It’s packed with ideas, 
techniques, and solid information that 
will boost your DJ income. 

Written by a 13 year veteran mobile 
DJ with an MBA and 5+ years of ad MJO'- 
agency experience, this manual is 
packed with facts. It even includes 
press releases and articles you can use 
in your own local newspapers and maga¬ 
zines. livery DJ, from the novice to the 
seasoned pro, will learn new money making 
ideas from fuming Music Into Gold, 

"... a well designed, intelligently written 
manual on sales and marketing techniques. ” 

Mobile Beat 

”... gives a solid, almost encyclopedic listing 
on how to and how not to market your 
business. 1/ 's a well-organized work that 
is packed with good advice." 

DJ Times 




Turning Music ^ 

Into Gold 

Ik 




A Sate* A! Marketing 
Uotiiiul for Alrrfrfle IM* 


Hands-on tips include: 

► How to get free publicity 

► Where you should and 
shouldn’t advertise 

► Direct mail strategics 

► Writing ads that work 

W’ Telephone selling tactics 

^ Common sales mistakes DJs 
make 

► and much more! 

To order by mail: 

Send $24.95 plus $4.00 shipping 
and handling to: 


How Mobile Beat Rated It 

Readability ★*** 

Usefulness ***** 

Val ue to Novi ce * * * * 
Value to Pro ★ ★ ★ ★ ★ 

Finding just one or two ideas 
that help you gain more busi¬ 
ness will be worth hundreds 
or thousands of dollars. You 
already know how' to be a 

m 

good DJ. Now make an 
investment to improve your 
sales and marketing skills. 
Call now. 

Full 1 Year Unconditional 
Money-Hack Guarantee 

Co order by phone 
with Visa or MasterCard call: 

1*800-892-4060 Ext. 107 

(24 hours) 

In Canada call 
603-894-4060 Ext. 107 


VIDEOSTAR • Suite 107 • 5 Autumn Lane • Merrimack, NH 03054 



The enclosures are created with a 
computer-con trolled wood cutting sys¬ 
tem, accurate within five-thousands of an 
inch.The cabinets are insulated to neutral¬ 
ize internal standing waves. Notable fea¬ 
tures include recessed T-bar handles and 
integrated bottom stand mounts. Heavy 
16-gauge grills and black nylon-weave car¬ 
pet cover each enclosure. Strong metal 
corners prevent damage where the boxes 
are most vulnerable. 

Each two-way enclosure features 250- 
watt low-frequency woofers. Proprietary 
fiberglass constant “directivity’’ horns are 
coupled to titanium compression drivers 
to provide smooth vocal clarity and crisp 
high-end response all the way up to 18K. 

We had a chance to try out a pair of 
DT 112s and a pair of DT 115s at some 
recent jobs and rated their performance 
exceptional.The 49-pound DTI 12s, with a 
single 12-inch woofer, can handle up to 
160 watts continuous/600 watt peaks. 

Our 500 test amp puts out 250 watts per 
side so there was plenty of power avail¬ 
able at the outputs. Even as the evening 
wore on and the volume increased, these 
smaller Bullfrogs punched through with 
plenty of bass and no distortion. 

The same was true of the DTI 15s, 
with single 15-inch woofers, which we 
powered up in a typical sized high-school 
gymnasium.With the speakers table-top 
mounted, there was no shortage of drive. 
The short to medium throw DTI 15s cov¬ 
ered the quarter of the floor right in front 
of the Dj where most of the activity was. 
Anytime you play a big room, bass loss is 
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always a concern. In situations with 
huge rooms and two or three hundred 
people, you need a set-up with multiple 
amps and speakers. But for the vast 
majority of smaller to mid-size halls, 
the kinds of places most of us play on a 
weekend to weekend basis, these Bull¬ 
frogs fit the bill.They’ll give you all the 
bass you want with crisp clear highs 
and won’t suck your amp dry while 
doing it.They are also rather kind to 
the budget. Street prices for the 
DT I 12 should come in under $400 
each with the DTI 15s selling for under 
$500 a piece. 

If big halls are your typical hall, 
Bullfrog's DT215 may be better suited 
for your service.These cabinets feature 
dual 15-inch woofers, a 40 Hz low-end 
and a peak power rating of 1,000 watts. 
They should sell in the low to mid 
$500 price range. 

All Bullfrog speakers carry a three- 
year warranty. For more information, 
contact Bullfrog, Inc., 1503 Prairie Av¬ 
enue, South Bend, Ind. 46613; 

219-233*4151. 



The'Qreat CombinatUm/juitgot better. . . 


DJ Express 400 


COLORED Viewpaks! 






Together, these two continue to create a sensation among mobile DJs 

Shouldn't you see what easy transport of 400 CDs is like? 

Call 1-800*992-8262 to order or for a FREE catalog & sample 

In Canada 1-800-563-3656 


U N I V E .\ T LI R E P.O. Box 570 * Dublin, Ohio 43017 FAX (614) 793-0202 



Safety-sleeve 
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The computerized DJ 

Windows based DJ management software 



Ifyou’ve bought your personal computer in the past two years and have at least a 386-bascd 
system, then you are probably working in a Windows environment. Three new programs have 
just been introduced for the Windows user. All threcofi era great looking interface and mouse 
support. The minimum requirement ior any of the three programs is a 386 PC with four 
mega-bytes of RAM (random access memory), a color monitor and Windows 3.1. 

InfoManager 1.0 Customware Systems 
817-929-2800 

Todd Weeks of Customware, Dallas—fort Worth area, developed the InfoManager. It is a 
total business management program. It incorporates an event planner, an expense and finance 
tracker, a personal information manager, a music database, and a query function to allow the 
user to search any of the databases. The program was developed by a D [ and from opening 
the menu I felt the programmer understood my business, it includes several areas via a 
company information screen that will allow the user to custom fit the program to bis or her 
business with special letters and contracts. On-line help is available at the click of a mouse and 
is context sensitive. The program is available as a demo. I bis is a perfect program for the 
operator that is looking for an all-inclusive package that covers every clement needed to run 
a business. 


DJPro 1.0 Spectrum Management 
800-358-2704 


The DJ Pro is a management and marketing information tool. Spectrum, in Atlanta, (. la., and 
its owner Preston McIntyre, developed this program. Its entire focus is event scheduling, 
cl ient marketing and follow-up wi th some financial and sales reports. I he program is divided 
into several modules: Client information,event scheduling, reports, mail and administration. 
These elements are tied together by the “power browser” which allows the user to split the 
screen and see events on the bottom and client information on the top. Via the client screen 
is an access to custom letters for each type of event. 1 he mailing module then prints labels 
and helps you set up your output for the day. It does not include a music database. If you run 
a business that does 200 plus gigs a year or aspire to increase your business by intensive 
marketing, the DJPro should be up and running on your system. 


Disc Jockey Master 1.0 Full Moon Computer Services 
805-647-3201 


The DJ Master is a database program that is ready for the Mobile DJ .The developer. Robert 
Vigil, is a software programmer in Ventura, Ca. I le originally developed the program for a 
DM riend. The program includes client, expense, and music databases. If you don’t currently 
havea Wi ndows database already customized for the types of things that we do in our business, 
this is a good introduction to using a computer to manage data. It does not include on-line 
help but, comes with a manual that explains all the functions in detail. 


With Apple’s introduction of the Power PC, it appears that Microsoft has won most of the 
war and Windows is going to be around in one form or fashion for a while. These developers 
are on the forefront of programming. Each program offers something different, and all arc 
useful depending on your business needs. From InfoManager’s fully integrated management 
package to DJPros marketing and management tools to 1 | Masters customized database, 
there is a program that should fit your needs. 



SUBSCRIBER 

SERVICES 


m 


Complete the appropriate sections) below 
and mail entire coupon to: 

MOBILE BEAT MAGAZINE 
P.0. Box 309, 

East Rochester, NY 14445-0309. 

CHANGE OF ADDRESS? 

If you are planning a move, please attach 
your magazine label here, then print your 
name and new address in the space below. 
Send early to insure continuous service. 


BACK ISSUES 

Back issues of Mobile Beat are available for 
$4 each, S5 Canadian (includes postage). 
Circle number of issue(s) you are ordering 
(available issues listed below), then print 
your name and address in the space 
provided and return with check or money 
order for the proper amount. To order by 
Visa or MasterCard, call 716-385-9920 


#7, '8, *9, #10. #11, #12, #13, #14, #15, #16, #18 - SOLD OUT 

- Premier Issue * Marketing / Managing / Music 
#2 - 1st Generation Dual CO Players/Mo brie Lighting 

- Maximizing Referrals/Mic Tips/DJ Payscales 
#4 - Copyright Concerns/Horror Stories/Fall Parties 
#5 • Year End Wrap-up / Tips on Bridal Fairs 

#6- Mixers/Digital Technology/Underground OJs 
#17- Pro Dual CD Player reviews/Karaoke Update 


• SPECIAL ISSUE/ 

• LIMITED AVAILABILITY- 

• 1994 Pro DJ Sound & Lighting Buyer's Guide 

• ($ 10 ) 

l NAME AND ADDRESS 

• When changing address or ordering back 

• issues be sure to complete this section. 

. Please print. 

• Name -------.-.. 

• Address.. 

• City.*. 

• State. Zip . 


I Ted Gurley owns Sound Associates in Dallas and can be reached via the internet at 
| tgurley@delphi.com or by phone at 800-395-2398. 
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wpurchase of # 1 thru # 82 DKK CDGs 

Discs change ’on-ihe^y'. DKKaraoke's New Carousel CDG player Is the perfect add-on to 
your existing laser disc system. Featuring Video Superimpose and Multiplex. 

THE ONE-STOP KARAOKE SHOP! 



MUSIC VIDEOS ON USER DISC 

(AS SEEN ON MTV VH-1, CMT, ETC) 

Use On Your Karaoke Show During BreaksI 
Your Patrons No Longer Have To 
Dance To A Blue Screen! 

BEST OF DANCE 1993 BEST OF DANCE 1994 
VOL. 1 VOL 1 




1. I'm Every Woman 

Whitney Houston 

2. What Is Love 

Had d away 

3. Show Me Love 

Robin S. 

4. More And More 

Capt. Hollywood Proj. 

5. I'm Gonna Get You 

Bizarre Inc. 

6. Mr. Vain 

Culture Beat 

7. Whoompl There It Is 

Tag Team 

8. Lately 

Jodeci 

9. All That She Wants 

Ace Of Base 

10. I’m So Into You 

SVW 

11. Come Baby Come 

K7 

12. Hey Mr. DJ 

Zhane 

13. If 

Janet Jackson 
NOW AVAILABLE! 
PROMO SAMPLER $39.95 
(REG. $59.95) 
WHILE SUPPLIES LAST 



1. The Sign 

Ace Of Base 

2. Dream On Dreamer 

Brand New Heavies 

3. Stay 

Club Mix (Eternal) 

4. Hey DJ 

A Lighter Side Of Brown 

5. Whatta Man 

Salt N’ Pepa/En Vogue 

6. Zunga Zeng 

K-7 

7. I’m In The Mood 

Ce Ce Peniston 

8. And Our Feelings 

Babyface 

9. Groove Thang 

Zhane 

10. Because Of Love 

Janet Jackson 

11. Got To Get It 

Culture Beat 

12. I’ll Be Loving You 

Collage 

13. Bump N' Grind 

R Kelly 

AVAILABLE JUNE 28, 1994 

$59.95 

4 MORE RELEASES 
COMING IN JULY! 


JVC GM800TM Karaoke CD+G Multi-Changer 


is 




Most popular cartridge CD+G player w/Key Controller, Digital Echo. Superimpose. 
Multiplex. Remote and 6-Disc Magazine 



PIONEER 
HITACHI 
MUSIC MAESTRO 
MEGASTAR ■ 
POCKET SONG 



We Have Everything 
Available On Laser Disc 


Or CD+G!!! 



Get A Jump On Your Competitors 
With This Latest Trend! 


DENONET 


FREE! Jf Product Catalog! 


Call 1-800-PRO-SING or 1-800-776-7464 

13614 S. 92nd Avenue • Orland Park, IL 60462 

Fax (708) 403-1938 




The only player that plays both LD & CD+G! 

Rays 8 types of LD Including CD+G/Key Control 
Echo/2 MIc Inputs/Vocal Reducer/ 

Vocal Partner/Full Function Remote Control 
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Eliminating feedback 


from your 


soun 




araoke 


system 



A good sound system must be free 
from that very annoying high fre 
quency squeal known as feedback, 
feedback is a continuous loop of sound which 
originates from the microphone, goes through 
the system, out the speakers and gets fed back 
into the microphone. It happens when the 
microphone gets too close to the speakers, or 
the system is so loud, the mic picks up the 
sound from the speakers. 


Eliminating feedback 

1 n an emergency, you can get rid of feedback 
by reducing the overall volume. 1 "his may not 
be practical in a commercial establishment 
since you want the patrons to hear their own 
voice clearly. This requires fast reflexes as 
feedl Kick cm In- sudden and loud and can 
cause damage to hearing. II it occurs during 
your show, run, don’t walk, to the master 
volume control and turn it down! Other 
“quick fires' to rid your sound of unexpected 
feedback during a show are to reduce the 
treble, which is the high-end frequencies and 
turn down the “reverb knob. 

Step two is to find and correct the cause or 
nobody may hear the performance! There is 
an underlying cause of feedback noise and it 
can be taken care of through proper setup and 
use of the audio equipment. Most feedback 
problems involve the spatial relationship of 
the speakers to the singers microphone. 1 he 
microphone should be directed away from 
the speakers. 


Karaoke Microphones 

Microphones come in two styles: “omnidi¬ 
rectional, meaning they pick up sound from 
any direction, and “unidirectional” meaning 
they pick up from a single direction. 
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Most Karaoke systems do not come with 
studio quality microphones. 1 hev are typically 
omnidirectional and work best when micinga 
group of people such as a choir, a round table 
discussion or a drum set. This type of micro¬ 
phone is slightly more prone ro feedback. 

A unidirectional 
microphone works 
best with one person 
singing in to it, orwith 
one musical instru¬ 
ment (such as a horn 
or drum) and is less 
likely to cause feed¬ 
back. The kev to 
avoiding feedback is 
to hold the micro¬ 
phone so that it is one 
inch from the mouth 
and points in a direc¬ 
tion that is not near 
the speakers or the 
monitor. So, trv to 
position the speakers 
away from the singers 
stage area. If this isn’t 
possible, instruct sing¬ 
ers to avoid pointing 
the microphones in 
the offending direc¬ 
tion. 

The professional 
way of controlling 
feedback is with an 
equalizer. An equalizer 
takes the signal from 
the vocals and the 
music ami breaks it 
into a spectrum of fre¬ 


quencies. By attenuating the offending fre¬ 
quencies, feedback can be reduced. 

1 here are two types of equalizers. Para¬ 
metric equalizers have round rotatingknobs for 
selecting different frequencies, and the graphic 


equalizer, has vertical “sliders” 

Proper speaker placement 

Placement of the speakers is all-important. Sound systems 
speakers have two purposes.One group of speakers is used for 
the production of the main sound. The other speakers are 
called monitors. The purpose of the monitor speakers is to 
allow the singer or musician to hear their own sound. 

Monitor speakers and main speakers should not be placed 
behind the singer in such a way that they point towards the 
microphone. When speakers point toward the microphone 
from behind the singer, it is certain to cause feedback. Main 
speakers, if possible, should be placed either alongside or 
somewhat in front of the singer and should point so that they 
cover as much room space as possible. In a very large room 
with a high ceiling, they can be attached to the wall. It is very 
important that the metal bolts or brackets are of industrial 
strength quality and that they be installed by someone trained, 
capable, responsible and insured. The constant vibration of 
large speakers will certainly work the bolts loose if they are not 
attached properly—a devastating prospect for the customer 
sitting underneath them at the wrong moment! 

Monitor speakers are typically placed on the floor.They are 
specially designed speakers in cabinets that have an angled base 
so that they are not off to the side, but are directly in front of 
the singer. Sophisticated systems have speakers with separate 
volume and power supplies and mixing capabilities so that the 
predominance of the sound coming through the monitors are 
the vocals of the singer. 

Remembering these simple ideas and putting them into prac¬ 
tice will, in 90-95 percent of Karaoke situations, help you 
control feedback problems yourself without outside help. 
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Rhode island novelty 

For All Your Party (iive-Aways! 

* Musical Instrument Inflatables 


Call Today For 1994 Catalog: 800*528-5599 
675 West Shore Road, Warwick, Rl 02889 


* Plastic & Straw Hats 

* (i low Necklaces 

* Sunglasses 
^Hawaiian Leis 


* Maracas 
Tambourines 


When using a parametric equalizer, feed- 
back is intentionally created by placing a mi¬ 
crophone in the vicinity of the speaker. This is 
called Tinging the sound’Thc equalizer knobs 
are then adjusted to find the offending fre¬ 
quency and the volume of that frequency is 
turned down. 

For the graphic equalizer, each slider cov¬ 
ers a specific frequency range. To eliminate 
feedback, the sliders for the offending range or 
ranges are decreased. The most common of¬ 
fending frequency is in the 1,000 to 10,000 
hertz range. This is a good range to start with 
if you have no way of determining the offend¬ 
ing frequency. 

Finding the offending frequency' isa mat¬ 
ter of experimentation. You need to reproduce 
the feedback by placing the microphone in the 
general direction of the main speaker and 
gradually turn the volume up until you hear 
the feedback. With the feedback reproduced at 
low volume, you can experiment with the 
equalizer at different frequencies. Back down 
each slider until you find the one which is 
causing the feedback. When you have isolated 
it, turn down the adjacent sliders, and then 
gradually turn up the sound. Eventually, you 
can zero in on the frequency, and you will hear 
a second area of feedback approximately one- 
half the frequency of the higher pirched fre¬ 
quency. You can repeat this process of decreas¬ 
ing the volume for this offending frequency 
and then eliminating that area of feedback 
until you have produced a system which is 
feedback free. 

The way to master use of the equalizer is 
practice, practice, practice. You should be¬ 
come familiar with the function of all the 
knobs. Know their idiosyncrasies and have 
them as familiar as the workings of your car 
radio. 


Thomas Condo is author of Karaoke:The 
Bible, available by sending $21 to G-Man 
Publishers, 3300 Webster Street, Suite 708 
Oakland, CA 94609 

Mobile Beat 




JVC CD + C KARAOKE 


JVC continues to lead 
the way with more 
“Top Hits" and today’s 
hot country music!* 

|r 


Contact your nearest JVC 
Karaoke dealer to get the 
latest JVC CD+G discs or 
call 1 - 800 -JVC-SING. 



ACDG 69 - Country Female 


ACI)G 10(15 - Top Hits 


Title 


Version made famous 


Version made famous b 



The Song Remembers When 
My Baby Loves Me 
My Strongest Weakness 
Take It Back 

Standing Knee Deep In A River 
(Dying Of Thirst) 

Lonesome Standard Time 
Tell Me Why 
Romeo 

You Say You Will 
Cleopatra: Queen Of Denial 


Trisha Yenrwood 
Martina McBride 
Wynonna 
Beta McEntire 
Kathy Mattea 


Wynonna 
Dolly Parton 
Trisha Yearwood 


ACDG 70 - Countrv Male 


Title 


Version made famous b 


I Love The Way You Love Me 

Chattahoochee 
Don't Let Our Love 
Start Slippin Away 
Money In The Bank 
Mendin' Fences 
Better Class Of Losers 
Lost And Found 
Wher'm I Gonna Live 
I'm In A Hurry 
(And Don't Know Why) 
Heartland 


John Michael 
Montgomery 
Alan Jackson 
Vince Gill 

John Anderson 
Restless Heart 
Randy Travis 
Brooks & Dunn 
Billy Ray Cyrus 
Alabama 

George Strait 


The Sign 

All That She Wants 
The Most Beautiful Girl 
In The World 
Another Sad Love Song 
Breathe Again 
Baby I Love Your Way 
Please Forgive Me 
Whoomp! (There It Is) 
Nothing Compares 2 U 
Don't Walk Away 
Said I Loved You..,But I Ud 
Can We Talk 0 

I Can See Clearly Now 
Don’t Take Away MvHm un „ 
Word Up * eaven 

Again 


Ace dBase 
Ace 01 Base 
Prince 

Toni Braxton 
Toni Braxton 
Big Mo unfa in 
Bryan Adams 
Tag Team 
Sinead O'Connor 
Jade 

Michael Bolton 
Tevin Campbell 
Jimmy Cliff 
Aaron Neville 
Cameo 

Janet Jackson 



♦None of these songs contains performances by the original 


rrtisl(s). 
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ProSing 

Monitor 



L 


Tho 


iwotuup 
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/Vs karaoke continues 10 grow as a mobile entertainment alternative, the audiences are getting more* 
sophisticated and demanding. Once content with just song sheets and a background track played ufl a 
cassette, the\ now want the same type of set-up as professional singers, which includes a floor monitor 
and spotlighting. 

lb help you keep the crowds happy, ProSing Karaoke Co. of C )rland Park, III has introduced a smart 
combination of monitor anti stage lighting system in a single box; Now your singers can actually hear 
themselves while a wash of colored light draws the fonts of rhe audience. 

Available as either the SLSF0001, with Piezo horn tweeter and a single halogen light, or the 
SLSP0002 with hi-radial horn lens and dual halogens, the two-way cabinets are designed to be placed 
at either a 40 or 60 degree angle. Each has a 200 watt heavy duty 8-ohm woofer to handle the bass. 
Maximum total output is250W continuous, 400Wpeaks. There's a built-in volume control on the horn 
SO you can tailor the sound to the venue and avoid feedback. The cabinets are laced with 16 gauge grills 
ant! covered with road proven carpet. 

The halogen lights are quite bright but can be toned 
down with gel paper or an external dimmer. They can also be 
connected to a chaser or other controller. 

Retail price for the single light SLSPQOO1 is $250, 
the dual light system lists at $367. For any KJ looking 
to give their show and their singers a more profes¬ 
sional look and sound, this new ProSingsystem could 
be just the key. For more information, contact ProSing 
Karaoke Co., 800*PRO*SING. 




ARAOKE 


At 


L.AINTA 


DISTRIBUTORS 


Your Karaoke Specialist! 

Lowes! Prices 
Financing Programs 
Best Selection, Including All Accessories 
Same Day Shipping 

Laser Disc & CD+G Hardware and Software 

• Mobile KJ Packages 

• Custom Song Books 

• Wireless Microphones 

1-800-949-SING 


GO 



The Art of Entertainment 


▼# VIDEONICS 
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DK Karaoke 
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JVC CD + C KAOAOItl 
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FROM SHARP MINUS 


JDunwoody Pirk#U7, Atlanta. GA 30338 Fn 404-39441206 

fhanM* Kpnelt pfnA*c«i wt mU wty & * dei.gui^ Unitory | 


Sega to operate cable 
karaoke 

Sega Enterprises will begin operating a 
karaoke cable channel in the fourth j 
quarter of this year.The channel will be 
accessible through use of the company’s 
new 32-bitgame machine.Saturn, which 
is due to be released in Japan this 
November. 

Sega is currently working with To¬ 
kyo Cable Network on a cable video 
game channel in that city.The company 
hopes to apply this experience to the 
new project. With the new channel, 
song software will be loaded into a host 
computer,and customers will use their 
Saturn sets as terminals.The system is 
essentially the same as that being devel¬ 
oped in the United States for the 
company’s Sega Channel. 

In Japan, laser disc karaoke is cur¬ 
rently the most widespread form.How- 
ever, Taito Corp. and Dai-ichi Kosho 
have introduced ISDN-based telephony 
products that are gradually earning 
market share. Furthermore, Osaka 
Cable Television has also announced 
plans to introduce a karaoke cable chan¬ 
nel as part of its service. It is expected 
that competition in these areas will 
increase. (As seen in Japan Amusement 
Monthly, May 1994.) 

New from SoundChoice 

SoundChoice nowhas 16CDGplus tM 
discs in their commercial karaoke prod¬ 
uct line.The new releases indude:“non- 
singer” songs A Boy Named Sue and 
Wildwood Weed, rap tunes Whoomp! 
There it Is, Shoop, and Whatta Man, 
classic rock Money For Nothing, Cover Of 
The Rc/i/ng Stone.and GimmeThnee Steps, 
and TimeWarp from the cult movie“The 
Rocky Horror Picture Show" 

in addition,the Sound Choice disc 
#8117, "Songs Your Mother Wouldn’t 
let You Sing" has just been released.This 
imaginative collection of tunes features 
The Rodeo Song, The 1-95 Song,KissYouAll 
Over, My Ding-A-Ling, I Touch Myself, Let’s 
Talk About Sex and more A truly innova¬ 
tive karaoke disc! 

Sound Choice is soliciting for song 
suggestions so if you have any write to 
RO. Box 472208,Charlotte, N.C. 28247 
or call 800-788-4487 and ask for Chubby. 
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John'^ummers” Arnold,of John Summers Productions has been serving 
the tri-state area of Indiana, Kentucky and Ohio for over 21 years. 
Summers, who runs a single service, catering to mostly weddings and 

mtuULL corporate events, has gone full-spectrum in his career His resume 

includes working as a Mobile DJ.a Broadcast DJ for a number of stations 
(includingWINK 94,1 andWUBE 105.1) and doingTV commercials. He recently retired from die 
radio business and is focusing on his mobile company. 

Summers' newest gig is “cruise-ins." which are annual car shows for hot rods and classic cars. 
Summers charges $3S0 for a no-frills, four-hour job If he is asked for Karaoke he rents the 
equipment. Summers won’t do just Karaoke, choosing to combine music with it, so people have a 
chance to dance as well as sing. Summers likes to be interactive with die audience and swears by 
his wireless mic. 

There are at least 75 other DJ companies in his local area of Cincinnati. Ohio. Summers has 
noticed the springtime wedding season seems to have slowed down while the second half of the 
year looks better for business. 

tn over two decades as a DJ,Summers says the strangest request he ever rejotved-wasdrom 
a father of rhp hridqj n Indiana. For the father/daughter dance he was asked to pWYh ook God and 
Greyhound she’s goneiy 
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Party Kits : 

Repeat Business !! 


4 * 


Make Your Event “FUN” to Remember! 


Beach Party Trio 

3 Games in 1 

• LIMBO UNIT • 

• FISH TAC TOE • 

• SHARK TOSS • 


Only $125 


(Includes Shipping) 




Crazy Crab Kit 

A Real Crowd Pleaser! 

• SETS UP IN MINUTES • 

• 15 SECOND RACES • 

• NO MESS WIND UP CRABS 


Only $125. 


(Includes Shipping) 




THE SOURCE NEWSLETTER 

Club Jocks & Mobile Jocks Love It!! 

The Source is a promotional newsletter that features valuable 
information on the latest trends, killer promotions & hot sounds! 


Just $89.00 Per Year 


To order by phone with Visa or MasterCard call: 

1-800-53-SOURCE 
To order by mail, send check or money order to... 
GMS Associates • 23061 Steam Circle • Lake Forest, CA 92630 


FOR ALL YOUR KARAOKE NEEDS 



CUSTOM 


w&mmerit 


SYSTEMS 


CfiU 

for 


SPECIAL 

PRiCIHG! 


DK Karaoke 3300 
CD+G Auto System 

Dual Loaders (120 
Disc Capacity) 

Soundiech 3080 
300 Watt 8 Ch 
Mix-Amp w Digital 
Delay 

Custom Road Case 


WE CUSTOM BUILD 
TO YOUR SPECIFICATIONS! 


BIG SAVINGS 

ON RECONDITIONED SYSTEMS! 




Hitachi AK-G86 
CD+G Multi-Changer 
3 in 1 Karaoke Player 


JVC XLGM 8001IM 
CD+G Player 

Soundtech 3060 300 
Watt G Ch. Mix-Amp 
w. Digital Delay 

Sony TG-WR540 Dual 
Cassette Deck 

Custom Road Case 

\ 

- CALL FOR 

/ vn c~ 




JVC XLGMfiOOTN 
CD+G Multi-Changw 


ACCESSORIES 


ULTIMATE SPEAKER SYSTEMS 
CUSTOM DISC & CARTRIDGE CASES 

YOUR FAVORITE CD+G 
& LASER DISCS Inch 

DK *JVC * MUSIC MAESTRO 
NIKKODO *SIJNFLV » NIITHCH 

AUTHORIZED SERVICE CENTER 
& FREE 24 HOUR HELP-LINE! 


U Jrtfjfr 


Dealer Programs Availabh 



1- 


505 S. Lafayette, Royal Oak, Ml 48067 
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SONGS YOUR MOTHER WOULDN'T LETVOU SING! 

AVAILABLE EARLY JULY - PRE-ORDER NOW - CALL 1-800-788-4487 
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CD+GRAPHICS SOFTWARE 
FROM SOUND CHOICE* 
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Pioneer CDJSOOG cont’d from page 18 

This eliminates the chipmunk-effect traditional pitch controls 
can have on vocal passages of music.This feature makes the CDJ¬ 
SOOG ideal for broadcast applications where time compression 
is commonly used. 

Loop de loop 

For seamless looping of program selections, the CDJ-SOOG’s cue 
memory utilizes digital sampling technology. By memorizing a 
fractional second (0.7 seconds) of program selection at the cue 
point,the player is able to minimize dead air during disc accessing. 
Pressing the loop button during program play marks the end of 
the loop and immediately resumes playback from the cue point. 
Playback of the loop continues until the button is pressed again. 
DJs who have had to buy duplicate software to loop their favorite 
music will fall in love with this money-saving feature. 

Daisy chain operation 

When two CDJ-50GG s are connected together via an optional 
control cable, the Auto Cue function can be used to trigger disc 
playback on one unit when playback has stopped on the other 
unit.This makes‘‘brains-free” continuous mixing possible by just 
changing and cueing one disc while the other one is playing. 

Let’s not forget CD graphics 

If karaoke is your trip, then you will be happy to know that the 
CDJ-500G supports playback of video graphics.An RCA phono 
jack provides Video Out for direct connection to TV moni tors 
and VCRs. A built-in RF adapter is also provided for connecting 
the unit to a TV’s 75-ohm antenna jack. 



In a nutshell 

Apart from a poorly written operating manual and the absence of 
a numeric keypad for direct access cueing and programmable play, 
the CDJ-500G is unquestionably one of the most versatile manual 
CD players on the market today.The addition of a tilt-up display 
panel with beat counter and optional transport controller with 
numeric keypad would be a nice touch for future models. If the 
CDJ-500G is any indication of Pioneers interest in this market¬ 
place, then the future for interactive CD mixing looks very 
promising indeed. 
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O n occasion I’m asked to do what I call upscale “high society weddings. Many of these 
people are older than average clients. Forsome its a second or third marriage. Getting 
this sort of gig goes back to when 1 started playing weddings with my cousin’s hand 
at the tender age of 13, honking on my tenor sax.The connections I made then have helped me 
in my business many times over. 


High society weddings require a simple sound system, one able to work in tight, big city 
establishments, yet able to give good, clean sound. Upon the guests’ arrival and throughout 
cocktails much of my music consists of classic artists like Ella Fitzgerald, Sarah Vaughn and Stan 
Getz, to name a few. There still seems to be a big call for Bossa Nova in the New York ( ary area. 

After about 45 minutes 1 like to get the guests dancing to my classic swing set that includes: 
Duke Ellington, Glenn Miller, l.ionel Hampton, and Count Basie. When this set is completed 
I recognize (not introduce) the bridal couple. Everyone at the affair knows the bride and groom, 
to do introductions by name would just be tacky. 

I welcome the couple to die dance 
floor for theirdance together. I fdiere 
is a bridal part)', they generally do 
not join in. In most cases there might 
only be a matron of honor and best 
man. Approaching the end of the 
song, I announce for all guests to 
join in as 1 start another slow song. 

Then I go into my classic danoe set 
which consists of Meringues, Salsas, 
Cha Cha’s, fast swing, ballroom clas¬ 
sics and one or two 3/4 waltzes and 
the Blue Danube. 

When the first course to dinner is 
ready to be served 1 go into classical 
music, Broadway show tuncsor New 
Age music. After about 10 to 15 minutes I go into a dance set such as Hora Melody, Brazilian 
Dance and some class Top 40, lasting about 15 minutes. Then 1 ask everyone to be seated for 
the second course and second program of classic Jazz and Broadway show runes for 15 to 20 
minutes. Another set of dance music follows and then the final course is served. After the final 
course, the cake is air and served. At high society weddings there is generally no announcement 
on the cutting of the cake, it’s just done. I take a 15 minute break with no music at all so people 
can chat and regroup. 


Rozz's Classy Classical Favorites 


Latin 


Cana Brava...... 

Hay Mucha Alecria 


.Senora 

Jerry Rivera...... 

. Clenta Con Migo 

Zona Roja......... 

. Rjra Candela 

T ONY fl*if laiai il ■■■Ml m 1*1 ■*■4-11*4 1*1 II fMflPIft P 1 l*f ■*■ i i ■■• ■ ■■ H i» 

.Uno Mismo 

Edwn Rivera... 

. Dam Un Da Mas 

T ito Neves ......... .... 

. You Bung Me Jot 

Classic Jazz 


Stan Getz/ Charue Byrd...- 

Desahnado 

Classic Brazilian 


Stan Getz/ Astrud Gilberto.. 

.. Grl From Ibanema 


Afterwards, in most cases, thebride and groomleave the building and the bouquet is thrown 
outside as they get into the limo. i here typically is no garter. C iuests come back in and dance 
for another half hour or so, then it’s time to say goodnight. 


My fee for an engagement of this caliber is approximately $ 1,500, which includes myself, 
an assistant and my driver (who stays with the truck), a prerequisite in New' York City! 


John fiozz is owner of Sound Spectrum Entertainment, f 69 North Plains 
Industrial Rood, Wallingford, Conn., 06492. He is available for training, consul¬ 
tation and workshops by calling 203-265-9796, or FAX 203-265-1163. 

Mobile Beat 


BRING SPECIAL 1 

EFFECTS LIGHTING 

TO YOUR SHOW 

HUNDREDS OF ITEMS TO 
CHOOSE FROM PRICED TO 
FIT ANY BUDGET! 


OUST TO NAME A FEW 


MIDBOBDAUS 
ROPE LIGHTS 
STROBES 
LASERS 
PAR CAMS 
FOG MACHINES 
AMPLIFIERS 


PIN SPOTS 
OSCOLATORS 
HELICOPTERS 
GOBO EFFECTS 
BEACONS 


BLACK UTES 
SPEAKERS 
AND MUCH MORE! 


WE SHIP ANYWHERE 
GROUND AND AIR SERVICE 
DIRECT TO YOU! 

WE ACCEPT MOST MAJOR 
CREDIT CARDS 
C.O.D.’S WELCOME! 

WE ARE COMMI TTED 
TO OFFERING YOU THE 
LOWEST POSSIBLE PRICE 
WE WILL MATCH OR BEAT 
ANY ADVERTISED PRICE 


THIS MONTH’S 


SPECIAL 

SUP MATS (GREY /W 

$ 4.00 PR. LOGO) 

WESTERN STARUGHT 
PAR 36 PIN SPOT 


$ 13.95 


BONUS COUPON 

SEND FOR YOUR FREE 
CATO LOG AND RECIEVE 
A FREE AMERICAN DJ 
LIMITED EDITION 

ADDRESS collectors pin 
CITY AND STATE 

Z,P WESTERN STARUGHT INC. 


15865-6 GALE AVL SUITE 412 


send to HACIENDA HEIGHTS CA. 91754 
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ADVERTISE in The Mobile Beat SHOWCASE! 

GREAT RATES for dealers and DJs: just S25 Per Column Inch (1 3/4” wide by 1" high) Payment 
must accompany order. Deadline for OCTOBER/NOVEMBER issue #22 is 8/1. For more 
information or to place your ad with Visa or Mastercard call 716-385-9920. 



DJ DISTRIBUTORS 

P.O. Box 45, Williamstown, NJ 08094 

800 - 835-5506 




M 


Make Us Your Last Call- We'll Beat The Price!" 


American DJ, Ampco, Clay Pakv, KLS, Knight, Lampo. Laser Vision, LightCraft, 
MB T, Martin. Meteor, Ness, OmniSistem, Optikinclics, Tas, Visual Effects 

Bi-Amp. Carver, Crest Audio, Dcnon, Ecler, Furman, Gem Sound, Gemini .Genesis, 
Grundorf, MTX, Nady, Ranc, Rolls, Ross, Samson, Stanton, SoundTcch, Yorkvillc 

LOWEST PRICESDGUARANTEED 


L 




VINYL! 

Why pay more for the same music? 

T VINYL IS ST1U AVAILABLE! 

Over 90% of the Billboard Top 20 • 
Available on 7 " 

197 of Mobile Beat's Top 200 have been 
available art 7" vinyl 
WE GET THE HITS FIRST 
& GET THEM TO YOU 
FASTEST & CHEAPEST! 

Domestic 45s- $1.85 each 
Import 45s -S4.39 each 
Send for monthly list (w/weekly updates) 

Or Fax 24 Hours a Day: 703-556-0439 



Music Management Service, Inc. 

1446 Emerson 4»erue - Mclein, VA 21101 



SUPER SPECIALS ON: 

CHARLESTON.CALL 

GEMINI WIRELESS.CALL 

FOG MACHINE w/Fluid...$199 

DENON DN-770R.CALL 

100 CD CASE.65.00 

FREE SHIPPING 

IV IE MB I K US SHUT IT HIS (MIX H1K DETAILS 


LIGHTHOUSE 

DJ SUPPLY 

1 Stauber Drive Plamvtew, New York 11803 

In New York (516) 938-9451 

Toll Free (800) DJ-SUPPLY 



i I i 

1 




- gemlnl CD-9QOO 
On SALE!II ^ 



% I * 
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SUPER SPECIALS ON: 

AGGRESSOR.$309 

SHINING I.CALL 

DYNAMIC.$429 

MTX MX 150.$229 

DANCERSCAN.CALL 

AUTOSCAN.CALL 

ADJ VERTIGO.$189 


r4mr-ue<t* Q NADY Wireless O ULTIMATE Support O OmmShiim I rtrt.it O MTX O Yorkville O gemini O Denon 


BUSINESS DEAL: Chicago area company looking for the right 
person to take over exclusive territory and earn good income with 
ROBOTIC BOXING. Also seeking dependable DJ with an 
extensive CD library. We provide the equipment and bookings. 
(Serious only please) ('all Music Maestro Inc. 815-469-7006. 


DJs/ RADIO PERSONNEL! 

We buy 45's, 12" LPs, CDs 
— promos, radio shows— 

CASH PAID! Call or fax (716) 388-0984 
Liquidating Your Collection? CALL USI 


V. E.I.* MARTIN • R0B0SCAN • CLAY PAKY • LASER VISION • TRI-LITE • SH0WPR0/DJ USA • AMERICAN DJ • LIGHTCRAFT • KNIGHT • JEM 


Farralane Lighting & Audio 






^ * 


VISIT OUR HI-TECH SHOWROOM 
300 Rt. #109 • Farmingdale, NY 11 735 






Intelligent Lighting • Special Effects • Lasers • Foggers • Cases 
Lamps • Audio Systems • Display Lighting ‘Theatrical Lighting Fiber 
Optic Curtains • Video Systems • Speaker Reconing 


CALL FOR FREE CATALOG 800-433-7057 
IN NEW YORK CALL (516) 752-9824 
FAX (516)752-8781 


"Competitive Pricing" 


DESIGN • SALES • INSTALLATION SERVICE • RENTALS • EXPORT • REPAIRS 


LEASING 


CELESTI0N • PAS • HOSA PRO • BEHRINGER • FURMAN • GEMINI *STANT0N *D0D ‘SAMSON ‘ROLLS ‘SONETIC ‘PRO CO «BI AMP *BGW 
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BOBBY MORGANSTE1N PRODUCTIONS PRESENTS 

THE COMPLETE CD SERIES 

PRODUCED BY DISC JOCKEYS FOR DISC JOCKEYS 


CD1 THE COMPLETE JEWISH PARTY CD 


FOR BAR/BAT MITZVAH: 

1. C&ndte-Lighting Medley 

2. Long Hora Medley (Instrumental) 
3* Long Hora Modify (Vocal) 

4. Hava Nagilah 

5. Day on a 

6. David Me l ech ¥ Israel 

7. Tzono-Tiona 

FOR WEDDINGS: 

Processionals 

8 Dodi LI 

9. Erev She! Shoshanim 


RtcmlQn«li 

10. Simon Tov and Mazel Tov 

11. Chosto Kale Ma^al Tov 
Crowning Ccrtmony 

12. Meiinku 

Noras 

13. Oaeh Shalom 

14* Short Hora Medley 

Israeli Danes* 

15. Mayim Mayim 

16, Vash 


CD2 THE COMPLETE LATIN PARTY CD 


MERENGUE 

1. Compadre Pedro Juan 

2. Merengue Del Tran 

MAMBO 

3. Mamba Jambo 
SAMBA 

4. Samba Pa T1 

5. A Foil eld ado 
TANGO 

6. La Compasita 
RHUMBA 

7. Sesame Mucha 

8* Miami Beach Rhumba 

CHA CHA 

9. Cherry Pink & Apple Blossom 

10. Oy Como Va 


SALSA 

11. Marla Carvanles 

12. Sauvdclto 
CUMBIA 

13. Tlboron 
QOSSA NOVA 

14. Deiaffnado 
LAMBADA 

15. Lambada 
CONGA 

16. Conga Line Medley (Hot Hot Hot, 
Everybody Salsa A 
Percussion Jam) 

CALYPSO 

17* Jamaica Farewell 

18. Dayo 


CD3 THE COMPUTE NOVELTY AND PARTY THEME CD 


1. Rap Beat 

2. Na Na, Hey Hey, Kiss Him 
Goodbye - chorus 

3. Land of 1,000 Dances - chorus 

4. Rock N' Roll Part II 

5. Mission Impossible Theme 

6. Jeopardy Clock 

7. Reveille 

8* Yakety San 

NOVELTY SOUND EFFECTS 


9* Siren 

36. 

10* Bell 


11. Buzzer 


12* Gong 

37. 

13. Laugh Irak 

38. 

14. Applause 


15. Applause, with whistle 

39. 

16. Rim Shot 

40. 

17. Drum Roll (15 seconds) 


18. Long Drum Roll (60 seconds) 

41, 

NOVELTY DANCES 


19, Square Dance 

42. 

20., Teton Mountain Stomp 


21.. Hula - Aloha Oe 

43. 


22* Mexican Hat Dance 

23. Can-Can 

24, Fiesta Party Line (Pizza Theme) 

25, Limbo Medley 

(Limbo Rock. Tequila, tko-lko) 
GRAND ENTRANCE THEMES 

26. Space; 2001 Space Odyssey 
27* TV; 20th Century Fox 

28. Olympics: Olympics Theme 

29. Sports; Wide World of Sports 

30. Baseball Take Me Out to 
the Ballgame 


31. Carorvat; Gladiators March 

32. Circus: Over The Waves 

33. Surfing: Hawaii f ive-O 

34. Money: Dynasty Theme 

35. Broadway; Broadway Medley 
(That's Entertainment, Hooray 
For Hollywood, There's No 
Business Like Show Business, 
Give My Regards To Broadway* 
Cabaret) 

Mardi Gras Medley; (When The 
Saints, Way Down Yonder* 
Muskrat Ramble) 


Stripes Forever 


Circumstance 
Camp; Hello Mudda, 

Hello Fadda 
ShipfCruise: Gllhgan's 
Island 

Beauty: Miss America 
MUMMERS 

44. Golden Slippers 

45, If My Friends Could See 
Me Now 

46. Alabama Jubilee 

47, Pennsylvania Polka 
46. Baby Face 

49, Four Leaf Clover 

50, Mummer’s Medley (Golden 
Slippers, Alabama Jubilee, 
If My Friends Could See 
Me Now) 


C04 THE COMPLETE TRADITIONAL PARTY CD 


BIRTHDAY 

1. Happy Birthday (trad , voc.) 

2. Happy Birthday (trad., Inst,) 

3. Happy Birthday (swing* voc.) 

4. Happy Birthday (swing* Inst.) 

5. Happy Birthday (funky 
camp style) 

ANNIVERSARY 

6. Anniversary Song 

7. Anniversary Waltz 

8. Happy Anniversary 
WEDDINGS 
Processionals 

9. Pachelbel's Canon in D 
10* Trumpet Voluntary 

11. Here Comes The Bride 
Recessional 

12, Mendlesohn’s Wedding 
March 

13. Simon Tov & Mazol Tov (voc.) 
Parental Dances 

14, Caddy's Little Girl (vocal) 

15* Caddy's Little Girl (Instrumental) 
16, Sunrise, Sunset (vocal) 

17* Sunrise, Sunset (Instrumental) 
Cikt 

18* Cut the Cake (trad., voc.) 

19. Cut the Cake (trad., Inst.) 

20* Cut the Cake (swing* Inst-) 

21. Cut the Cake (funky, inst.) 

TRADITIONAL DANCES 
Waltz 

22. Edelweiss 


Foxtrot 

23. HI Be Seeing You 

Jitterbug 

24. Opus One 

Swing 

25. American Bandstand 

Continental 

26. Night Train 

ETHNIC DANCES 
Irish 

27. Irish Jig Medley; 

|Irish Washerwoman, 
McNamara's Band* 

Gary Owen) 

Polish 

28. Beer Barrel Polka 

29. Kochany Mazurka 
(or Oberek) 

30. Dollar Dance Polka 

Italian 

31. Tarantella 
Greek 

32. Zorba The Greek 

33. Mlserlou 

Jewish 

34. To Life - Hora (instrumental) 

35. Happy Bar Mitzvah (vocal) 

36. Happy Bat Mitzvah (vocal) 

TRADITIONAL PRESENTATION 
BACKGROUND MUSIC 

37. That's What Friends Are For 
(instrumental) 

38. Memory (instrumental) 


CD5 THE COMPLETE SPECIALTY PARTY CD 


SPECIALTY DANCES 

1. Stripper (with drum roll intro) 

2. Chicken Dance 
(speed up version) 

3* Chicken Dance international 
with various ethnic 
promenades; (The Original, 

Beer Barrel Polka, Mexican 
Hat Dance, Irish Jig, Tarantella, 
Hava Nagilah) 

4. Alloy Cat (speed up version) 

5- Electric Slide (speed up vers.) 

6. Party Train Medley: {If My 
Friends Could See Me Now; 
Happy Days Are Here Again, 
California Here I Come, When 
The Saints Go Marching In* 

Hey Look Me Over; Hail* Hail., 
The Gang's All Mere; When The 
Samis GO Marching In) 

7, Bunny Hop 

EL Hokey Pokey (Funky Version) 

9- Hokey Pokey (Thrash Version) 


10. Bristol Stomp 
11* Charleston 

12. Now York, Now York (Inatru 
Line Dance Beat) 

13. Chorus Line 

14. Cottoneyed Joe/Scot UtChe 
(Censored) by 

Isaac Payton Sweats 

15. Cottoneyed Joe/Scot Use he 
(uncensored) by 

Isaac Payton Sweats 
18 . Bel ly Dane a 
BALLROOM SPECIALTIES 
Jsiz Waltz 

1 7. Someday My Prince Will Come 
Classical Walls 

18. Blue Danube 
Cha Cha 
19* Tea For Two 
Fox Trot 

20. Begin The Roguine 

Basse Nava 

21* Girl From Ipanema 


CDS THE COMPLETE GRAND ENTRANCE PARTY CD 


Cheers 

f, "Charge" Cheer (Organ) 

2* "Charge" Cheer (Trumpet) 

3. Motivator Cheer 

4. "Lor* Go" Cheer 

5. "One” Cheer 

6. "Hock You" Cheer 
Grand Entrance 

7. Stow Motion - Chariots of Fire 

8. Sports - Sirius (Chicago Bulls 
Theme) 

9* Football - Monday Night 
Football 

10, Sports - Notre Dame Fight song 

11. Basketball - Sweet Georgia 
Drown 

12. Champion - Rocky Theme 

13, March - Washington Post 
March 

14* Racing - William Tell Overture 

15. Patriotic - Yankee Doodle 
Dandy 

16. Armed Forces - Bridge Over 
The River Kwai 

17* Royalty - Masterpiece Theater 
Theme 

18. Blues - Biues In The Night 

19. Rockin' - Grovin’ With Mr, Bloe 

20. De&sort - Fanfare For the 
Common Man 

21* Cruise - Love Boat Theme 
(reggae style) 

22. Sfrenge - Twilight Zone 

23* Scary - Jaws 

24. Sneaky - Pink Panther Them* 

25. Friends - Thank You For Being 
A Friend (Golden Girls Theme) 


26. Friends * As tony As 
We've Got Each Other 
(Growing Pains Theme) 

27* TV - Entertainment 
Tonight Theme 

26. Tafenf - Star Search Theme 
2V. Comedy - Saturday Night Live 
Theme 

30* Newt - ABC World News 
Tonight Thome 

31. Taffc Show - Old Tonight Show 
Theme (Johnny Carson) 

32. Tefk Show - New Tonight Show 
Theme (Joy Leno) 

33. Talk Show Arsenic Hell Theme 
Wedding Grand Entrance 

34. Here Comes The Bride (Swing) 

35. Here Comes The Bride (Disco) 

36. Puttin' On The Rilz (Bridal Pady) 
37* Cut The Cake (Disco) 

Solo Grand Entrance 
38 Drum Solo - Roll Off 

39. Drum Soto - March 
40* Drum Solo * Big Bond 
41* Drum Soto - Rock 

42. Drum Solo - High Energy 

43, Trumpet Fanfare - Horse Race 
44* Trumpet Fanfare - Bull Fight 

45. Trumpet Fanfare * Royalty 

46. Sexy Sax Solo 

47. Funky Piano Solo 

48. Funky Guitar Solo 

49. Heavy Metal Guitar Soto 

50. Techno Grand Entrance 
(Anticipation) 

51. techno Grand Lntmnce 
(Hip-Hop) 


CD7 THE COMPLETE CLASSIC PARTY CD 


WEDDING CLASSICS 
Father and Bride 

1. This Moment in Time 
2* Thank Heaven For Little Girls 

3, One Moment In Time 
Mother and Groom 

4, Boy Of Mine 

5, Mr. Wonderful 

8, A Song For My Son (Long) 

7. A Song For My Son (Short) 

8* A Song For My Son (Instru.) 
9* You Are The Love Of My Life 
Bride end Groom 
10, I Love You 
11* What I Did For Love 

12. More 

13. You Light Up My Life 

14. I Believe In You And Me 

15. As Time Goes By 



ETHNIC CLASSICS 
Italian 

18. Amor* 

1 7. Shaddup Y* Faco 
18, Veil are 

19* Theme From I he 
Godfather 

Irish 

20, When Irish Eyes Are Smiling 

21, Danny Boy 

Polish 

22, La Palomo Blanco 

Jewl xh 

23, Have Nagilah * Techno 

24, Hora Medley * Cisco 
(Hava Nagilah 
David Molach Yixrael 
Simon Tov Mazel Tov 
Cbos'n Kale Mn/el Tov) 


WHEN ORDERING PLEASE DESIGNATE BY 
NUMBER A TITLE CD'S SELECTED. 

CD’S 1 & 2 - $22 each 
CD’S 3, 4, 5, & 6 - $28 each 

ADD $3 - FOR SHIPPING & HANDLING. 

If ordering more than 5 CD's please add an additional 
$.25 per CD for Shipping & Handling. 

PA Residents add 6% sales tax. Philadelphia Residents add 7% sales lax 


CALL (215) 947-6935 




FOR MAIL ORDERS MAKE CHECK PAYABLE TO 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 Whealsheaf Rd., Huntingdon Valley, PA 19006 
























































BET A BRAIN ! OR AT LEAST SOME INTELLI6ENTS. 


m MiM Wiili flVMMMi 

♦UNIDISC VINYL & CD ♦OLD GOLD VINYL 

♦ 70s PRECERVATION ♦POP & WAVE 

♦ ROCK OF THE 80s ♦X-MIX CLASSICS 
♦POWER HOUSE CLASSICS ♦OLD SCHOOL 
♦HOT CLASSICS ♦WICKED MIX CLASSICS 


POWERHOUSE PRO OJ 

3704 HARLEM RD.. BUFFALO N.Y. 14215 





THE REMIX SHOP 

716-832-7957 24 HR FAX 716-832-2271 


REMIXES 


MIXX-IT 
MONSTER MIX 
SLOW JAMZ 
OLD SCHOOL MIX 


TURBO BEAT 
TWITCH 
CLASSIXMIXX 
GHETTO REMIX 

M 


REMIX NATION 

TURBO ROCK N’ BEAT AND MORE I 
NEW RELEASES AVAILABLE DAILY 
CD OR VINYL $18.95 AND LESS! 

12” VINYL - CD SINGLES - CASSINGLES - IMPORTS 
WE CAN ALSO GET CD CASES, BLANK TAPE AND 
OTHER ACCESSORIES AT DISCOUNT PRICES 

CALL US AT 410 964-4300 

HOT SOUNDS 

CREATIVE ENTERTAINMENT 



Discover® 



MOBILE DJ SOFTWARE 


FREE DEMO DISK or 
Download From BBS 

Jo Jo Pineau Entertainment 

5812 Bellamah NE, Dept. 3, Albuquerque, NM 87110 

505-255-5555 (voice) 

_505-884-0754 (data)_ 

Cable TV Equipment 

**BRAND NEW** 


Converters and Descramblers 


Own your own — Save Rental $$$ 


Jerrold • Scientific Atlanta • Pioneer 
Oak • Hamlin • Zenith • Eagle,... 


Buyer’s Associates 

1- 800 - 889 - 5139 

(Anvone implying tlicD of cable semce will Ik- tUnictl assistance.) 
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Equipment Cases 


Custom 
Combo Cases 


CD/Tape Cases 


Rack Modules 

Musicians, DJ's and KJ’s 

When you take your equipment on the road you need the best 
protection available. Custom built STAGES Equipment cases are 
designed to withstand the demands of the professional entertainer. 
Only the best components and fittings are used in their 
manufacture to provide maximum protection with minimum 
expense Each solid wood conslruction case is covered with 

AMPFABtm material for low maintenance and top 
durablity. When you bought your equipment you 
picked the best that you could afford, why settle for 

less in your road cases ? 


Custom Designs and Rush Orders 
Available - Call 508-674-4004 
for information and catalogue 



| Custom DJ Coffins 


Tef: 800-334-8625 For Your Nearest Authorized Dealer Fax: 508-676-9090 


70 SHOWCASE 


Mobile Beat 


















































































































$$MAKL MORE MONE V$$ 

LEARN TRADE SECRETS 
FROM TOP PROFESSIONALS 
UPGRADE CLIENTELE! 

EXPAND MARKETS! 
FREE INFORMATION! 
sase to: ladj 

11 684 VENTURA fU VD, SU 679 m 
STUDIO CITY. CA 91604 


I-1 

YOU WANT‘EM 

WE GOT ‘EM 


TueoeaieanMt 

Dance 

. mmmm 

the best of 





THE DJ's #1 SOURCE FOR 
MULTI-DISC 
COMPILATIONS 

•Pop 'Dante •Oldies • (wnlry •Daw *And More! 

HUGE SELECTION! LOWEST PRICES! 
IMPORTS OUR SPECIALTY! 

Call 716-244-8476 


or Write 

DJ CONNECTION, UKESHORE RECORDS 
905 MONROE AVE, ROCHESTER NY U620 


4 994 TOP 200! 


Mobile 


i 


Magazine 



SHOWBIZ 

VERSION 1.0 


PC SOFTWARE FOR THE MOBILE 
DISC JOCKEY ENTREPRENEUR 

■ On-Screen booking calendar 
» Pop-up Pertonrrer scbedullng 

■ Sel Standard Prm* by Event Type 

• Allows for client discounting 

• Function Hall Tracking module 

• Provide clients additional opllons (lights, 
extra equip, etc) 

• 10 dipart pictures of optional effects 
included 

■ Contract & Label printing 

■ +Pius many mom productivity & cost saving 
features 

■ $50 00 discount when purchased by t in/94 
For more Info Call: (216) 473-209* 

Solutions 


L 
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THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe for 
the finest in CD compilations for DJs. 

Every Type of Music • Most Formats • “DJ only" titles 
Over 3000 Compilation CDs and Individual Artists’ titles 

Minimum order is required 

Dealers Welcome 

201-731-5290 (Vo ice or Fax) 

10a.m.-6p.m. EST, M-F 


A.V.C. 

68 ! lewelyn Ave. 
West Oranse, NJ 07052 


Thel 994 Mobile Beat TOP 200 song list is now 
available as a high quality 2-color reprint! A handy reference 
for your DJs and a valuable hand-out to potential customers! 
Sold in sets of 25 for just $15 plus $2 s/h (NYS residents add 
8% tax). Order Today • Quantities are limited!! 

Send name, address, & payment to Mobile Beat, 

PO Box 309, E. Rochester, N.Y. 14445 


Custom Transfers To Compact Disc 

Services include: Compilations. LO, noise reduclion, some 
enhancement, editing, etc. (Prices start at $50) 
Ironslers from cassette, DAI, VHS, vinyl, and other formats. 

ipti hi 

ignul 

ECORDING 


(610)527-11429 
Ilryn Mnwr, PA 

DSR Studio don not make transfers for mass production or commercial use 
Customers ore responsible (or any royalties that moy be Opp cot 'e 


nil til ii n> 



USIC TRENDS 


One Stop 
Disc Jockey Headquarters 

•THOUSANDS OF 12" DISCS •TRIBAL •TECHNO 
•HOUSE • FREESTYLE • RAP • REGGAE 

•DANCE CLASSICS ARE OUR SPECIALTY 

12" DISCO CLASSICS HOT CDs FOR DJs 


□ Michael Jackson-The Glove Mix 
j In The Navy '94-Village People 
j Hands Up - Ottowan 

j Prince - Megamix 
j Electric Boogie - M. Griffith 
j Got To Be Real - Cheryl Lynn 

□ Mandolay - La Flavour 


□Greatest Hits of Dance - 3CDs 
jFreestyle's Greatest Hits 5 Vol.s 
jDisc Jockey Vol.s 1-8 
□40 Dance Classics - 2CD 
□ Back to the '60s-Dance Medleys 
jDance Mix USA * As seen on TV 

□From Bach to Rock on Cass./CD 


Worth A Trip From Anywhere But II You Can’t... 

Mail Order is Available 
Call For Catalog 516-796-7755 

CALDOR PLAZA 

3513 HEMPSTEAD TURNPIKE, LEVITTOWN, NY 11756 


Mobile Beat 


SHOWCASE 71 






































































Disc Jockey 
Sound & Lighting 
Equipment Wholesale 

Call us with your best price! 

800 - 336-1185 

local call 508-584-8255 

ELECTRONIC 

BARGAINS 

SUPERSTORE! 

Free Catalog 


At 

MIX 

DEMON 

STANTON 

LKAJITKH 

DKKAttAOKE 

MNONET 

UTTlEUTC 

We Will 


G5C 

SAMSON 
TECHNICS 
AMERICAN D) 
STAGES 
PIONEER 


GEMINI 
PTRAAAlD 
JUPESfltO 
NESS 
KMGHT 
NIKKOOO 
vaoMoncN hosa 
SRACETECH SWGNG MACH me 

Not Be Undersold! 


Visit our DJ SUPERSTORE! 

Electronic Bargains 

J70 Monlelto St (Rt 28) Brockton, VIA 

fax - 508-586-2488 


SUPER LOW 
LOW PRICES 
on LIGHTING 
EQUIPMENT and 

FOG MACHINES 


THIS MONTH'S SPECIALS: 


18" BLACK LIGHT w/ fixture $17.95 
MBT 20-watt MIN!-STROBE$ 18,88 
4515 PAR 36 LAMPS $4.50 
Demo MARTIN ROBOZAPS $525.95 
50' 16-gauge speaker cable $t 5.95 

Be on the lookout for 
our 1994 catalog! 

CAPITOL SIGHTS & SOUNDS, INC. 
1044 SOUTH HIGH STREET 
COLUMBUS, OHIO 43206 

(800) 473-4037 
(614) 444-7676 


THE ENTERTAINER 

MOBILE 0J SOFTWARE 

THE ENTERTAINER was designed & tested by DJs 
who need to maintain their events, prospective 
customers, expenses. and music library w tfo ease! 
Now you cart do just That, using the following 
features: 

* U*»fln/prinl contracts, 

* Party planners, invoices, Quotes 

* Copy previous customer information for new date 

* Unlimited cam me fits for OJs and customers 

* Define your pricing structure for quotes 

* Track m Icage for events and expenses 

* Multiple dite base research methods 

* Schedule j Unschedule events 

* Report of unsent contracts 
•Accounts receivable * Past due contracts 

* Prmi & save directions fof each event 

* Maitmerge/Form letter capabilities 

* Create your own reports 

* Frne technical support * IBM Compatible 

Call for 30 day free trial! 
703-803-7372 


Learn the Basics 
ol “Live” DJ 
Digital Sampling 


VHS Sampling Video lit mimiTctJ 
teaches the fundamentals with 
Dr. B and DJ liernie Howard 

$10 plus $3.50 shipping 
\ \ lU/Mmtcrcard accepted) No persona] chucks. 


SOUNDCRAFTSMEN 

4545 E, Baseline Rd„ Phoenix, AZ 85044 
(6021 438-4545 



HOME OF THE I 
SMILING WALLET 
I ov/s 1 ' PRICING i 


is our name 

AUDIO 

is our game 


f 4MPS / SPEAKERS / PKtOSSINtiN 
AB - CERWIN VEGA- DANE - SONET1C 
(’ROW - QSC - SONIC F.V - JBL MAW 

DJ MIXERS 

FIRMAN - RANE LtNEARTBCH - URIE 
UGHTING 

ETA • UGHTCRAFT - STAGECRAFT 
KARAOKE 
DK-JVC- NIKKODO 
WIRELESS M1CS 
MIKES - CASES - STANDS 
Speaker reconing our specialty j 

Free Speaker Testing At All Times 

NEW ENGLAND SPEAKER INC. 

219 MAIN ST., STONEHAM, MA 021 BO 
(617)436-1786 _ J 
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Limited Supply 
Special introductory price 
Just $24.95+$3 S/H 
Hurry! They’re going fast! 

sis Jt£j 13 £1 n Pa r by CD i 


The only Italian CD you’ll ever need. 

’‘This disc excels in quality, quantity, and 
especially content — and belongs in the 
collections Of all serious DJs.”— Mobile Beat 


Call 201-478-1456 to order or, write to: 

Starlite Entertainment 

190 Route 4G East, Saddle Brook, NJ 07G62 
I^Send Check or M.O.; Visa/ MC accepted ( add 5%)j 


IF YOU’RE A DJ. YOU NEED... 



manage 


DJ SOFTWARE 

Complete Bookkeeping, order entry, 
mail merge, marketing system, 
equipment inventory and “AudioFiie" 
record filing system with custom 
music lists, BPM counter and more! 

MOUSE & WINDOWS COMPATIBLE 


NEW PRICE STRUCTURE !! 

Full Version, with tech support $175 
Full Version, no support $99 

Event Manager, alone* $99 

AudioFiie, alone* $79 

'(items come with lull support) 

VISA MC AMEX or CHECK 


FREE 30 DAY 
DEMO 

CALL TODAY 

(617) 229-1727 


IBM 386/486 & COMPATIBLES with 4 meg RAM, also Networkable 
write to: SOFTWARE,The Boston Party Makers, 

203 Middlesex Tpk, Burlington MA, 01803 


Showcase Ads Work! 
Closing dates for OCT./NOV. 
•Space 8/1 • Materials 8/8 




OWN 


with Lights Up! 

Buy Drrecf 
Free Cafa/og 
800-544-4090 


DJ, Club, Stage 
Lighting at 
Wholesale Prices 
Call For Our 
BLOWOUT 
Special Prices 


iu 


Lights Up, Inc. 

7754 NW 44 STfieer 
SUNRISE, FI 33351 


Pinspot - $17.50 
12'Mirror Ball-$28.50 

1000 watt Fog Machine w I Remote Control - $235.00 
Fog Juice Gallon (Scented or Unscented) - $18.00 
Black Lights 
Roboscan/ Martin 
Light Craft 
NS I 
Rosco 

VEI / Gemini 

Samson Wireless Systems 
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PHANTOM ENTERPRISES 
KARAOKE/DJ EQUIPMENT 

SPECIALS 

KARAOKE LASER DISCS.$65.00 

13" MONITOR/RECEIVER.$235.00 

CARPETED CD CASE (200).$95.00 

COUNTRY CD+G KARAOKE.$29.95 

GEMINI VH1B0 WIRELESS.$195.00 

FOUR HEAD HELICOPTER.$125.00 

FOG MACHINE WITH REMOTE. .$215.00 
GEMINI MIXER W/SAMPLER....$387.00 

( 717)1 258-4401 




Attention: Innovative, 
ingenious, trend setting, 
creative. DJ/ entertainers who 
want to increase profits and 
"lock out” the competition. 
Cash in on the best “add on 1 ' 
to your show since Karaoke. 

Complete Game Show 
Systems 

Creative Sight & Sound 

305-948-3511 


I-1 

ENTERTAINMENT 

COMPANIES! 

CALL ABOUT 
REDUCED 
RATES 
FOR GROUP 

SUBSCRIPTIONS 

(6 OK MORE) 


TO: MOBILE BEA T 


L 


716-385-9920 


J 


Turn Your Party Into An Event! 

DJ Games “ This book is loaded with over 90 


games for Professional Mobile/Club DJs at a 
occasions. DJ Gomes is the DJ tool of the '90s! Get 
rebooked - get your hands on DJ Games ■ Just 
$12.95+$3 S/H. 


Trivia Quiz Book 




am-packed with over 10,000 trivia 
questions! Including over 1,000 music 
related questions. Easy to use. Stop 
fumbling with cards and get the only trivia 
book you'll ever need. A great ice-breaker 
excellent at clubsl Order todayl Just 
$19.954$4 S/H. WHILE QUANTITIES LAST! 


Save $S Order Both Books For Only $29.95 (Includes S/H) 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.0. to: Encore Entertainment, P0 box 404, Roosevelt, NJ 08555 


FLASHY LIMBO POLE 


Professional & Inexpensive 

JUST $19.95 

Lear Enterprises 

1- 908- 738 - 4152 


Organize Itl 



Caie 

ode- 


m 



The Disc Jockey Master 2.0 - for Windows 

and Macintosh 

Call 1-800-2254555 for information. 



PA-Factory Direct! 

Yeef con tove hundreds by buying Quality PA 
direct from the factory. Look at these Price*,■ 

ftrL*J "reur Pmcb 

2Q0w I Sw Horn PA enclosure $379 $180 
2Q0w I Sw Horn floor monitor $349 $175 
4Q0w 2-25w Horn PA enclosure $699 $320 

And the i* nr#/utt a few. Before you catl *itr 

To Order C all: Fax Ordcn: 

114 - 220-9812 214 * 228 - 982 ? 


Be a Mobile DJ! 


Indepth 75 minute 
program unlocks 
the secrets to 
becoming a 
successful Mobile 
Disc Jockey. 

The Video Guide to 

Earning Money as a 
Mobile Pise Jockey 



‘This video covers all the basics 
of the business w ith needle-sharp 
preciseness...a wealth of information 
and advice/'- ‘Mobile Beat Magazine 

★ 1 "Highly recommended" 

-Video Librarian 


s 39 


25 


Order Now or 
for FREE info: 

+S3S&H 1 - 800 - 225-0000 

NTS + $3.44)lu) Outpost DJ Video Productions 
AMEX/VISA PO Buz 424, Cnmtnack. NY 11725 
MC /( heck No Risk Money Back Guarantee! 


LIGHTS 
NEW & USED 


•700 WATT REMOTE 
FOGGER $ 165 
•GALLON FLUID $18 
•MINI STROBE $21 
•SOUND MOONLITE $119 

FREE CATALOG, CALL 
800 880-0885 


WANTED 

DJs for immediate 
work. FT/PT 
No Gimmicks. 

800 - 669-3123 


Finally: Traditional Party Music! 

All new contemporary mixes 
10 party standards, All digitally mastered. 


2. Daddy's Little Girl 

3. Happy Birthday’ 

4. Happy Anniversary* 

5. Hokey Pokey* 


A 

All on CD 


o in 
u. 

Only $24 
Call 

6-352-43 

.95 ^ 

14 A 



V 


7. Chicken Dance* 
8. Limbo Dance* 
9. Hands Up* 
10. Electric Slide* 

’Indicator donee min 


Send check or money order to Trevi Music Inc. (+$5 S/H) 
To: 277 Claflin Blvd. Franklin Square, N.Y. 11010 


PRO S/NG Karaoke 

Free Catal og: World's larges! 
|pV| selection. AllBraiidsolequipmenl. 
II^B CD+G . ID s. Vocal Eliminators. 
RK | Players.Speakers,Mtcs 

CSP P.O.BOX 110b 
liflT-vjJLft Bridgevtew It 60455 
ttii; /773^ 1 900-B00-&4G6 


Subscribe lo Party Host News! 

Games & Tips forDJs/KJs 

Send $9.95 for I Year To: 

AC ENTERTAINMENT 

PO BOX 7. NUTLEY, N.) (17110 



PRODUCTS & SERVICES FOR THE PRO DJ! 


THE PRODUCTS WE S ELL: 

• EXCLUSIVE DJ ONLY COMPILATION CDs 

• DOMESTIC/ IMPORT COMPILATIONS 

• EXCLUSIVE CD SUBSCRIPTION SERVICE 

• X-MIX REMIX CDs 

THE SERVICES WE OFFER; 

• BUILD OR EXPAND NEW DJ CD LIBRARY 

• TOLL FREE NUMBER FOR YOUR ORDER 

• MONTHLY NEW MUSIC UPUATES 

» YOUR SATISFACTIUN IS GUARANTEED 

Special DJ Sales & Service Hours: 

4 p.m. to Midnight (Eastern), Weeknights. 


(215) 631-1779 
SALES & SERVICE 


(215)539-7885 
FAX SERVICE 



1012 NORTHRiDGE DRIVE, NORRISTOWN, PA 19403 
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Ultimate Remix Box Set 

81 Titles for Onlv $96.66 


Great For Mobile or Club Jocks 


i 


Tere Kemp - Hold You Tight 
Girts Club - Naety Girfe 
Jellybean - Wher'e it Gonna Be 
MC Hammer Medley 
Gorina * Temptation 
Trade Spanear - Make It Funky 
KLF - 3 AM Eiamal 
Soft Call - Tajrrtad lava 
EMF - Unbelievable 
Gerardo - We Want The Funk 
Uaa Uaa - Lat Tha Beet. 

TKfyo - My Body Say* Y#* 

D * Now That Wa Found Love 
GVelo “ Thi* Jam la Cold 
Whltnay Houston * My Mama la Nat Suaan 
Cut-n-mova - Gat Serioue 
Oak town 3.5,7, * Turn it Up 
Jaaaa Jamaa - Shaka It Lika A White Girt 
Boyi It Men ■ Motowrphllry 
Bingo Boya , How To 5 i 


? area 


Vanaaaa Wma. - Running Back To You 
Trinara - Alone At Laat 
MC Naaty - Ifi My Cadillac 
Whitney Houeton - I'm Every Woman 
X^Changa - Yea, IVrt Free 
AB Logic ■ Gat Up 
Stevie B, - Pump That Body 
Color Ma Badd - Madlay 
Electraaet - How Ooaa ft FaaJ? 

Pragna Kahn * njected With A Poieon 
Aloha Team - Speed 

Pfetty Potaon * Whan i Look Into Your Eyes 
Trad* Spanear - Symptom* Of Trua Leva 
Mill Vanilli * Donl Forget My Numbar 
Expose * What You Donl Know 
Swaat Sensation - Hooked On You 
Stacey Q - Give You All My Lova 
Cover Giria - My Heart Skip* A Beat 
Love and Money - Candybir Express 
Ra.ph Treevant - Stone Cold Gentleman 


Sheene Easton * No Dapoait No Ratum 
Appoloni* * The Same Dream 
Living In A Box - Blow Tha Houaa Down 
Houea*A»Rama * Houaa / Acid Madlay 
Technotronic * Gat Up 
Seduction * Two To Make It Right 
Freeetyle - In Your Fact 
Timmy T * Tima After Tim# 

8BD * Do Ma 
Calloway * All Tha Way 
Tha Party * Summer Vacation 
Information Society - Think 
MC Hammer * Pray 
Saduction * Breakdown 
Oak town 3.5.7, * Wa Lke It 
C 5 C Music Factewy - Hare Wa Go 
Mariah Carey - Someday 
Trade Spanear * Thla Houaa 
Trilogy * Love Me Forever 


Call (704) 
556-9666 


or 

Send *Check Or 
Money Order To: 
D M Stedman, 
6309 Montpelier Rd 
Charlotte, NC 
28216 

Check Will Delay 
Shipment 7 -10 
Days. 

All Sales Final. 


Bon uS 


8P 1 

Blue Zone U K. ■ Jackie 
Paula Aboul • (fa Juat Tha Way 
BP 2 7 

Milli Van ill * Girt You Know Its True 
^aula AbduE, Straight Up 
fnnar City - Good LJe 
BP 3 

Rne Young CannibaJa - She Drivaa Ma 
Nan eh Cherry - Buffalo Stance 
toafi Madlay Pan 1 
BP 4 

Donny Oamond * Soldier Of Love 
S-Expreae - Music Lover 
teea Mad ay Parts 
BPS 

Kon Kan - Puas In Boot* 

Oonny Oamond * Hdd On 

Gap Band * Bum Rubber 

Taytor Dayne - Every BaaI Of My Heart 


/ Firs t 100 Buyers May Choose 5 Bonus Records 

From The Following List... 


BP 6 

Janet Jackson - Escapade 
Sweat Son aabon ■ Lova Child 
Spunkadeic - Take Me Lika I Am 
Snana * I Wa/i t You 
BP 7 

HI Tech 3 - Spin That Wheel 
Janet Jackson * Alright 
Crazy MC Ham mar - Canl Touch Thia 

Funkin' For Tan Minutea - Funk Madlay 
BP 0 

Snap - The Power 

George Lam ond - Bad Of Tha Heart 

Kyper - Tic Tac Toe 

Cameo - I Want It Now 

Next Up* Who's Next 


BP 9 

C & C Music Factory - Gonna Make You Sweat 
Two In a Room - Wiggle It 
TKA - Crash 

Janet Jackson - Leva Will Never Do 
BP 10 

Two Live Crew * Poo That Cooehl a 
Hammer - 2 Legit 2 Quit 
Dime Store Cowboy* * Back In Black 
Michael Jackson * Jam 
0P 11 

Hi Five - Just Another Girlfriend 
PM Dawn - Set Adrift 
C& C Music Factory * Thinca,.,Hmm 
BP 12 

G A C-Pride 

Sir Mix* a Jot - Baby Got Back 
Shaman - Move Any Mountain 
Kym Sima - Too Blind To See It 


BP 13 

Right Said Fred * \*m Too Saxy 
TlS - Ain't Too Proud To Beg 
MG Brains - Oochie Coocfti* 
Another Mutha^Funkin Tan M nut 
BP 14 

Cover Girls - Wishing On A Star 
Bobby Brown - Humping Around 
The Movement - Jump 
George Michael - Too Funky 
BP 15 

Snao - Rhylfcem la A Dancer 
Beatfish * Out Of Control 
Kid Panic - Panic Rock 
Kruah - Let* Get Together 


For Sale: 

One of the Southeast’s best 
Mobile DJ entertainment 
companies. Located in Florida 
since the '70s. 

Solid customer base, 
playing in three states. 
Owner has other interests. 

$150,000 cash. 

Only serious need reply. 
Write to: 

6707 Tangfewood Bay Dr, #2318 
Orlando, FL. 32859. 



HE FIRST CD TRIVIR GAME! 

EACH GAME INCLUDES A CD WITH OVER 
350 ORIGINAL & AUTHENTIC SOUND CLIPS 
AND OVER 1700 QUESTIONS! 

MUSIC, MOVIES, TV & NEWS CATEGORIES! 


CA LL 505-438-94 3 To order w/ Visa or MasterCard 
send Check or Money Order for $30 + $3.95 S&H to 

Professional Entertainment 2800 Cerrillos Rd. #1 

Santa Fc, NM 87505 


LaserVISION DIGITAL 

SE SYS'! EM-includes (2)LVA 
5.0 Laser heads, SE-Quad 
control,Joystick. Never 
used.$3,000. 

716-385-9987 


jPawprlnt System*, Inc. 


The Best In DJ. Equipment 

CaU us for Grant From on 

MTX/Soundcraftsm e n, 
Ashly, Crest, Klipsh, PAS, 
Numark, Audio Technica, 
A KG, USA Cases & More. .. 

1-800-453^505 

IT 15 Mamariil Avenuo, W. Sprmqfi*F-d. MA01019 


“We know what YOU want, and we got it NOW!” 


Jerry Vale 

Mala Femmina 

Louis Prima 

Oh, Marie 

Al Martino 

Here In My Heart 

Lou Monte 

Pepino, the Italian 
Mouse 

Vic Dutui 

More 



Dean Martin 

Vo la re 
Arrivetlerci Roma 
That's Amore 

Perry Como 

Anema E Core 

Connie Francis 

Mamma 
Senza Mama 

The Gaylords 
From the Vine 
Came the Grape 


Tony Martin 

There's No Tomorrow 


Only $15 plus 33,50 S/H 


MUSICALLY YOURS of 

Q8 1 64 Sunny Brook Circle, Highland, 


ULTfMIX 50 - Just S25! 

All the latest remix CDs, 
Great compilation CDs! 
NOW WITH ULTRA FAST 
DELIVERY! 

Send or call lor free Catalog 
Order with our Toll Free 
# 1 -800-569-2475 
Check /Money Order/C,O.D. 

& Now Discover™! 

All other inquiries: 914-691-9137 


New York 


NY 12528 
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Kara oke Explosion! 



Starr Karaoke 

Authorized Dealer tor 1)K Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


DKKaraoke 


Early Bird Year-End Blow-Outs! 


DKK200P CDG Player by Sony 




This player 



Perfect add-on player to any 
l)J system ♦ rapid cue-up 
time ♦ multi-function timer 
♦ one-touch access remote 
control! ♦ much more! 

when you purchase a full set of 75 DKKaraoke CD+G's 



* 


/\ 



Look! 


6-Disc Magazine Loaded 

♦ two mic inputs ♦ digital 
key control ♦ digital echo 

♦ vocal masking ♦ more! 


JVC XLGM800 CD+G Multi Charaer 



Save early! Save big! Hardware/Software^Qombos 

DKK200 CDG Player & 20 CD+G Discs 


JVCXLGM800Mum Changer & 20 CD+G Discs 



JkfJ NIKKDDQ 

* Att the VArrld for m 



I 


JVC 


SauixlTfedi 


Zkbr DKKaraoke 

The I reJcr it* Sing Along l nlrMfliHfhrrll 


(WpiOMcen 


Calls 


•Tl 


-990-SONG (Ask for ext. 20} 


Note: These prices good while large (but limited) quantities last. Order early! 








































FIRST DANCE CD PLAQUES 

KXIO FRAME $12.95 -S29.95ca. + (S/Ill 

For the cost of a CD give your wedding couples a 

memory to cherish - 

A FRAMED CD OF 

THEIR FIRST DANCE SONG! 

A proven way to increase business. 

Ciive us the couples name, first dance song, title, 
artist and wedding date. 

WE DO THE- REST! 

Save lime & Monev! 

For more information Call Today 703-825-6401 



The DJ's Guide to Running 

Weddings 

The complete professional 
guide to coordinating 
weddings and hosting 
Wedding Receptions. 

Every aspect of the wedding is 
covered. Every ceremonial 
event is explained and shown 
with multiple live scenes from 
actual weddings, showing 

DJs and bands. 

Includes loser printed custom 
business forms , and on extensive 
workbook with scripts 
for every announcement * 
Produced by: Showcase Video 
62 (iuHleld Avc. i 

Boston, Mass. 02136 
Only $75, M/C accepted. 

Call 800-639-8586 
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MOBILE DJ MUSIC 
PO BOX 10B 

EAST ROCHESTER NY 14445 
Send S3S.S3 »/fc of SASE for idles 


• •••••••••••••a 

• The next BIG entertainment 

• media is here today 

m No singing required 

• BEAT YOUR COMPETITION! 

• Game Show Mania 

• 305-948-3511 


Be the lirst to otter this exciting promo event to your customers! 
Don't let your competition get there first! 



Cash in on the latest craze! 

Bars... Corporations... Colleges... 
Private Parties are clamoring for 
Sumo Wrestling dates 
with income of $300 - $500 per night! 

Call us for easy leastng/purchase arrangements. 
Just open the package and you're ready to start 

making money! Don’t delay! 

716 - 242*0383 


A WORLD OF BPM AT YOUR FINGERTIPS 

Dance Beats™ 

(Formerly Disco Beats Est 1977) 

Write or call for FREE brochure today! 

“The Original Beats-Per-Minute Books”! 

35 Fuller Rd., #204, Albany, NY 12205 

518 - 446-9063 


PA-Faetory Direct! 

rou <on love hundred! by buying Quality PA 
direct from the factory. Look at these Prices? 

Vi v' IWfref 

200w ISw Horn PA enclosure $379 $180 
2O0w t$w Horn floor monitor $349 S17S 
4QQw 2-2Sw Horn PA entioture $699 $320 

And them are/uit a few. Before you toy. colt uil 
To Order C lii Fax Orders: 

2 H-2 20-9822 114-218-9812 


YOUR AD COULD 
BE HERE FOR ONLY 
$25. CALL 
71 6-385-9920 



* MONTHLY 60 MIN CASSETTE SAMPLER • 

FEATURING HOT/NEW: 

U.K., Euro, & U.S. 12” imports, 
also hits from Canada 


Listen at home, order by mail - cam for free sample B 


Lots of Discs ■ 505 The Qumisuav St. E. Miss., Out. L5A 4B4 
CALL • (905) 2764356 or FAX (905) 2724029 


V 
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THE ONLY MIXED 
C.D.'S OF THEIR KIND! 



THE 


DANCE CLASSIC 

SHOWCASE 


0>er ^ Unforgettable Classic Dance Hits 
on 6 Compact Discs Includes Such Hard 
to Find Classics as: 

Bryan Adams “Let Me Take You Dancing" 




MOBILE DJ SOFTWARE 

* Easy to I cam and use 

* Converts DOS files quickly 

* Prospect follow-up reminder 

* Custom design contracts and letters 

* Add your own logo to letters or contracts 

* Free Demo Pak Available! 

Other DOS-Based programs claim to be "Windows Compatible*; but don't 
offer the features of a true Windows product such as InfoManagor. Call or 
wita for a FREE Demo and seethe difference for voursdfl 

CustomWare Systems 

2626 Jran&foreC Suite 5307 Vaflas, Texas 75287 - (Si/) 929-2800 


FOR FREE INFO WRITE 

Dance, P.0. Box 5163, Bergenfidd, N.J. ('7621 

or Cali 800-261-1240 — Please Leave Same and Address 

Checks, Visa and Mastercard accepted 


Nite-Skyy systems 

USED D J AUDIO/VIDEO EQUIPMENT 

QSC 1400 * NUMARK 0020 * BIAMPS 0000 * RANE • SONIC * SHURE 
* NIKKODO • AKG • TEAC * SHARP • TECHNICS * STARCASE • 
PANASONIC • EIKI * DALITE * PIONEER • V1DEONICS 

v 716-385-6958 


THE TOPI in lOUIID 


n 

' I 


II0HTIH6 



Let our professional DJ's hefp you make an educated 
purchase so each piece of equipment you buy 
makes you money without costing you a fortune. 


caii1(800)TOP HAT-1 

Visa & Mastercard • NYC call 718-370-8566 • Mail Order Welcome 


Crown • Rolls * Shure • Martin • Ness • Ashley • Pioneer * Genesis • MTX • Yorkville • Ultimate & most manufacturers 




m 



PLAY WEDDINGS WITHOUT-. 


II 


“A Song For My Son 

New! -“One More Time” b/w “A Wedding Thank You” 

H your specialty is weddings, you need these vpollighl dance songs in your 
library! 'A Song For My Son" is the perfect ba I lad for Mother/Groom dances, 
"One More Time* is the contemporary replacement for "Daddy's Little Girl.” 

"A Wedding Thank You" is a terrific sentimental song for when nothing else will 
work. Alt three recordings by popular singer/songwriter (and mother) Mikki 
Viereck Hundreds of DJ> have picked up this sentimental ballad on cassette 

Both CD s available direct through: Steel City DJ Supply (800-786-8997), 

Rotations (610-63Id 779), Musically Yours of NY (800-56?44?5) t 
Electronic Bargains (800-3J6-1185), Ht-Teeh Pro Products (SOIL620-0993), 

Connecticut Nightclub and D) (203-230-2449) and Powerhouse Pro DJ (716-832*7957), 


FLORIDA DJ’S 


FREE NEXT DAY U.P.S.! 
THE D.J. FACTORY 


(407) 332-9003 LONGWOOD, FL 


-X>'v«e©£L 


FREE DJ 

PMENT 




TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT’S 
HQI & WHAT’S NOT 

NATIONAL DJ SUPPLY 

So, VIENNA Oh.45369 

j i (513)568-4900 


r\ 


ALL BRANDS KARAOKE 
& DJ ENTERTAINMENT 
Pro Sound Systems, 
Lights & Effects. All Formats 
of Karaoke, DJ Mixers, 
Mies. Samplers, CD Safety 
Sleeves and Accessories. 
Ask about Professional CD 
Player for DJs w ! Graphics. 

(Designed for beat mixing) 

Call or write for FREE Catalog 
1-800-404-7474 (908) 308-9629 
# 21 Longview Ave. 

Freehold, NJ 07728 





TO ORDERII1 

Swd mot v iwh| ow e DonH aew U 
Mns t¥<Ut VIM I. SI E WMM S 
Shnnuratoon. Pwwjtann 1)111 


fe + 4 - - • 


•*<**¥* 4 - 


Ot/TS«C U 5 A AD SAm 
PHIULDtlPHlA PtSOtFfTS 
AD 1 % USE TU 


TOTAL 

I 4 ■ | #Hi| For D — 


THE 111 MET HIND BEHDBTS DISC JOCKEY GUIDE BOOK! 

(EASY TO USE) 

* The only guide book, that wM trim you IQ become a eueoewfuJ 
tndepwufenr ipeotHy o t variety Cnic Jockey 

* For the beginner and already profaaaional Di»c Jocfcay 

* Music flora owners - mat wart to serve prolaaaiooit D J. a 

* Nile dub owners ■ «ho warn lo have the beat dance musit m then duba 

* Dance music collectors 

* Indude* over 3.700 of the moat requested dance tonga from 1941 through 
199L 5€ year* of dance mufic, in ail categories 

• Ldtac AJphjftMicaVy by Met • fli'ad 

• Categoruid • Year 

« i P*f Mnill* * Goranai 

• Wadding Formal * Special Oocaa>on Songs 

• HoWay Songs * Apoc JO Non Dance Songa 

• Trad tonal Songs 

* What you need to know about variety 0 J 'a and apecutfty D J V 

« Gening Started * Good SeCrfig Pond 

• Snow Contracts * Wadding F ormati 

' * Pricing of Shoes * Srep8y ■ Step Procedures lot Cumg 

• Learn to do si Typai of Sucneii Stan & Mnng Mi*e 

* » EARN EXTRA CASH $ 

• Ui/r- in* secrati to fiwig a lufl i wftatto carter «i t Oac JQc*iy 

■ AJ ritmefton oonptod tm m o*n mat :cdkam i pm «genaxa.QJ,DmG*w 


1 - 800 - 899 - 1740 ' 717 - 730-0713 
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CDG# FROM SOUND CHOICE 




II 


NO "FILLER" SONGS JUST KILLER^H 

15 SONGS PER DISC - SUGGESTED RETAIL $E9.95 
CALL OR WHITE FOR ADDITIONAL SONG TITLES AND FUTURE 



I 


m 


YOUPON 


T BRIN6 ME ROWERS 


I SWEAR 

(ALL-4-ONE) 


p ON T TAKE THE 6IRL 


5HOOP 


time vf*R p 


SUMMER NIGHTS 


YOU MEAM THE WORLD TO ME 


w °man 


Jt Moo|/< 


ROD EO SONG 


W <>Man 


I COT YOU (I FEEL COOD) 


50 WAYS TO LEAVE YOUR LOVER 


|UMR 


all apologies 


MR. JONES 









COMING SOON 


SOUND 


■ DISC #8125 - HITS OF TH E EAGLES 

J • P.O. BOX472208 ■ CHARLOTTE, N.C. 28247 ■ 1-800-788-4487 
















...so wear this when she’s not looking. 


Yep. now’s your chance to prove 
to all those people that thought 
you never had any taste that it 
just ain’t so. Besides, recent 
studies prove the well-dressed 
DJ that sports natty apparel like 
the official Mobile Beat shirt doesn’t 
lose any more jobs than lie would 
have anyway. So go ahead. ()rder 
one of these swell shirts today. 

And then everyone will know that 
you read the coolest DJI magazine 
in town. Uni.. .the U.S. Well, the 
world. 1 leek, the universe. 





OX You sold me. 


Please send me 


of 



these great shirts. (Makes a 
at gift, too. No, Really! 
r e asked everyone who Size: 
works here!) 

Name: 

Send check, money order, 
or charge do jour Visa/MC 

Mobile 


Price $10.00plus 3.00 stripping & handling 

NYS Resident (sigh) please add 1.04 for sales tax. 



1 


Tfie^jMagazine 


M 


L 


XL 


XXL 


(add $2] 


Adless: 


State & Zi}> 


Visa/MC card number 


Fxpires- 


Signaturc- 


Send OtdmTo: Mobile Rear -iheDJ magazine PO Box 309, East Rodiestcr, NY 14445 



































Dance /Top 40 


tt Tnif (8PM) in I IflW B IJ HmWlHPHUH ' H »'W »41 4 ■ Arttst/L*bei 

( TOTAL ECLIPSE OFTHE HEART (132) _Nra French/ Energise 

1 ALWAYS (131)_ Erasure/ Mute/Elektra 

3. DON'T CRY FOR ME ARGENTINA (120)....... Donna Sum*/ Hot Tracks 

4.1 WANT YOU (122)_Juiet Roberts/ Rerise 

5. ROCK MY HEART {132)_ Hadcaway/ Arista 

6. YOUNG HEARTS RUN FREE (1 24) .__Respect feat Hannah Jones/ Aj-iighty 

7. WHATS UP (130)_DJ Miko/ ZYX 

8. RIGHT IN THE NIGHT REMIX (132)_Jan *N‘ Spoon/ Dance Pool 

9. SMELLS LIKE TEEN SPIRIT a/w_ Abiga*/ Klone 


STOP THE HANDS OFT1ME (130) 

10. SOMEDAY WEIL BE TOGETHER (124)_Dana Ross/ Motown 

11. HIGH ON A HAPPY VIBE (135)... Urban Ccone Collective/ PIase 8 

12 YOUNG OFFENDER a/w LIBERATION (128).. Pet Shop Bcts/Paruwone 

13. LOOK WHO'S TALKING ( 135)_Dr Ajsan/ Dr/BMG 

4 STATE OF THE NATION REMIX_ Obsession/ Alnighp 

Vw WITHOUT YOU (130) 


15. RUNAWAY TRAIN (132)_ P.fasure Zone / Klcne 

16. FUTURE LOVE (130}_____4*2 The Floor/ Almghty 

17. WORLD IN YOUR HANDS (138)_ Culture Beat/ Dance Pea 

18. FREE, GAY & HAPPY (129)___Comng Out Crew 

19. RIDING ON A TRAIN (142)_Oorsspr/ Metronome 

20. BECAUSE OF YOU (126) ...... Gabrielle/ Go Beat 

21. SATURDAY NIGHT, ......T-EMPO/ OOV/ftr 


SUNDAY MORNING (121) 
22.YOUR LOVE (132)_ 


w I • r i pE IW-hH ■ H i ti a H9 I ii-l-BM9-M9 H-* Kb ■ K999-I 


.Farce tta/ ZYX 


23. WHISPERING YOUR NAME REMIX (128)....... Alison Motet/ Dkct Hrr 

. Sophie/ Tine 


H4M4M4iiaU -Blit .*r-4 frH + B#*4-<i4 l-i - iir 1-rrH - M • H4I-I4 rE 


24. HOLD ME (142)... 

25. WHENEVER YOURE LONELY (130) ....Jeff Johnson/ Intbw 

26. AMERICAN LOVE (119)_ Astafe/ Passion 

27. MOVING ON UP (126)____M People/ Epc 

28. FORYOUR LOVE b/w ___ _Charade/ Passion 


GOT TO GET YOU REMIX (132) 

29. SAIL AWAY (134) ....Urban Cooke Collectives/ FVlse 8 

30. DOMINIQUE (94 CLUB REMIX) (129)...The Snqng Nun/ Indk 

31 .THE POWER OF LOVE (129) ........................... Adam & Eve/ Pn< Label 

32. TELL ME THAT YOU WANT ME (134)_Kim Sanders/ Abfahrt 

33. MY IDEA OF HEAVEN (131)_ Hazell Dean/ Wicked Vibes 

34. LOVE ME TOMMOROW (128}_ Velvet Crush InDsc 

35 SAVE ME FROM MYSELF (127)___Tara/ ZTT 

36 ALL FOR LOVE (127)___ Back to the Basics/ Ai mighty 


37. COULD IT BE IN FALLING IN LOVE ( 122)... World's Apart/ Arsta 

38.1 WOULDN'T NORMALLY DO_Pet Sec* Bos/ ERG/EMI 

THIS KIND OFTHING (132) 

39. GO BEFORE YOU BREAK MY HEART (130)... Tears N Jot/ Awola 

40. MY BODY (138) _DJH feat Stefy/ Woed & Wild 


Donee Top 40 courtesy of 

Dance Music Authority- 708-614-841 7 


Damon’ Volume 1 

1. Boor Scootin’ Booce___ Brooks & Dunn 

2. Chattahoochee.. Alan Ja ■ ■ on 

3. Ccvvbcm Beat...Beuam v Brothers 

4. Achy Breaky Heart_Buy FUy Cyrus 

5. T-R-0-U-ETL-E Vft+VM 9" *MHliV 49-P M 9 9##4lfeV-b?9ft4 941 M- Travis Trtt 

6. One More Last Chance ..Vince Gill 

7. Trashy Women.....Confederate Ralroad 

8. All My Ex's Live InTexas..George Strait 

9. Wild Man._...Ricky Van Shelton 

10. Money In The Bank ....John Anderson 

11. Jan e Baker’s Love Slave.....Shenandoah 

12. It Sure Is Monday___ Mark Chestnlftt 



13. Oklahoma Swing..Reea McEntire & Vince Gu 


14. Down AtTbeTwet & Shout.... Mary-Chapin Carpenter 

Dancin' Country Volume 2 


I. Renegades, Rebels & Rogues...Tracy Lawrence 

1 Every LfmE Thing .Carlene Carter 

3.TL.C.A.SAP..... Alabama 


4. Girls With Guitars 


5. Life ti 9 

6. Dance 


l-CM 


ii* 


i li I ■ Ei a ii r ■ ■! El ■ r M H • El i 4 ■ ■ FF i id p rl ana ■ . ■ n i ■ ■ i ■ ■ i ■ ■■ ■ 


Wynonna 
Martina McBride 
Twister Alley 


7. Kp Off The Knob...... Bellamy Brothers 

8. Walk Softly on This Heart of Mine ... Kentucky Headhunters 

9. If I Had A Cheatm’ Heart.Ricky Lynn Gregg 


10. A Little Less Talk ..... Toby Keith 

11. Bo a ______ Dan Seals 

12. Roc< My World.....Brooks & Dunn 

13. What's It To You..Clay Walker 

14. You Look So Good in Love.George Strait 



# Title..........Artist/Label 

I, PIECE OF MY HEART...Faith Hill/ Warner 

1 INDIAN OUTLAW..Tim McGraw/ Curb 

3. HONKYTONK SUPERMAN .Aaron Tfpin/ RCA 

4. JUST ONCE...David Lef Murphy/ MCA 

5. LITTLE ROCK ....CauN Rate I Epic 

6. IF BUB8A CAN DANCE...Shenandoah/ RCA 

7. ROPE THE MOON.John Michael Montgomery/ Atlantic 

8. A GOOD RUN OF BAD LUCK.....Cunt Black/ RCA 

9. GOD BLESSED TEXAS...Lnrru Texas/ Warner 

(0, NO DOUBT ABOUT T...Neal McCoy/ Atlantic 

11. FAST AS YOU.......Dwight Yqakam/ Refrise 

12. MY FAVORITE THINGS____ Lorrie Morgan/ BNA 

13. GEORGIA ON A FAST TRAIN.Shaver/ Zoo 

14. HONKYTONK CROWD... Rick Trevino/ Columbia 

15. DONTTAKETHE GIRL...Tn McGraw/ Columbia 

16. HEY CINDERELLA.Suzr Bogguss/ Ljberty 

17.1 SWEAR......John Michael Montgomery/ Atlantic 

18. LOOKIN’ IN THE SAME DIRECTION.... Ken Mellons/ Epc 

19. WALKING AWAY A WINNER.... Kadd Mattea/ Mercury 

20. MY NIGHT TO HOWL___Lorrie Morgan/ BMG 

21. TAKE IT EASY.TravisTritt/ Giant 

22. ONCE IN A WHILE..Bi; ly Dean/ Liberty 

23. WISH I DIDN’T KNOW NOW.Toby Koth/ Mercury 

24. WHY HAVENT [ HEARD FROM YOU. Riba McEni re/ MCA 

25. ADDICTED TO A DOLLAR..Doug Stone/ Epc 

Courtesy ofWolfram Video 

800-433-1652 
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One reception saved boosts industry’s reputation 


“The DJ is sick and we do not have anyone to cover tor tonight's reception." That was 
the call received by one of Denvers premier hotels one hour before the wedding 
reception was to begin. But just as things looked bleakest for the couple whose part)’ 
was on the line, the hotel catering director put in a call to CAMMO, the Colorado 
Association of Mobile Operators, to see if they could help out. Within ninety minutes, 
an emergency DJ was on site and ready to play, DJs, 1 ike everyone, cart get sick and miss 
a gig which is why ( 1AMMO has established a 24-hour emergency hotline to cover 
unforeseen circumstances. The members of CAMMO are taking their association 
beyond being a networking/referral group and provide a valuable service to consumers. 
Just ask the bride whose wedding was saved by the (Colorado Association ol Mobile 
Operators. For more information on CAMMO, contact Pat Bruno (303)426-9990 or 
Doug Lane (303) 778-0045. 


CDJA welcomes Atlantic region chapter 


The newly formed Atlantic region chapter of the (Canadian Disc Jockey Association 
held local executive board elections in Halifax, N.S. in April. National president, Larry 
Hampson, officiated the meeting. Among the newly elected arc: Mike I lammnnd of 
Music Plus DJ Services — local president, Rex SpindlerofTotal Music Productions— 
vice president, Fred Rowdridge of Freds Electronics and DJ Service membership 


secretary, Rick Lohnes of Bridgewater Music Services — local treasurer, and Pam 
Sptndler of Hot Traxx Country Video — recording secretary. 


Entertainment and education at the meeting was provided by “Big John’ 
Grecnhalgh who spoke on "How to Price DJ Services. Special thanks to Craig 
Robertson of Lights, Sound, Action Entertainment tor his fabulous job in organising 
and getting this new chapter off the ground. 


DJ World ’95 

The next Canadian DJ Show and Convention, set for April 13—15, will be held at the 
Waterloo Inn, Waterloo, Ontario. It will be organized by the SEGUE Productions 
committee and the CDJA is co-sponsoring. Waterloo is about 45 minutes cast of 
Toronto’s Pearson International Airport. More details to come. 


British DJ legend visits the West 


First making his mark in the late 60s for developing die “Black Box” system — 
consisting of two turntables and a mixer in a black leather console — DJ icon Dave 


Simms, from England, journeyed to New York City and Toronto (as guest of the (1DJA) 
over the summer to promote his newest invention — the "light therapy unit. Simms’ 


lighting unit is used to remedy Seasonal Affective Disorder (SAD). Said to affect as 
many as two million people in England alone, SAL is a medical condition Broughton 
by lack of sun which can lead to severe depression. Simms company manufactures and 
distributes these therapy units throughout Europe and now America. 



Send information to Cued Up, c/o 
Mobile Beat PA Box 309, East 
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should be received at leas! two months 
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Laser Disc and 
CD+Graphics 

Today’s popular 
new karaoke systems 
not only play the hottest 
new music with- 
out lead vocals, 
but also put the 
song lyrics up on 
the TV screen for 
everyone totwist 
and shout. 

Both laser 
discs and com¬ 
pact discs with 
graphics will do this. 

Laser disc systems 
offer full music video 
backgrounds, while the 
new CD+G format is 
more convenient and 
affordable. 

Celebrity carries LD 
and CD+G systems 
from Pioneer, Nikkodo, 
DKKaraoke, Denonet 
and most makers of 
quality commercial 
karaoke hardware. 


We also build cus¬ 
tom karaoke mini-sys¬ 
tems designed with only 
the components nec¬ 
essary to convert your 
existing sound system! 

Or, if you’re 
just looking 
to add on a 
basic com¬ 
ponent, we 
can show 
you all your 
choices. 


Largest 

Sing-Along 

Software 

Library 

Celebrity offers the 
widest selection of 
karaoke laser discs, 
CD+Gs and audio cas¬ 
settes available. 

After all, this is all 
about music , right! 




The chances are that you've been 
getting more and more requests for karaoke 
gigs. You know...that "sing-along" music? 

it's already big business and the ball is 
just starting to bounce. 

And as much as you might know 
everything there is to know about music to 
listen and dance to...karaoke can be quite 
the different experience. 

Celebrity Sing-Along systems has been 
a factory-authorized provider of karaoke 
equipment and software for most major 
brands, for years, we know the Sing-Along 
business like you know the dance floor. 

From the ground up. 

So why learn sing-Along the hard way 
when Celebrity can show you exactly how to 
turn your existing Dj system into a turn-key 


Components 
or Turn-key 
systems 

Celebrity special¬ 
izes in building custom 
turn-key systems that 
include everything from 
the amp and disc player 
to the speakers, moni¬ 
tor, key controller and 
mics. All profession¬ 
ally rack and shock - 
mounted in a sturdy 
road case with heavy- 
duty caster wheels. 



KMS-100 KARAOKE 
MONITOR STAND 

Celebrity s own heavy-duty 
stand accomodates four 
mics, a drink and ashtray! 

Quality construction 
for professional use, 

(Speakers optional) 

FREE SPEAKER BRACKET 
($49 VALUE) 

LIMITED OFFER-ENDS 
SEPTEMBER 30. 1994 


karaoke money machine, 
we call it karaoke Co go. 


Call us today for 
FREE SONG LIST! 


CGITEBF^irV 


X t S r; • A I. O M G S Y S r I: At V 


12850 Foothill Boulevard 
Sylmar, California 91342 
Tel: (818) 361-1180 
Fax: (818) 366-6194 

800 992-9039 



WIRELESS MICROPHONES BY SHURE 



Kindts iMarnaftonai Along Allocution 
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The Whirlwind is a very inter¬ 
esting new effect powered by a| 

light source and we 

are proud to offer it at a great low.! 
price! 






This unit has a unique asymmetrically 
mounted cylindrical mirror as opposed 
to a flat mirror that reflects six colors 
(plus white) spread out across the dance 
floor. The Whirlwind is compact enough 
to use in small clubs yet powerful enough 
for larger venues. 


ffer a wide variety of 
gels made from only 
with unmatched color 
e for a complete list of 




7 vumUa. 



Tech Systems carries a 
range of fog juice products to, 
enhance the use of your fog machines. We 
have ’flavor fog 1 , ’finer fog', and regular fog 
juices available for any application. Call us 
for a complete list and product information 


With 16 Dichros and a 1000 watt lamp this unit is ideal for 
use around the perimeter of any size dance floor or 
as a centerpiece. ' ■ - •*-« vBMI 


With two multi-color spoke effects The Twister 
is truly unique. Each spoke has 8 dichros. One 
spoke moves to the beat of the music while the 
other rotates freely in both directions. When com¬ 
bined the two create a mesmerizing effect. A 
’must have’ for any venue at a super price! ■ 
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mobile 


1AY VARY) 


-200 Pro Bubble Machine 

>)es, Bubbles, and moreLBubblesU 1 


undreds of be a 


ww>- 


Afiich .if ideabferr mobile or sma 
aft oyipbT channels With a masji 
aeUrCb^nnels is individually fuse 
SPOTS* PAH OAhli. i 


switch is available 

“si 79 £7 ZB 



























